CHEMIST* 

DRUGGIST 


the  newsweekly  for  pharmacy 


Simple 


•No' 

■ 

Simple 


"Nothing 
doing.' 


No  and  no 


'The  quest 
continues.' 


Simple 


Simple 


Simple 


'No: 


Simpk 


■ 


NO!' 


lNone:  'Nil.' 


Simple 

'Negative.' 


Can 


Simple 


'No: 


you  spot  any 
artificial 
colouring 
or  perfume 


Simple 


'Zero.' 


in  this 
ad? 


Simple 


•Zilch: 


Simple 


Simple 


■ 

Simple 


Simple 


'There's  none        "Or  here.' 
here." 


May  19, 1990 


Simple 


"Nope 


Simple 


"Another 

no.' 


Simple 


'Silly 
question.' 


Simple 


'What  a 
thankless  task!' 


Simple 


MM 

m 


'Or  here!'      'No  luck  yet.'       'Search  me!"       "I  give  up.' 
There  is  only  one  colour-free,  perfume-free  skincare  range  worth  stocking.  Because  there's  only  one  Simple 


Doctors  take 
up  Sawtry 
fight  again 

Nathan  slams 
academia 

Butlers  sell 
wholesale  arm 

Barrow  pharmacy 
refit  wins  Tit 
for  the  Nineties' 


Holiday  health  — 
take-off  time 


o 


JO 


£2  Million 


National  TV  Launcli 


Now's  the  time  to  stoek  up  fast  on  Macleans  Active 
MouthGuard. 

5  highly  impactful  commercials,  featuring  popular  risque 
joke  comedian  Bernard  Manning  show  how  even  his  mouth  - 
and  his  limericks  -  are  cleaned  up  with  Macleans  Active 
MouthGuard,  an  anti-plaque  mouthwash  with  fluoride. 

Macleans  Active  MouthGuard  kills  germs  and  bacteria 
that  can  cause  plaque  and  bad  breath  so  it  s  more  than  just  a 
mouthwash. 

Order  now  -  before  you  run  clean  out  of  stock 
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Independent  community  pharmacists'  ire  over  the  efforts 
of  Boots  to  corner  a  sizeable  chunk  of  the  dispensing 
business  from  residential  homes  has  finally  boiled  over. 
Pharmacists  in  Liverpool  have  announced  a  boycott  of 
.  Crookes  products  in  protest  at  the  actions  of  their  parent 
company  (last  week  p804).  The  action  will  attract  sympathy 
from  many  pharmacists  who  have  seen,  or  fear  that  they 
will  lose,  residential  homes  business.  In  such  situations  the 
isolated  smaller  proprietor  can  feel  impotent  to  influence 
the  course  of  events,  and  baulk  at  the  prospect  of 
competing  with  "Big  Brother"  Boots.  There  is  also  the 
suspicion  that  Boots,  after  years  of  keeping  within  the 
Royal  Pharmaceutical  Society's  ethical  guidelines,  are 
prepared  to  challenge  them,  and  use  their  High  Street 
muscle  to  grow  their  pharmacy  business.  Apart  from  the 
commercially  sound  move  to  exploit  the  residential  homes 
market,  another  recent  example  has  been  Boots 
determination  to  press  ahead  with  its  plans  for  open  shelf 
display  of  GSL  medicines. 

Another  feature  of  the  residential  homes  saga  which  has 
added  to  the  general  unease  has  been  the  lack  of 
information  about  Boots'  intentions  and  activities.  The 


COMMENT 


company  has  remained  tightlipped  on  the  issue  throughout, 
and  while  it  cannot  be  expected  to  lose  a  commercial  edge, 
some  of  the  tactics  that  have  come  to  light  leave  a  nasty 
taste.  The  advert  which  appeared  in  last  week's  Times 
does  little  to  remove  the  impression  that  Boots  is  pulling 
away  from  the  rest  of  the  profession.  What  is  certain  is  that 
the  company  is  pressing  ahead  steadily  with  the  installation 
of  Manrex  systems  in  their  larger  branches . 

Crookes  are  the  unfortunates  caught  in  the  crossfire, 
and  there  are  signs  that  the  action  taken  in  Liverpool  may 
be  emulated  elsewhere.  Pharmacists  should  be  aware  that 
while  they  may  take  action  against  a  company  individually, 
taking  action  in  concert  with  others  may  be  construed  as  a 
restrictive  practice.  It  should  be  stated  categorically  at  this 
point  that  Crookes,  to  their  credit,  have  spent  heavily  both 
above  and  below  the  line  in  recent  years  to  support  their 
products  and  pharmaceutical  events.  Sanctions  are  an 
effective  political  weapon.  However,  pharmacists  must  be 
sure  they  are  not  cutting  off  their  noses  to  spite  their  faces. 
While  the  action  is  unlikely  to  dissuade  Boots  the  Chemists 
from  its  path,  it  will  serve  a  timely  reminder  to  Boots  pic  not 
to  bite  one  of  the  hands  that  feeds  it. 
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Doctors  take  up 
Sawtry  fight  again 


Dispensing  doctors  are  once  again 
challenging  the  right  for  a 
pharmacist  to  dispense  in  Sawtry, 
Cambridgeshire.  The  case  could 
become  of  fundamental 
importance  to  pharmacy. 

In  January,  pharmacist 
Bhupendrakumar  Lakhani  thought 
he  had  finally  won  the  battle  to 
keep  his  contract  when  Health 
Secretary  Kenneth  Clarke 
dismissed  for  the  second  time  the 
doctors'  appeal  against  the  Rural 
Dispensing  Committee's  decision 
to  approve  the  pharmacy,  which 
was  first  granted  a  contract  nearly 
two  years  ago.  A  procedural 
problem  enabled  the  doctors  to 
take  the  issue  to  the  High  Court 
(C&D  January  20,  p73). 

Now  the  doctors  have  been 
granted  a  judicial  review  in  the 
High  Court  contesting  the 
Secretary's  interpretation  of  the 
definition  "proper  provision  of 
general  medical  and 
pharmaceutical  services  in  any 


'Get  rid  of 
cooling 


sprays 


The  use  of  pain-relieving  sprays 
containing  chlorinated  fluoro- 
carbons  (CFCs)  should  be 
discouraged  in  favour  of  more 
environmentally  friendly  alter- 
natives, says  the  Consumers' 
Association's  Drug  and 
Therapeutics  Bulletin. 

While  growing  public 
awareness  of  the  problems 
associated  with  CFCs  has  led 
many  manufacturers  to  alter 
formulations,  aerosols  such  as  PR 
spray  and  Ralgex  freeze  spray 
consist  almost  entirely  of  CFCs 
and  are  exempt  because  they  are 
pharmaceutical  products. 

Most  freeze  sprays  are  sold 
over  the  counter  but  180,000 
prescriptions  were  written  for  PR 
spray  and  Ralgex  in  1988,  says  the 
Bulletin.  Although  they  give  short 
term  relief  their  value  in  the 
treatment  of  soft  tissue  injuries  is 
poorly  documented,  it  adds. 

"Even  if,  as  manufacturers 
claim,  they  account  for  only  a  small 
proportion  of  the  aerosol  market, 
their  continued  use  is 
questionable,"  says  the  Bulletin. 
ice  packs,  aspirin  or  ibuprofen  are 
suggested  as  alternatives. 


locality. ' '  Mr  Clarke  decided  that 
the  Sawtry  residents  should  have 
services  of  a  standard  that 
pharmacists  and  doctors  needed 
to  provide  to  comply  with  their 
terms  of  service.  The  doctors  are 
arguing  that  the  correct  standard 
is  the  level  of  service  they  were 
already  providing. 

Steve  Axon,  secretary, 
Pharmaceutical  Services 
Negotiating  Committee,  told 
C&D  the  case  was  of  vital 
importance  to  the  profession  as  it 


related  to  the  interpretation  of 
statutory  wording.  He  added  it 
was  a  matter  of  considerable 
concern  that  Mr  Lakhani  was  still 
in  a  state  of  uncertainty  after  all 
this  time. 

PSNC  will  be  supporting  Mr 
Lakhani  by  covering  his  legal 
expenses. 

Mr  Lakhani  opened  his 
pharmacy  in  September  1988  and 
the  doctors'  dispensing  patients 
were  due  to  transfer  to  their 
prescribing  list  on  July  10. 


Natural  medicine  fears  allayed 


Baroness  Hooper,  the  junior 
Health  Minister,  has  set  out  to 
allay  fears  that  the  completion  of 
the  internal  market  in  1992  could 
pose  a  threat  to  the  use  of  natural 
therapies  in  the  UK. 

Replying  to  a  debate  on 
alternative  medicines  in  the  House 
of  Lords,  she  acknowledged  that 
some  of  Britain's  EC  partners 
were  considered  antagonistic 
towards  British-style  unlicensed 
practitioners  of  natural  therapy. 

Lady  Hooper  said  it  was  feared 
that  harmonisation  of  EC  policy 
would  result  in  the  removal  of  the 
right  to  practise  from  all  but  the 
medically  qualified.  It  was  a  fear 
which  had  been  heightened  by  the 
issue  of  two  EC  Directives  on 
higher  diplomas  and 
homoeopathic  medicines. 

She  told  peers:  "So  far  as  the 
Government  is  aware  there  is  no 
EC  legislation  in  prospect  which 
would  restrict  the  practice  of 
natural  therapy  in  this  country,  or 
choice  by  the  public." 

While  refusing  to  take  sides  in 


the  argument  about  the  value  of 
natural  therapies,  she  said 
homoeopathy  and  herbalism  were 
open  to  the  charge  that  they  might 
result  in  the  poisoning  of  patients. 
For  this  reason  the  Government 
had  an  obvious  responsibility  to 
protect  public  health. 

But  the  controls  exercised 
through  the  Medicines  Act  1968 
were  often  resented  by  the  users 
and  producers  of  the  medicines 
concerned.  Lady  Hooper  said 
they  argued  that  because  the 
products  were  natural  and 
traditional  their  safety  could  be 
assumed  —  "this  we  believe  is  a 
fallacious  notion  since  any  active 
substance  has  the  potential  to  be 
harmful  as  well  as  well  as 
beneficial. 

■  Stephen  Dorrell,  the  38  year 
old  MP  for  Loughborough,  has 
replaced  Roger  Freeman  as 
Under  Secretary  of  State  at  the 
Department  of  Health.  Mr  Dorrell 
has  been  a  Government  whip 
since  1987.  Mr  Freeman  becomes 
Transport  Minister. 


Three  winners  display  their  trophies  after  the  presentations  of  the 
C&D  /Whitehall  Laboratories  "Fit  for  the  Nineties"  shop  design 
awards.  Left  to  right,  C&D  Editor  John  Skelton,  partial  refit  winner 
Paul  Richardson,  Fred  Moore  of  shopfitters  Apeils  Systems  who  kitted 
out  the  winning  pharmacy  J.N.  Murray  Ltd  of  Barrow-in-Furness 
represented  by  Jonathan  Hartley,  and  Gavin  Bell,  managing  director, 
Whitehall  Laboratories  (feature p870) 


Natural 

'hazards' 

The  withdrawal  of  over  the 
counter  and  prescription  sales  of 
L-tryptophan  is  a  disturbing 
reminder  that  natural  medicines 
and  dietary  supplements  are  not 
always  free  from  hazard. 

That  is  the  conclusion  of  the 
latest  Drug  &  Therapeutics 
Bulletin  which  traces  the 
background  to  the  initial  warning 
by  the  Department  of  Health  that 
tryptophan  should  be  removed 
from  OTC  sale  (C&D,  December 
1989,  p906)  to  the  discontinuation  . 
of  the  prescription  medicines 
Optimax  and  Pacitron  last 
month(C££>,  April  21  p676  and 
April  14  p601). 

Tryptophan  is  believed  to  have  I 
caused  the  development  of  a 
previously  undescribed  syndrome 
of  eosinophilia  combined  with  I 
severe  myalgia,  first  noted  last : 
October  in  three  patients  in  New 
Mexico  who  had  all  bought  the  I 
supplement  over  the  counter,  j 
Since  then  over  1,400  cases,! 
mainly  in  women,  have  been 
reported  in  the  USA  and  there 
have  been  19  deaths  says  the  i . 
Bulletin. 

L-tryptophan  is  used  for  self-  ; 
treatment    of  depression,:: 
premenstrual   syndrome  and 
insomnia,  in  the  USA  where  no  i 
licence  is  needed.  The  disease  is  : 
possibly  caused  by  a  contaminant  j 
during  manufacture  says  the 
Bulletin.  Most  L-tryptophan  is  j 
produced  in  Japan  by  fermentation 
or  chemical  denaturation. 

The  Bulletin  advises  that 
patients  who  have  taken  L- 
tryptophan  recently  should  be  ) 
asked  about  fatigue  and  muscle 
pain  and  those  with  symptoms 
tested  for  eosinophilia.  Medicines 
or  supplements  should  be  | 
returned  so  that  the  source  can  be 
identified,  suggests  the  Bulletin, 
which  is  published  by  the 
Consumers'  Association. 


'Laxatives 
should  be  P' 

A  non-pharmacy  group,  The 
Eating  Disorders  Association,  is  I 
calling  for  all  laxatives  to  be  sold  I 
through  pharmacies. 

A    spokesman    for    the  | 
Association  was  interviewed  on 
Radio  Four's  "You  and  Yours"  1 
programme  on  May  2 ,  along  with  j 
Liverpool  community  pharmacist 
Jeremy  Clitherow,  following  a 
Press  statement  warning  of  the 
dangers  of  laxative  abuse  issued 
by  the  National  Pharmaceutical 
Association  (C&D,  April  21, 
p662). 
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"Por  favor  —  zey  tell  me  bring  ze  umbrella,  ze  gummy  boots,  ze  thermos  underwear.  Why  no  say  ze  suntan  oil?" 


Crookes  restate  independence 
in  face  of  Liverpool  challenge 


hampers  R&D 
says  ABPI 

The  search  for  new  medicines  is 
being  hampered  by  Government 
policies,  according  to  the 
Association  of  British 
Pharmaceutical  Industry. 

The  flows  of  business 
investment,  science  graduates 
into  the  industry,  and  public 
funding  for  research  are  suffering 
as  a  result  of  Whitehall  decisions, 
says  the  ABPI  in  a  response  to  the 
House  of  Lords  Select  Committee 
on  Science  and  Technology,  which 
is  looking  at  innovation  in 
manufacturing  industry. 

The  Stock  Market's  view  of 
the  pharmaceutical  industry  is 
criticised  as  "short-termist", 
with  a  poor  perception  of  the  long 
lead  time  taken  from  the 
discovery  of  a  medicine  to  its 
introduction  onto  the  market.  The 
report  claims  the  City  is  biased  in 
favour  of  biotechnology 
companies  which  it  sees  as  holding 
the  key  to  the  future  of  medicine . 
These  "superficial,  if  not 
sensationalist"  views  may  have  an 
adverse  effect  on  investment 
programmes,  says  the  ABPI. 

The  Association  also  believes 
that  the  transfer  of  technology 
from  research  councils  and  public 
laboratories  to  manufacturing 
industry  needs  improving. 
Scientists  sponsored  by  the 
Medicines  Research  Council  are 
criticised  as  too  single-minded  and 
unprepared  to  compromise  to 
meet  the  needs  of  industry.  The 
UK  pharmaceutical  industry  does 
not  benefit  sufficiently  from  EC 
support  for  innovation;  excess 
bureaucracy  and  inadequate 
knowledge  of  what  is  available  are 
two  factors  blamed.  The  report 
says  the  Government  is  often  too 
slow  to  promote  UK  interests. 


Over  30  per  cent  of  people  with 
chest  problems  invited  to  undergo 
a  peak  flow  check  by  Durham 
pharmacists,  have  been  referred 
to  their  GP,  a  pilot  study  has 
found. 

Preliminary  results  from  the 
Astra  Breathing  Check  (ABC) 
screening  project  organised  by  the 
Local  Pharmaceutical  Committee 
and  sponsored  by  Astra 
Pharmaceuticals,  indicate  that 
pharmacists  have  a  useful  role  to 
play  in  screening  for  undiagnosed 
asthma. 

Eleven  out  of  the  20 
pharmacies  participating  showed 
that  253  patients  had  been 
screened,  of  whom  76  were 


Crookes  Healthcare  have 
reiterated  their  independence 
from  actions  taken  by  their  parent 
company  Boots  in  seeking 
prescription  business  from 
residential  and  nursing  homes. 

Commenting  following  C&D 's 
story  last  week  about  a  boycott  of 
Crookes  products  by  Liverpool 
independent  pharmacists,  John 
Edwards,  national  saJes  manager, 
says  that  Crookes  were  not 
consulted  by  Boots  about  the 
introduction  of  the  new  sales  force 
going  to  homes,  but  they  would 
not  expect  to  be  as  the  two 
companies  operate  "very  much 
independently". 

Mr  Edwards  says:  "Crookes 
Healthcare  are  in  sympathy  with 
pharmacists  who  have  lost 
business  as  a  result  of  Boots' 


referred  to  their  GP.  A  further  28 
patients  were  asked  to  return  a 
week  later  for  a  repeat  check.  If 
there  was  no  improvement  they 
were  advised  to  see  their  GP. 

One  in  four  patients  referred 
to  GPs  had  no  evident  asthma 
symptoms  on  presentation  and 
were  not  taking  any  medication. 
This  subgroup  could  reflect  the 
proportion  of  undiagnosed 
asthmatic  patients  in  the 
community,  suggests  Alan 
Phillips,  secretary,  Durham  LPC. 

Forty  per  cent  of  the  referred 
group  were  known  patients  who 
were  on  bronchodilator  therapy 
alone  which  was  insufficient  to 
control  their  condition. 


actions,  but  understand  Boots' 
requirement  to  grow  their 
business  and  to  make  competitive 
moves  as  they  see  fit.  Crookes 
enjoy  the  same  freedom  to  expand 
their  business." 

Mr  Edwards  says  his  company 
is  concerned  that  pharmacists 
taking  action  against  Crookes  may 
lose  out  twice:  initially  from  any 
potential  loss  of  nursing  home 
business  and  secondly  from  loss  of 
profit  from  Crookes  Healthcare's 
brand  leaders:  The  company  has  a 
£20m  support  package  for  its 
brands  in  1990  from  which 
pharmacists  can  only  benefit. ' ' 

The  company  has  consistently 
underlined  its  affinity  with  its  key 
customers,  the  independent 
pharmacists,  which  has  "merely 
served  to  underline  Crookes' 
independence,"  he  said. 

John  Donoghue,  one  of  the 
leaders  of  the  boycott  in 
Liverpool,  told  C&D  on  Tuesday 
that  he  had  had  further  calls  from 
pharmacists  in  Durham, 
Staffordshire  and  London  who  are 
interested  in  organising  similar 
action  in  their  area.  The  matter 
was  discussed  by  Liverpool  LPC 
last  Thursday. 

■  Boots  appear  to  be  having 
some  success  in  getting  their 
Manrex  message  across  in 
Scotland.  C&D  understands  a 
large  nursing  home  in  Edinburgh, 
run  by  the  Church  of  Scotland,  will 
shortly  begin  trials  with  the 
Manrex  system. 

The  pharmacist  to  lose  out  in 
the  trial  home  is  George  Allan.  He 
told  C&D  he  had  been  assured  by 
the  people  who  run  the  home  that 
there  was  nothing  wrong  with  the 
service  he  was  providing. 


Joyce  Carswell,  head  of  age 
care  for  the  Church  of  Scotland, 
told  C&D  she  was  approached  by 
Boots  about  their  monitored 
dosage  system.  "We  have  agreed 
to  look  at  it  over  a  three  month 
period,"  she  said.  Church  of 
Scotland  policy  is  to  encourage 
residents  to  self-medicate  as 
much  as  possible.  Any  service 
agreed  with  Boots  would  be 
undertaken  on  its  merits  in  each 
unit. 

Ms  Carswell  says  she  has 
received  no  approaches  from 
anyone  offering  alternative 
systems. 


This  quarter  page  advert  appeared 
in  The  Times  last  week  in  a  feature 
on  care  of  the  elderly.  NPA  director 
Tim  Astill  says:  "My  initial 
reaction  is  that  it  is  verging  on 
scaremongenng. 


30pc  referral  in  Durham 


A  LIFE  OR  DEATH 
DECISION. 

ONE  PILL  3  TIMES  A  DAY, 
OR  3  PILLS  ONCE  A  DAY? 

»«->  dm**  prevjibed  10  molr  them  timer 

And  -un».irmfi)i  -hi  ihr  *cr.  pe-fle  -htfte  litrswotk 

A/none,  rmweier  ijretul  i»n  rruke  ■  mjvukt  npCOlD> 
i)  i  large  numher  nl  funerm  n  m  (heir  charge 

The  ne»  Bor.ti  Mimtond  CVnJET  S>\iem  r.  dru|met] 

Lath  fuomr  n  J  -  ■  j'evl  an  mdniJua)  Jouge  card  *i'b 
unftJe  [»lk  Nisier  pjiLeJ.  Jjird  jrvJ  rmnl  tr»  eai>  imj 
and  iafe  xlrmruiTrjii-.n 

V  i  mure  kxM  plh  in  j  rmjiirude  nl  hnnlri  bti  1*0 

BOOTS  MONITORED  DOSAGE  SYSTEM 
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Nathan  slams  academic  inertia 


Pharmacy  degree  courses  are  not 
sufficiently  directed  towards 
modern  pharmacy  practice,  and 
there  is  strong  resistance  from 
academics  to  their  becoming  so, 
according  to  teacher-practitioner 
Alan  Nathan. 

This  attitude  is  prejudicial  to 
both  the  interests  of  students  and 
the  future  of  the  profession,  he 
told  an  academic  pharmacy  group 
meeting  at  Aston  University  last 
week.  There  is  an  unwritten 
vocabulary  for  fending  off 
progress  in  pharmaceutical 
education,  he  said.  Some 
objectors  to  the  introduction  of 
health  education  and  promotion  in 
pharmacy  schools  tried  to  hide 
their  reservations  by  saying  ' '  Put 
it  in  the  pre  reg  year". 

"This  view  represents  a 
complete  lack  of  appreciation  of 
what  is  happening  in  the  world  of 
pharmacy  practice  and  of  how  the 
pre-reg  year  operates,"  alleged 
Mr  Nathan.  "It  indicates  that  this 
type  of  academic  has  failed  to 
acknowledge  that  the  practice  of 
pharmacy  is  changing  fast. ' ' 

Associated  professions 
recognised  several  years  ago  the 
need  to  know  about  the  social 
aspects  of  health  and  disease  and 
to  be  effective  communicators. 
Pharmacy  is  about  10  years 
behind  medicine,  dentistry  and 
nursing  in  introducing  these 
courses,  he  said. 

Academics  use  the  phrase 
"I've  got  experience  of  practice; 
I  know  what  goes  on' '  to  fend  off 
innovations  in  their  courses.  Mr 
Nathan  made  an  offer  to  the  25 
staff  at  King's  College,  London  to 
arrange  secondments  in  a  practice 
environment.  Only  three  people 
took  him  up,  although  he 
estimated  that  two  thirds  of  the 


The  conservative  academic's 
"barriers  to  progress"  phrasebook 

1.  "Put  it  in  the  pre-reg  year" 

2.  "I've  got  experience  of 
practice 

3.  "My  job  is  to  train 
graduates,  not  pharmacists" 

4.  "Social  and  behavioural 
sciences  are  Mickey  Mouse 
subjects'' 


staff  did  not  have  regular  or  recent 
practice  experience. 

The  argument  that  the  job  of 
schools  of  pharmacy  is  to  "train 
science  graduates,  not 
pharmacists",  is  specious, 
because  academics  must 
acknowledge  that  they  are  training 
students  for  a  vocational  degree. 
"Our  priority  must  be  the 
relevance  of  the  subject  to  the 
practice  of  pharmacy,  and  the  fact 
is  that  social  science  is  now  more 
relevant  than  some  of  the  esoteric 
natural  science  now  taught." 


The  last  quotation  Mr  Nathan 
gave  was  that  "The  scientific 
basis  of  the  pharmacy  degree  is 
gradually  being  diluted  out: 
university  authorities  will 
withdraw  recognition  for  courses 
as  a  subject  degree ' ' .  There  was 
no  question  of  diluting  out  the  hard 
science  —  all  it  required  was 
obsolete  material  to  be  pruned. 

Mr  Nathan  confessed  he  was 
"puzzled  and  concerned"  at  the 
obsession  with  research  at  the 
expense  of  teaching.  "In  tertiary 
education  I  would  have  thought 
the  first  priority  should  be  to  aim 
for  excellence  in  producing  the 
best  educated  graduates. 

Mr  Nathan  said  he  had  seen 
the  situation  from  all  sides,  as  a 
pre  reg  tutor,  a  former  member  of 
the  Society's  education 
committee,  and  now  from  inside 
academia.  He  is  currently  a 
community-based  Boots  teacher- 
practitioner  at  Chelsea 
Department  of  Pharmacy. 


Pay  offer  to  Review  Panel 


Pharmacy  contractors  have 
entered  into  formal  dispute  with 
the  Department  of  Health  over 
the  remuneration  offer  for 
1990-91. 

The  Pharmaceutical  Services 
Negotiating  Committee,  meeting 
in  Newcastle  on  Wednesday, 
decided  to  refer  the  pay  offer  to 
the  Pharmacy  Review  Panel.  This 
means  a  delay  of  probably  around 
six  months  before  the  Panel 
reaches  a  decision,  which  is  not 
binding. 

David  Sharpe,  PSNC 
chairman,  said:  "The  Committee, 
having  considered  the  latest  offer 


from  the  Department  of  Health, 
which  amounted  to  a  7.5  per  cent 
increase  on  the  base  of  £500m  and 
a  discount  yield  of  9.67  per  cent, 
rejected  this  offer  and  has  notified 
the  Department  that  there  is  now 
a  state  of  dispute  and  that  the 
papers  will  be  forwarded  to  the 
Review  Panel." 

PSNC  was  mandated  to  refer 
the  pay  offer  to  the  Panel  by  the 
LPC  conference  in  February,  if  it 
was  judged  to  be  unreasonable. 
■  David  Sharpe  was  re-elected 
PSNC  chairman  at  this  month's 
meeting.  David  Coleman  was  re- 
elected deputy  chairman. 


Vitamin 
debate 

The  debate  over  the  role  o 
vitamin  and  mineral  supplements 
in  improving  intelligence  ir 
children  continues  with  the 
publication  of  a  new  survey  by  Di 
David  Benton,  who  carried  out  the 
original  Welsh  trial. 

He  has  found  that  Belgiar 
schoolchildren  on  a  poor  die* 
benefit  from  supplementation 
(C&D,  April  7,  p540).  Some  16/ 
children  aged  13  took  part  in  the 
double-blind  placebo  controllec 
study.  They  took  the  supplements 
for  five  months  and  underwent 
two  intelligence  tests,  before  anc| 
after  taking  the  supplements 

The  children  also  kept  dietarJ 
diaries  for  15  days.  The  number  o:| 
times  the  recommended  daihX 
allowance  fell  below  50  per  cent! 
was  estimated  for  certain  vitamin?!] 
and  minerals.  The  effect  o: 
supplementation  was  greater  ir 
boys  with  a  poorer  diet  and  there 
was  no  effect  in  those  with 
better  diet.  In  girls  there  was  nc 
difference  between  the  groups 
Only  non-verbal  intelligence! 
improved. 

Writing  in  last  week's  Lancet, I 
Dr  Benton  postulates  thai 
vitamin/mineral  supplementations 
may  alter  non-verbal  scores  by| 
improving  attitude  and  attention 
A  diet  low  in  vitamins  and  minerals  I 
is  related  to  poorer  attitude  and 
lack  of  attention,  says  Dr  Benton. 

A  small  percentage  of  British  J 
boys  may  have  similar  vitamin  and 
mineral  intakes  to  the  Belgian 
boys.  The  latter  consumed 
significantly  less  calcium,  iron,: 
zinc  and  copper  and  vitamins  A,| 
B,,  B:,  B6  and  C  than  Britishl 
boys,  in  a  study  with  negative  I 
results  that  is  yet  to  be  published. I 
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'Vibrant,  progressive'  Moss 
celebrate  75  years 


Moss  Chemists  chairman  Hal  Wood  (second  right)  and  managing 
director  Barry  Andrews  (left)  pictured  with  their  chief  guests  and 
speakers  at  their  75th  anniversary  dinner  held  at  the  Apothecaries '  Hall 
last  week:  Royal  Pharmaceutical  Society  president  Marion  Rowlings, 
National  Pharmaceutical  Association  director  Tim  Astill,  and 
Pharmaceutical  Services  Negotiating  Committee  chairman  David 
Sharpe  (right) 


A  vibrant,  progressive,  forward- 
looking  company  with  a  lively 
interest  in  continuing  education  is 
how  Royal  Pharmaceutical 
Society  president  Marion 
Rawlings  described  Moss 
Chemists  on  their  75th 
anniversary. 

Moss  had  pre-empted  Nuffield 
by  introducing  patient  medication 
records  and  quiet  counselling 
areas,  long  before  such  ideas 
were  floated  in  the  inquiry.  '  'You 
make  continuing  education  a 
contractual  requirement.  At  the 
same  time  this  is  a  commercially 
successful  company  with  very 
high  standards  seeking  to  expand 
and  advance  in  the  true  traditions 
of  the  Moss  family." 


Practising  pharmacists  had  to 
take  the  best  aspects  of  their 
commercial  and  professional  lives 
and  so  intertwine  them  that  they 
could  offer  a  superb  service  both 
to  their  profession  and  the  public. 

Proposing  the  health  of  the 
company  at  a  dinner  at  the 
Apothecaries'  Hall  last  week  for 
colleagues  from  the  company  and 
the  retail  and  pharmaceutical 
industries,  Mrs  Rawlings  said  she 
believed  Harold  and  Edgar  Moss 
would  be  proud  of  their 
pharmaceutical  offspring  which 
had  grown  to  an  85-outIet  chain 
with  800  employees  and  its  own 
warehouse  and  transport  system. 

Chairman  Harold  Wood, 
responding,  talked  of  a  "people- 
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Newspaper 
attack 

A  letter  to  The  Guardian  (May  10) 
bemoaning  the  advent  of  a 
"chemist  shop"  in  Hatfield 
Peverel,  has  prompted  a  response 
from  the  National  Pharmaceutical 
Association  championing  the 
pharmaceutical  service. 

The  resident  of  the  town  in 
Chelmsford,  Essex,  Iris  Tozer, 
felt  that  dispensing  was 
'  'adequately  accomplished"  at  the 
doctor's  surgery.  She  feared  that 
it  would  eventually  be  lost  "as  a 
consequence  of  monetary  loss" , 
and  attacked  "misguided 
Government  officials  making 
decisions  against  the  wishes  of  the 
local  consumers". 

NPA  director  Tim  Astill's 
response,  in  another  letter  to  The 
Guardian  which  had  not  been 
published  as  C&D  went  to  Press, 
is  that  Ms  Tozer  was  "the  victim 
of  medical  propaganda  based  on 
vested  interest  —  ie  money  " .  He 
defends  the  decision  as  being 
made  only  after  "objective 
consideration  of  all  the  evidence 
and  opinions  from  all  concerned, 
including  the  residents". 

Mr  Astill  asserts  that  Hatfield 
Peverel  will  not  lose  its  surgery. 
He  continues:  "On  the  contrary, 
it  will  now  get  a  pharmaceutical 
service  from  a  qualified 
pharmacist,  together  with  instant 
access  to  expert  advice  on  the 
purchase  and  use  of  home 
medicines  and  other  aspects  of 
family  health  care." 

The  letter  from  Mr  Astill 
concludes:  "Our  view  is  that  the 
patient  gets  the  best  deal  and 
the  most  efficient  service  when 
doctor  and  pharmacist  work 
together,  rather  than  apart  or  in 
isolation." 


first"  company  whose  growth  had 
been  financed  by  income,  not 
through  injection  of  equity  capital 
beyond  the  founding  sum.  "This 
allowed  a  "slightly  different 
philosophy"  to  that  of  stock 
market  and  company  analysts  to 
the  application  of  available  funds. 

Later,  managing  director 
Barry  Andrews  paid  tribute  to  Mr 
Wood's  40  years  with  the 
company  and  the  "quiet 
efficiency"  with  which  he  had 
dedicated  himself  to  the  well- 
being  of  the  company  and  its  staff. 
Mr  Wood  will  retire  from  the  chair 
in  September. 

Mr  Andrews,  in  proposing  the 
toast  to  the  guests,  said  to  Mrs 
Rawlings:  "Like  yourself,  we  see 
no  conflict  between 
commercialism  and 
professionalism  believing  that 
both  can  be  achieved,  as  our 
profitability  and  standing  in  the 
profession  demonstrate . ' ' 


ICAL  REFLECTIONS 

If 


Mistaken 
identity 

A  patient  recently  queried 
his  prescription  for 
metformin  500mg.  The 
ones  I  had  dispensed  were 
marked  "540' '  whereas  his 
previous  ones  (not  from 
me)  had  "500"  on  the 
tablet.  Quite  correctly,  he 
queried  the  difference,  and 
was  happy  to  be  reassured 
that  they  were  the  identical 
drug  from  different 
manufacturers. 

Strict  product  liability  legislation  has 
ensured  that  where  possible  all 
manufacturers  identify  their  products. 
That  is  good,  but  why  has  a  universal 
system  of  coding  not  been  adopted?  A 
letter  or  logo  could  easily  identify  the 
source  while  a  letter/number  code,  the 
drug  and  strength.  At  the  moment 
manufacturers  are  going  their  separate 
ways  and  confusing  patients. 

With  a  little  thought  and  co-operation 
colour,  shape,  size  and  coding  could  be 
standardised  to  make  identification  rapid, 
prevent  unnecessary  patient  suspicion  and 
remove  possible  compliance  problems.  If 
voluntary  agreements  cannot  be  achieved 
it  is  up  to  the  licensing  authorities  to  insist 
on  uniformity. 

Too  hard  to  swallow? 

A  tablet  powdering  machine  for  use  by 
patients  unable  to  swallow  solid  dose 
preparations  sounds  a  good  idea,  and  at 
between  £2  and  £3  hardly  expensive. 
Presently  only  available  by  contacting  the 
American  manufacturers  in  Phoenix, 
Arizona  the  machine  should  soon  be 
available  through  a  British  agent.  A  word 
of  caution,  however  many  solid  dose 
forms  are  marketed  in  a  controlled  release 
formulation  when  any  powdering  or 
breakage  could  alter  the  absorption 
profile. 

Patient  convenience  should  not 
outweigh  proper  pharmacokinetic 
considerations  and  when  sold  these 


machines  must  be 
accompanied  by  a  definite 
warning  against  using  them 
with  controlled  release 
preparations.  A  revised 
warning  label  may  now  have 
to  be  adopted:  "Swallow 
whole  with  water.  Do  not 
use  in  any  tablet  powdering 
machine". 

Patent  point 

Too  many  "branded 
generics"  are  appearing  on 
the  market  and  I  question 
the  advantage  of  prescribing 
little  known  manufacturers'  products  by 
brand  name.  Protection  of  genuine  R&D 
by  a  reasonable  patent  time  is  another 
matter,  and  the  Government  should 
unequivocably  support  the  industry  in  its 
attempts  to  extend  the  patent  period. 
Once  that  patent  has  expired,  marketing 
should  only  be  allowed  by  generic  name, 
with  demonstrable  quality  being  a 
condition  of  licencing.  Market  forces  alone 
would  then  dictate  success  or  otherwise. 

In  competition 

Boots'  aggressive  activities  in  the 
residential  homes  field  have  produced  the 
inevitable  response  by  pharmacists  in 
Liverpool  who  are  now  boycotting 
Crookes  Healthcare  products.  While  I 
agree  that  Boots'  campaign  has  been 
waged  with  the  finesse  of  a  charging 
rhinoceros,  that  does  not  mean  existing 
contractors  are  entitled  to  a  monopoly  in 
perpetuity. 

Supply  to  residential  homes  is  a  large 
and  growing  business,  and  to  retain  their 
contracts  contractors  must  be  prepared  to 
offer  a  quality  service.  The  matron  has 
every  right  to  change  if  a  '  'better' '  service 
is  offered,  and  it  is  not  only  Boots  who  are 
actively  seeking  entry  into  this  market.  I 
fully  support  and  wish  Liverpool 
pharmacists  every  success  with  their 
boycott,  not  to  stop  Boots  from 
competing,  but  to  do  so  in  a  dignified 
manner  as  befits  their  membership  of  an 
honourable  profession. 
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CO  TERN  ITS 


Robinson  put 
Fresh-Ups  in 
a  tub 

The  Robinson  Fresh-Up  wipes 
are  now  available  in  a  tub  as  well  as 
the  original  sachets,  as  part  of  an 
overall  redesign  programme  for 
the  product. 

The  sachet  packaging  has  also 
been  improved  to  give  the  product 
more  shelf  impact  and  both 
products  have  a  fresh  lemon 
fragrance. 

Graphics  on  the  tub  which 
contains  75  wipes  (£1.69)  reflect 
their  unisex  appeal  say  Robinson 
as  well  as  demonstrating  their 
wide  range  of  uses.  Robinson 
Healthcare.  Tel:  0246220022. 


Bronnley  have  added  attractive 
new  labels  to  the  bottle  products  of 
the  Almond  oil  range.  Designed 
to  match  the  illustrations  on  the 
outer  boxes  the  labels  depict  the 
five  floral  perfumes  in  the  range. 
They  will  be  available  from  June. 
The  new  labelling  will  improve 
customer  satisfaction  with  the 
product  and  ensure  the  range  is 
equally  attractive  when 
unwrapped  says  Bronnley  H. 
and  Co.  Ltd.  Tel:  0280  707291. 


Sachet  size 

A  bikini  sachet  has  been  added  to 
the  Nair  range  of  depilatories 
(£1.39,  £10.27  per  dozen  trade). 
Carter  Wallace  Ltd.  Tel:  0303 
850661. 


'Quality'  look  to 
Unichem  own  label 


Unichem  are  repackaging  the 
whole  of  their  350-line  own  label 
range,  improving  the  ingredient 
quality  of  80  products,  and 
supporting  the  package  with  a 
"Share  great  days  out  with  the 
family"  promotion  that  ties  in  with 
the  launch  at  the  company's 
Thorpe  Park  trade  show  this 
weekend. 

Key  to  the  relaunch  is  a 
reworked  Unichem  logo  that  will 
feature  only  on  own  label  packs. 
The  aim  has  been  to  create  a 
softer,  more  modern  image,  so 
gone  are  photographs  of  the  family 
to  be  replaced  with  cartoons, 
illustrations  or  designs  in  pastel 
colours  to  link  in  with  the  new  dark 
grey  and  softer  green  logo.  The 
Unichem  arrow  is  now  below  the 
company  name  which  are  framed 
to  "tag"  the  front  of  all  packs. 

Assistant  marketing  director 
Tony  Foreman  says  Unichem  are 
looking  to  double  their  existing 
£25m  retail  sales  with  the 
£200,000  repackage.  "We  have 
improved  the  quality  of  products 
where  possible,  and  the  look  of 
the  range  throughout,  to  tie  in 
with  the  quality  image  the  public 
has  of  pharmacy:  the  Unichem 
arrow  links  fascia,  pharmacist's 
coat,  POS  and  product.  Mr 
Foreman  describes  the  repackage 
as  a  "major  investment  for 
pharmacy  in  the  major  own-label 
brand." 


The  improved  products  and 
packs  have  all  been  consumer 
tested  as  have  the  new  range 
extensions  to  be  launched  in  June, 
which  include  shower  gels,  and 
hair  mousses,  sprays  and  gels. 
And  baby  toiletry  packs  have  been 
upgraded  with  "dispensers"  to 
back  the  quality  image  of  the 
range. 

The  "Share"  promotion 
features  25  own  label  lines  and 
runs  until  August  20  backed  by  a 
£50,000  Press  campaign  in  the 
Sun  and  Today. 

Pharmacists  purchasing  these 
lines  get  an  extra  15  per  cent  on 
10-pack  orders,  while  consumers 
offering  five  proofs  of  purchase 
(pack  tops  or  bar  codes) ,  can  send 
for  a  "Great  days  out  booklet" 
offering  discounts,  free  entry  or 
special  rates  at  selected  family 
events. 

And  pharmacists  displaying 
the  promotional  products  can  also 
win  a  day  out  at  special  events. 
POS  includes  posters,  leaflets  and 
shelf  edge  strips. 

Tony  Foreman  says  the  range 
will  give  pharmacists  between  20 
and  30  per  cent  profit  on  return  on 
an  own  label  brand  which 
concentrates  on  quality  rather 
than  price.  "We  want  to 
emphasise  the  credibility  of  the 
pharmacist  which  is  our 
strength."  Unichem  Ltd.  Tel: 
081-391 2323. 


Moisturising 
baths  from 
Nivea 

Nivea  is  launching  a  new  range  of 
bathcare  products  developed  to 
meet  consumer  demand  for 
products  which  combine  high 
levels  of  moisturising  properties 
with  gentle  cleansing. 

The  range  comprises  a  bath 
essence  (250ml  £1.95);  shower 
creme  (200ml  £1.95)  and 
moisturising  soap  (150g  £0.79) 
presented  in  "elegant  new 
packaging". 

Smith  &  Nephew  will  be 
supporting  their  new  range  with  a 
variety  of  sales  promotions 
including  trial  sizes,  advertorials  in 
the  women's  Press  and  cross 
promotions  with  other  Nivea 
products. 

The  bathcare  range  will  also 
benefit  from  the  £5m  spend  for  the 
Nivea  brand  this  year.  Smith  & 
Nephew  Consumer  Products  Ltd. 
Tel:  021-3274750. 

Sorelle  drink 
sparkles  with 
herbs 

A  sparkling  herbal  fruit  drink  — 
Sorelle  —  has  been  launched  by 
the  London  Herb  &  Spice 
Company, 

The  drink  has  been  created 
specifically  for  adults  made  from 
passion  fruit,  mediterranean 
peach,  selected  herbs  and 
sparkling  spring  water.  It  contains 
no  artificial  flavourings,  colour  or 
added  sugar. 

The  drink  is  also  said  to  have  a 
lower  salt  content  than  other 
herbal  fruit  drinks  and  fewer 
calories  —  with  18.9k  cal  per 
100ml. 

Sorelle  comes  in  a  75cl  bottle 
with  a  recommended  selling  price 
of  £1 . 79  although  during  the  eight 
week  launch  period  this  will  be 
reduced  to  £1 .69  say  London  Herb 
&  Spice  Company  Ltd.  Tel: 
081-6808337. 
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low  Hollister  will  stock  your  shelves 
with  Hollister*  Ostomy  products 


For  over  sixty  years  the  name  Hollister  has  been 
synonymous  with  the  highest  standards  of  quality 

and  care. 

From  1st  April  1990,  Hollister  Limited  will  assume  direct 
responsibility  for  the  marketing  and  distribution  of  the 
Hollister*  Ostomy  range  as  well  as  the 
InCare*  Incontinence  range  of  products. 

You  will  now  be  able  to  order  from  us  direct  as  well  as 
from  your  usual  surgical  dealer. 

Nothing  else  has  changed.  We  will  still  be  using  the 
same  style  boxes,  the  same  catalogue  numbers  and  the 


same  discounting  arrangements  you  have  previously 
enjoyed. 

Our  special,  'free  of  charge',  Orderline  service  will  deal 
promptly  with  your  requirements.  If  you  telephone 
0800  521392,  and  place  an  order  between  8.30am  and 
3.30pm  we  will  despatch  your  order  from  our  new 
distribution  centre  the  same  day  by  first  class  post. 

It  is  our  intention  to  provide  you  with  the  very  best  in 
professional  and  technical  support,  and  our  Professional 
Services  Team  will  be  happy  to  advise  you  on  any 
technical  or  product  queries;  simply  phone  0800  521 377. 


HOLLISTER 


'Trademarks  of  Hollister  Incorporated.  USA 


Hollister*  products  are  marketed  in  the  United  Kingdom  by 

Hollister  Limited 

43  Castle  Street,  Reading,  Berkshire  RG1  7SN 
Telephone:  (0734)  597211 


COUNTERPOINT 


Max  Factor 
add  two  to 
Colorfast 

The  repackaged  Colorfast  range 
by  Max  Factor  has  been  expanded 
with  two  new  products  —  a  tinted 
moisturiser  and  a  demi-pressed 
bronzing  powder. 

The  tinted  moistunser  (£5.95) 
comes  in  four  shades  and  is  said  to 
be  absorbed  quickly  into  the  skin. 
It  has  the  benefits  of  sunscreens 
and  the  Colorfast  hydrovitalising 
formula.  It  can  be  used  to  provide 
a  subtle  glow  or  can  enhance 
existing  suntans. 

The  bronzing  powder  (£5.95) 
comes  in  one  shade  and  acts  as  a 
loose  powder  when  applied  with  a 
brush  to  give  the  face  and  body  '  'a 
healthy  bronzed  glow" . 

Both  products  will  be  available 
from  July  onwards  and  a  free  face 
powder  brush  will  be  offered  to 
consumers  when  both  products 
are  purchased  together.  Max 
Factor  Ltd.  Tel:  0202  524141. 


Pharmaton 

Unichem  will  be  launching  Kiddi 
Pharmaton  with  the  help  of  TV 
star  Liza  Goddard  at  their  trade 
show  at  Thorpe  Park  tins  Sunday. 

Kiddi  Pharmaton  is  an  orange- 
flavoured  multivitamin  syrup, 
which  is  said  to  be  the  number  one 
children's  multivitamin  in 
Switzerland,  where  Pharmaton 
are  based. 

It  contains  lysine 
hydrochloride  200mg,  vitamins 
Bl  lOmg,  B2  6mg,  B6  3mg,  B12 
10  micrograms,  A  3,000iu,  D 
400iu,  nicotinamide  6mg, 
panthenol  5mg,  calcium  39mg  and 
phosphorus  61mg  in  10ml.  Doses 
are  5ml  daily  for  infants  3  months 
to  one  year,  7.5ml  daily  for 
children  up  to  five,  and  15ml  for 
the  over  fives.  It  will  retail  at 
£2.99  for  100ml  and  £4.99  for 
200ml.  Unichem  Ltd.  Tel: 
081-3912323. 


legant  nails 

Original  Additions  have  added  to 
their  Elegant  Touch  range  with 
the  introduction  of  a  nail  cream. 

The  nail  cream  (£3.95) 
contains  keraprocal  and  is  said  to 
nourish  the  cuticle  area. 

It  comes  in  a  10ml  tube  which 
can  fit  easily  into  a  handbag  and  is 
said  to  be  quick  and  simple  to  use . 
Original  Additions  (Beauty 
Products)  Ltd.  Tel:  081-5739907. 


V  exclamation  for  UK 


Following  its  successful  launch  in 
the  US,  the  L'exclamation 
fragrance  from  Coty  will  be 
introduced  into  the  UK  from 
August  by  Beauty  International. 

The  fragrance  was  voted 
"Best  new  fragrance  of  '88"  by 
the  Fragrance  Foundation  of 
America  and  in  1989  became  the 
best  seller  in  the  mass  market, 
say  Beauty  International.  It  is 
targeted  at  the  16-24  year  age 
group. 

L'exclamation  is  packaged  in  a 
bottle  designed  like  an 
exclamation  mark  and  has  a  floral 
bouquet  with  a  fresh,  fruity 
fragrance  and  exotic  undertones, 
says  the  company. 

Beauty  International  are 
selling  exclusively  to  Boots  from 
the  beginning  of  August,  however 
the  fragrance  will  be  on  nationwide 
release  from  the  beginning  of 


September. 

The  range  comprises:  parfum 
de  toilette  natural  pump  spray 
(15ml  £4.50;  30ml  £7.50;  50ml 
£11.50)  and  a  CFC-free 
fragranced  body  mist  (150ml 
£3.95). 

An  introductory  offer  starting 
in  September  means  that  the 
fragrance  will  be  available  at  a 
reduced  price  before  the 
Christmas  sell-in:  (15ml  £3.95, 
30ml  £5.95  and  50ml  £8.95).  On 
pack  promotions  and  competitions 
are  planned  for  next  year. 

A  gift  pack  will  be  available  in 
time  for  Christmas  which 
comprises  a  50ml  parfum  de 
toilette  natural  pump  spray  and 
150ml  perfumed  body  shampoo 
(£9 . 50) .  There  will  also  be  a  1 50ml 
perfumed  body  shampoo  (£3.95). 
Beautv  International  Fragrances 
Ltd.  Tel:  0491  33333. 


New  look  Amplex 


Nicholas  Laboratories  will  be 
relaunching  the  Amplex  range  for 
Summer,  including  a  new  range  of 
deodorants  and  mouthwashes. 

This  month  sees  the  relaunch 
of  the  roll  on  deodorants  with  five 
new  variants  —  marine,  aqua, 
mist,  fountain,  peach,  spring  and 
fragrance  free  (all  £0.84). 

The  entire  range  has  been 
given  new  packaging  which 
reflects  the  "freshness"  of  the 
products,  says  the  company.  The 
range  will  be  supported  by  a  new 
television  advertising  campaign 
running  throughout  the  Summer. 

The  company  have  also 
launched  a  new  range  of 
mouthwashes  available  in  three 
variants:  apple  mint,  cool  mint  and 
fresh  mint.  All  variants  contain 
fluoride  and  come  in  450ml  bottles 
(£1.35)  with  cool  mint  also 
available  in  a  600ml  container 
(£1.69). 

Finally,  the  range  of  mouth 
freshners  is  benefitting  from  a 
new  "fresher"  packaging  in  line 
with  the  rest  of  the  range.  All 


Amplex  oral  hygiene  products  will 
also  benefit  from  a  television 
advertising  campaign  running 
throughout  the  Summer.  Nicholas 
Laboratories  Ltd.  Tel:  0753 
23971. 


Rochas  look 
to  face 

Rochas  are  looking  to  face  care 
with  the  addition  of  two  new 
products  to  their  skin  care  range. 

A  radical  eve  contour 
concentrate  (15ml  £27.50),  has 
been  developed  for  the  delicate 
skin  around  the  eyes.  It  is 
composed  of  a  blend  of  lactoferine 
and  xanthines  and  is  said  to  form 
an  invisible  screen  around  the  eye 
to  help  protect  the  skin  against  the 
harmful  effects  of  daylight. 

A  gel  texture  provides  an 
instant  feeling  of  freshness,  say 
Rochas  and  the  creamy  texture 
provides  comfort  and  softness. 
The  concentrate  has  a  woody, 
floral  fragrance  and  comes 
packaged  in  a  frosted  glass  bottle 
with  a  pump  dispenser. 

The  company  has  also  come 
up  with  a  radical  active  stimulating 
mask  (150ml  £32)  said  to  give  an 
instant  feeling  of  freshness  and 
relaxation  to  the  skin.  It 
comprises  a  multi-layer  system | 
composed  of  a  combination  of  I 
sphingolipids  and  hydrogenated  [j 
lecithin. 

The  mask  has  a  creamyjj 
texture  which  will  not  dry  the  skin,  i  j 
it  also  sports  a  woody,  floral;; 
fragrance.  The  mask  is  packaged:  I 
in  a  large  ivory  jar  complete  with  | 
gold  graphics  and  a  spatula  to  aid)  j 
application.  Rochas  Perfumes  Ltd.  \ '. 
Tel:  081-961  6440. 


i 


Red  Kooga  is 
back  in  the 
Press 


English  Grains  Healthcare  are 
teaming  up  with  The  Sun 
newspaper  again  this  year  as  part 
of  a  consumer  promotion  for  Red  I 
Kooga.  The  company  are  also  j: 
teaming  up  with  the  Atlantic  252  : ' 
commercial  radio  station. 

Both  promotions  begin  at  the 
end  of  the  month,  and  The  Sun  \ 
campaign     again  features 
actress/model,  Jilly  Johnson  in  an 
editorial  spread. 

Readers  will  be  asked  to 
collect  vouchers  printed  daily  then 
write  for  a  free  trial  pack  of  Red 
Kooga  Ginseng  capsules. 

This  activity  will  be  matched 
with  a  sponsorship  tie-up  with  j 
Atlantic  252  beginning  on"1 
Saturday  May  26  and  running  for 
four  weeks.  This  will  include 
listener  phone-in  competitions, 
product  education  features  and 
sampling  opportunities,  say 
English  Grains  Healthcare.  Tel: 
0283221616. 
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INTERNATIONAL 


EXHIBITION  AT  OLYMPIA 

Olympia  2,  London  —  24-26  June  1990 

This   year's    BEAUTY  INTERNATIONAL 

exhibition  will  provide  a  unique  insight  into  the 
;  beauty  market.  A  new  fragrance  launch  by  one  of 
the  most  prestigious  French  Houses  compli- 
ments a  strong  showing  from  our  uniquely  British 
gift-toiletry  participants.  The  cosmetic  and  skin 
care  sectors  will  be  represented,  with  many 
emphasising  the  "natural"  trends  the  industry  is 
taking  in  the  90's. 

BEAUTY  INTERNATIONAL  1990  will  pro- 
vide astute  buyers  with  a  host  of  opportunities  to 
maximise  the  profit  derived  out  of  beauty  sales. 
New  and  established  products  will  be  on  display, 
providing  a  comprehensive  update  on  the  world  of 
beauty. 

As  an  added  attraction,  BEAUTY  INTER- 
NATIONAL will  be  joined  by  the  complimentary 
exhibition  PROFESSIONAL  BEAUTY,  which 
provides  an  insight  into  the  world  of  beauty 
therapy  encompassing  everything  from  aroma- 
therapy to  nail  care. 


If  you  want  to  find  out  more  about  obtaining  your  complimentary  invitation,  till  in  this  form  or  contact 

JAN  MAY  on  071-262  2886. 

YOUR  NAME:   

COMPANY  NAME:   

ADDRESS:   


TEL: 


PLEASE  SEND  TO: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  Street,  London  \V2  3RB.  Tel:  071-262  2886  -  Fax:  071-706  0360 


COUNTERPOINTS 


Brewhurst 
extend 
Twinlab 

Brewhurst  Health  Food  Supplies 
have  extended  the  Twinlab  range 
of  sports  nutrition  products,  with 
the  introduction  of  nine  new  lines. 

New  to  the  range  are  three 
varieties  of  ultra-fuel  —  orange, 
fruit  punch  and  lemon  and  lime 
flavour.  Each  retails  for  £0.99  and 
gives  a  20  per  cent  margin. 

Also  new  are  vita  fuel,  anabolic 
fuel,  herba  fuel  in  two  sizes,  GH 
fuel,  chronic  fuel  and  phos  fuel. 
Retail  prices  range  from  £7.95  for 
50  herba  fuel  capsules  to  £34.95 
for  a  30  day  supply  of  vita  fuel. 
These  six  products  give  a  40  per 
cent  margin  say  Brewhurst 
Healthfood  Supplies  Ltd.  Tel:  0932 
354211.  

Carter-Wallace  have  acquired 
Dentifix,  the  emergency  repair  kit 
for  dentures,  from  Dental 
Projects  (Laboratories).  Carter- 
Wallace  Ltd.  Tel:  0303  850661. 

Lacto-calamine  lOOg  is  available  with 
20  per  cent  extra  free  this  month 
for  as  long  as  stocks  last  say 
Schering  Plough  Consumer  Health 
Ltd.  Tel:  0638  716321. 


Innoxa  gets  Active 


New  to  the  Innoxa  cosmetic  and 
skincare  range  is  Active  Life 
moisture  cream  described  as  a 
complex  moisture  system 
developed  to  help  combat  the 
signs  of  ageing. 

Active  Life  contains 
liposomes,  UVA  and  UVB 
sunscreens  and  vitamins  A,  D,  E 
and  panthenol.  Presented  in 
silver/white  packaging,  Active 
Life  (50ml  £9.95)  is 
hypoallergenic ,  dermatologically 
tested  and  fragrance  free. 

Like  other  Innoxa  products  it 


has  not  been  tested  on  animals  and 
it  contains  no  animal  derivatives, 
say  Innoxa  (England)  Ltd.  Tel: 
0323  641244. 

Green  Farm  have  added  three 
aromatherapy  oils  to  the  Natural 
Flow  range.  Pre  M  tonic  comes  as 
a  bath  oil  (60ml  £11.95)  and 
massage  oil  (60ml  £12.95).  There 
is  also  a  cellulite  bath  oil  (60ml 
£11.95)  and  massage  oil  (60ml 
£11.95)  and  Jet  set  bath  oil 
(£11.95).  Green  Farm  Nutrition 
Centre.  Tel:  0435882180. 


More  tea 
for  H&H 

The  London  Herb  &  Spio: 
Company  have  extended  thei 
Heath  &  Heather  range  of  blende  i 
herbal  teas  with  the  introductioi 
of  two  new  varieties  —  grapefru 
&  orange  and  wild  blackcurrant! 

The  teas  are  presented  i| 
colourful  50g  packs  containing  2 
bags  which  are  designed  to  b; 
displayed  either  horizontally  c 
vertically.  Both  facings  state  tfcj 
the  teas  are  caffeine  free. 

Grapefruit  &  orange  and  wil| 
blackcurrant  retail  at  £0.95  (tradj 
£8.55  12).  London  Herb  &  Spic. 
Co.  Ltd.  Tel:  081-680  8337.  I 


New  faces 

The  children's  lunch  kit  fror 
Aladdin  Industries,  will  have  ne^i 
'faces'  soon  with  the  use  of  feu' 
new  characters. 

The  new  characters 
Rainbow,  Kissyfur,  G  I  Joe  anj 
Nintendo  will  be  available  for  back 
to-school. 

Aladdin  will  use  a  full  colou 
illustration  of  the  characters  o 
the  front  of  the  kits.  Aladdi] 
Industries  Ltd.  Tel:  092324777^ 


Look  no  further 

f/^f)  /  for  the  relief  of  conjunctivitis 

due  to  hay  fever 


OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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V  FEW  EXCITING  OBSERVATION 

ABOUT  UVISTAT. 
FROM  THE  OBSERVER. 


Sun  creams 
breakthrough 


A  new  test  means 
better  sun  products 
are  on  the  horizon, 
says  Arline  Usden 

THE  NEW  'Diffey  Test', 
developed  by  Durham 
photobiologist  and  medical 
physicist  Dr  Brian  DifTey,  to 
evaluate  the  efficacy  of  sun 
protection  creams  against 
ageing,  deep-penetration 
ultraviolet  A  rays  in  sunlight, 
will  transform  sun  protection  in 
the  Nineties. 

Up  to  now,  sunscreens  have 
concentrated  mostly  on  filtering 
out  the  burning,  short-wave, 
ultraviolet  B  rays,  with  levels  of 
protection  indicated  by  the  sun 
protection  factor  numbers  (the 
SPFs)  on  the  packaging. 
Although  it  was  known  that 
long-wave,  UVA  rays  were 
damaging,  with  long  exposure 
culminating  in  wrinkled, 
sagging  skin  and  premature 
ageing,  few  sunscreens  included 
UVA  filters  and  those  that  did 
could  give  the  user  no  guide  to 
their  effectiveness. 

Manufacturers  in  the  thriving 
£70m  sun  products  industry  are 
now  busy  planning  new 
formulations  with  UVA 
screening,  and  applying  for 
patents.  Last  week,  leading 
suntan  manufacturers  met  to 
discuss  the  Diffey  Test  and  how 
to  standardise  procedures. 

Manufacturers  such  as 
Uvistat  and  Boots  knew  the 
importance  of  UVA  sunscreens 
but  had  not  been  able  to 
substantiate  any  particular 
claims  in  the  past  because  of  the 
difficulties  in  testing.  'Now  we 
can,'  says  Anthony  Bush, 
director  of  consumer  products 
at  Windsor  Pharmaceuticals, 
which  makes  the  Uvistat  range. 
'It  was  always  our  policy  to  get 
broad  spectrum  protection  for 
Uvistat  because  of  our  medical 
heritage  (doctors  can  prescribe 
products).  We  could  measure 
the  UVA  screen  in  other  ways, 
but  never  as  accurately  as 
Diffey  has  done.  Now  we  can 
substantiate  claims,  and  will 
putitonour  1991  packaging.' 

For  this  year's 

holidaymakers,  the  long  lead 
time  for  product  manufacture 
means  that  you  won't  be  able  to 
tell  which  creams  have  effective 
UVA  sunscreens  included  just 


by  reading  the  label.  The  Diffey 
Test  has  caught  suntan 
manufacturers  on  the  hop. 

It  was  not  until  Brian  Diffey 
wrote  a  paper  on  UVA 
screening  published  in  The 
Journal  of  the  Society  of  Cosmetic 
Chemists  that  the  industry 
buzzed  into  action.  His  test  was 
the  first  to  reveal  just  how  little 
UVA  protection  some  products 
actually  contained. 

'I  tested  a  number  of 
sunscreens  and  found  that  all 
absorbed  UVB  much  better 
than  they  absorbed  UVA,  and 
some  absorbed  no  UVA  at  all.' 
A  product  may  have  a  UVB 
protection  of  22  but  only  three 
or  four  against  UVA,  facts  the 
consumer  was  never  told. 

Another  suntan  range  which 
has  come  out  well  in  the  test  so 
far,  besides  Uvistat,  is  Boots 
Soltan  Fragrance-Free. 

Until  new  products  can  take 
advantage  of  the  new 
technology,  Dr  DifTey  says  the 
best  way  to  protect  your  skin 
against  sunlight  is  to  keep  out  of 
the  sun  as  much  as  possible, 
wear  clothing  and  use  a  broad 
spectrum,  high  protection 
factor  sunscreen.  'This  will 
minimise  the  damage  to  your 
skin.  If  you  want  a  tan,  you  have 
to  get  some  sun  on  your  skin, 
either  by  putting  on  a  high 
protection  factor  sunscreen  and 
spending  several  hours  in  the 
sun,  or  by  using  a  low 
protection  sunscreen  and  only 
staying  out  in  the  sun  for  a  little 
while.  What  you  musn't  do  is  to 
put  on  a  low  factor  cream  and 
stay  out  in  the  sun  for  long.' 

Even  though  we  are  exposed 
to  ultraviolet  radiation  all  the 
year  round,  Dr  David  Roberts 
does  not  recommend  the 
anti-wrinkle  brigade  to  use  any 
UVA  filter  on  a  daily  basis, 
because  of  possible  irritation 
and  sensitisation. 

Whatever  the  risk  to  their 
skins,  most  holidaymakers  want 
to  come  back  with  a  tan,  and  are 
concerned  whether  suntan 
creams  not  only  stop  burning 
but  also  bronzing.  'But  if  you 
use  an  appropriate  protection 
factor  for  your  skin  type,  you 
can  actually  stay  out  in  the  sun 
longer,'  points  out  Dr  Roberts. 
And  a  slower  tan  lasts  longest. 
He  recommends  starting  with  a 
10  and  not  going  lower  than  6. 


MARCH  25th  1990 


•  UVISTAT 

you  stock  the  most  effective  UVA  and  UVB  protection  brand?  If  not,  ring  Windsor  Pharmaceuticals  on  0344  484448. 


Article  reproduced  by  permission  ot  The  Observer,  London 


COUNTERPOINTS 


Mola  Green 

for  the 
environment 

In  an  attempt  to  satisfy  consumer 
concern  over  the  environment, 
PT  Marketing  Services  have 
introduced  Mola  Green  toilet 
rolls. 

Mola  Green  is  made  from  100 
per  cent  recycled  paper  with 
peroxide  bleached  fibre  and  the 
packaging  is  non-toxic  when 
burned  and  is  neutral  to  ground 
water. 

The  company  also  say  that  the 
service  water  used  to 
manufacture  the  tissue  is  treated 
"to  protect  the  waterways." 

The  toilet  paper  (£0.59)  is  two 
ply  and  sheet  size  is  14  by  10cm. 
PT  Marketing  Services.  Tel: 
081-9033022. 

On  the  recommendation  of  the  National 
Childbirth  trust,  hospitals  have 
now  recommended  Simplicity 
Night-time  towels  for  post-natal 
care,"  says  Kimberly-Clark.  The 
company  believes  that  this  is  a 
"major"  breakthrough  as  only 
loops  and  belts  were 
recommended  before.  Kimberly- 
Clark  Ltd.  Tel:  0622  782187. 


Abbott  help  kiddies 


This  Summer,  Abbott 
Laboratories  intend  to  raise 
£25,000  for  Barnardo's  through 
peelable  on-pack  tokens  on  packs 
of  Selsun,  Murine,  Cystemme  and 
Ferrograd  C. 

The  peelable  stickers,  each 
with  a  face  value  of  £0.25,  will  be 
stuck  on  collection  cards  at  point- 
of-sale.  Full  sized  posters 
illustrating  the  products  involved 
and  a  photograph  of  a  child  busily 
involved  in  one  of  the  Barnardo's 
play  schemes  will  support  the 
promotion  and  encourage 
participation.  Shelf  strips  will  help 
customers  locate  the  products  in 
the  pharmacy. 


QuikRead 

CHOLESTEROL 

Testing  System 


-  ACCURATE 
EASY  TO  USE 


RESULTS  IN  MINUTES 
-  USES  WHOLE  BLOOD 


COMPLETE  TESTING  PACKAGE 

+  VAT 

3  YEAR  LEASE 


*_wiviri_r_  i  r_  i  lj  i  iiMv. 

£995 


£7.95 


+  VAT 
PER  WEEK 


FOR  IMMEDIATE  DEMONSTRATION 

L:  061  766  231 3 

ANGLO  EUROPEAN  HEALTH 
I36A  BURY  NEW  ROAD,  WHITEFIELD, 
MANCHESTER  M25  6AD. 


To  get  the  promotion  off  to  a 
good  start,  Abbott  are  offering 
extra  tokens  for  all  outers 
purchased.  Representatives  will 
be  active  too,  raising  additional 
contributions  through  regional 
fund  raising  events.  The 
promotion  runs  from  May  21  until 
August  31 .  All  redemptions  have 
to  be  in  by  October  30. 

Press  advertisements  will 
appear  in  national  newspapers 
during  Barnardo's  house-to- 
house  collection  week, 
commencing  June  17.  Abbott 
Laboratories  Ltd.  Tel:  0795 
580099. 

Lifeplan  Products  have  repackaged 
their  boron  supplement,  Boron  3. 
The  new  pack  of  45  tablets  will 
replace  the  30  size  but  the  price 
remains  unchanged  at  £1 .45  (inc. 
VAT).  A  new  90  tablet  pack  has 
been  introduced  priced  at  £2.59 
(trade  £16.21  for  12).  Lifeplan 
Products  Ltd.  Tel:  0455  556281 . 


Aristowax 
go  Green 

A  non-aerosol,  fine  spray  and 
concentrated  room  fragrance,  Air 
Mist  (£0.99),  has  been  introduced 
by  Aristowax  Products  to  appeal 
specifically  to  'green'  buyers. 

Aristowax  say  this  launch  is 
the  outcome  of  two  years'  of 
intensive  development  activity. 
The  three  fragrances  available  are 
rose  d'or,  pot  pourri  and  alpine 
heather. 

The  product  is  non-flammable, 
and,  says  the  company,  all  the 
plastic  components  can  be 
disposed  of  without  releasing 
substances  harmful  to  the 
environment.  Aristowax.  Tel: 
060339391. 


Contac  on  TV 

This  summer  Smithkline 
Beecham  Health  Care  are  running 
a  £200,000  television  advertising 
campaign  featuring  Contac  400 
the  sustained  release  cold  and 
allergy  product. 

The  product  will  take  up  prime 
slots  on  TV-am.  The  campaign  is 
scheduled  to  run  from  May  14  to 
June  30.  Smithkline  Beecham 
Health  Care.  Tel:  081-5605151. 

ICI's  range  of  household  products 
are  being  handled  by  ICI 
Chemicals  and  Polymers  Ltd,  Tel: 
0928  51444  and  not  as  stated  in 
last  week's  Counterpoints.  ICI 
Chemicals  and  Polymers  Ltd.  Tel: 
0928514444. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LVVT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


SK  Sky 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Anadin  Extra: 

All  areas  except  TSW  &  LVVT 

Bisodol  Regular: 

GTV,U,G,HTV,TVS,TTV  &  C4 

Bodyplan:                All  areas  except  HTV,CTV,LWT,C4  &  TV-am 

Contac  400: 

TV-am 

Dimension: 

All  areas  except  TV-am 

Efamol  evening  primrose  oil: 

TVS 

Gillette  Sensor: 

All  areas 

Hermesetas  Light: 

G&Y 

Listerine: 

GTV,U,STV,BTV,TT 

Macleans  Active  Mouthguard: 

All  areas 

Mum  deodorant: 

All  areas 

Plax: 

All  areas  except  LWT  &  TV-am 

Ponds  Creams: 

All  areas  except  LWT.U  &  TTV  &  TV-am 

Recital: 

STV, C, A, HTV, TSW 
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he  choose  our 
lod  Liver  Oil? 


It's  perfectly  natural. 

Given  the  choice,  people  will  always  opt  for  a  name  they  recognise  and 
ist.  And  they  certainly  recognise  SANATOGEN,  because  it's  traditionally  been 
eked  by  the  largest  promotional  campaign  in  the  total  supplements  market. 

Quite  simply  it's  more  visible. 

And  they  trust  it  too,  because  SANATOGEN  has  always  offered  quality 
d  value  for  money. 

SANATOGEN  Originals  Cod  Liver  Oil  is  a  natural  choice  because  its  high 
ality  oil  is  pure  and  natural,  and  it's  also  very  easy  to  take.  It  comes  in  a  cleverly 
signed,  anti-drip,  easy  to  pour  bottle  with  an  easy  to  open  top  and  a  free 
sasuring  cup.  Even  people  who  have  difficulty  with  stiff  or  arthritic  fingers  can 
anage  easily. 

So  when  you're  re-ordering  Cod  Liver  Oil  make  sure  it's  one  people 
cognise,  both  for  its  value  for  money  and  its  pure  and  natural  qualities 

Make  sure  you  stock  SANATOGEN  Natural  Cod  Liver  Oil,  and  give  your 
stomers  the  choice. 


GOD  f 
LIVER 
OIL 

I 

with  vitamins  A.  l>  ami  L-:' 


Helps  maintain  supplenel 
and  flexibility  in  the  jointj 
and  a  healthy,  fit  body. 


240ml 


Sanatogeri 


COD 
LIVER 
OIL 


ill  I  MM] 


Crookes  Healthcare  are  supporting  their  Sweetex  range  with  an  on-pack 
consumer  promotion,  offering  consumers  a  free  ceramic  mug  in  Sweetex 
colours.  The  offer  will  appear  nationally  from  next  month  until  November 
on  Sweetex  500,  800,  1200  and  2000  packs.  Consumers  are  asked  to 
collect  a  total  of five  tokens  which  can  be  exchanged  for  the  mug  in  dark 
green  and  white.  Crookes  Healthcare  Ltd.  Tel:  0602  507431. 


E45  goes  door  to  door 


Crookes  are  running  their  first 
door  to  door  leaflet  drop  for  the 
E45  range. 

Two  leaflets,  one  for  Cream 
E45  and  the  other  featuring  the 
whole  range,  will  be  distributed  in 
Central  England  initially  followed 
by  a  national  drop.  Consumers  will 


be  invited  to  write  in  for  samples 
of  the  products. 

And  during  June  and  July  two 
Hc45  display  units  holding  12 
tubes  will  be  on  offer  along  with 
leaflets,  window  stickers  and 
other  PoS  material.  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 


New-look  film 

Polaroid  have  completed  their 
range  of  non-instant  print  and  slide 
films  with  a  new  High  Definition 
ISO  400  colour  print  film.  It  is 
aimed  at  both  professional  and 
amateur  photographers  and  has  a 
wide  exposure  latitude. 

The  new  film  is  described  as 
ideal  for  shooting  in  low  light  or 
when  faster  than  normal  shutter 
speeds  are  called  for,  such  as  in 
action  photography  or  with  the 
use  of  the  longer  telephoto  and 
zoom  lenses.  The  extra  speed 
also  allows  the  use  of  smaller  than 
usual  aperture  conditions.  The 
film  is  available  in  24  and  36 
exposure  cassettes.  Polaroid. 

Tel:  072759191.  

Max  Factor  have  added  perfumed 
body  sprays  to  their  Le  jardin  and 
Le  jardin  d'amour  fragrance 
ranges. 

The  body  sprays  contain  light 
emollient  oils  to  help  leave  the  skin 
soft  and  smooth. 

They  both  contain  a  deodorant 
and  gently  scent  the  body  with  the 
Le  Jardin  and  Le  jardin  d'amour 
fragrances. 

The  Le  jardin  fragrance  comes 
in  a  150ml  spray  (£3.95)  and  Le 
jardin  d'amour  also  comes  in 
150ml  at  £4.95.  Max  Factor  Ltd. 
Tel:  0202  524141. 


Summer  offer 
from  Swains 

Photographic  wholesalers  Swains 
have  announced  their  early 
Summer  special  offers.  These 
include  a  free  Hanimex  35AFX 
camera  when  four  are  ordered;  a 
free  green  wax  jacket  for  an  order 
for  five  each  of  the  bronze  and 
burgundy  Hanimex  35DL  camera 
outfits;  and  the  opportunity  to  buy 
an  outer  of  Hanimex  Micro  110 
cameras  at  cost. 

On  the  film  front,  the  company 
is  giving  away  a  pound  coin  for 
every  20  pack  of  Kodacolor  Gold 
ordered. 

The  company  is  also  offering  a 
free  Fling  35  camera  for  every  20 
single  use  cameras  ordered. 

On  binoculars,  a  retailer 
ordering  a  specific  mix  of  six 
Tasco  binoculars  can  choose  from 
a  range  of  gifts  including  a 
Samsonite  President  briefcase. 
Swains.  Tel:  04853  34711. 

Weleda  are  offering  retailers  a 
special  12  for  10  offer  on  their 
mixed  pollen  tablets  (£13.30  trade 
normally  £15.96)  which  gives  a 
profit  on  return  of  50  per  cent. 
Weleda  (UK)  Ltd.  Tel:  0602 
309319. 


Fashion  fabrics  and  finishes  in 
satin,  raffia,  jute  and  grossgrain. 


o 

m 
O 


o 


Laughton  &  Sons 
Warstock  Road,  Birmingham. 
Tel:  021-474  5201 
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HELPING  US  RAISE  UP  T 
E25,000  FOR  BARNAR 
IS  CHILD'S  PLAY 


It's  easy  to  bring  a  little  happiness 
to  children  around  the  country  by  help- 
ing Abbott  support  Barnardo's  Holiday 
Playschemes. 

Just  stock  the  special  packs  of 
Cystemme,  Selsun,  Murine  and 
Ferrograd  'C  and  start  collecting  the 
25  pence  tokens. 

Each  token  becomes  valid  once 
the  consumer  has  purchased  a  pack 


and  the  token  is  stuck  on  the  collection 
card.  Completed  cards  should  be 
given  to  your  representative  or  sent 
direct  to  Abbott. 

It's  as  simple  as  that. 

So  make  the  most  of  this 
promotion  (  starting  May  21st)  with 
our  window  posters,  shelf  edgers  and 
token  collection  cards  -  which  can  be 
strategically  placed  by  your  till. 


We'll  even  start  your  card  off 
by  contributing  extra  tokens  for  every 
outer  bought. 

There'll  also  be  Selsun 
advertising  in  the  national  press  during 
the  week  of  June  18th,  to  coincide 
with  Barnardo's  own  house-to-house 
collections. 

Please  contact  Cathy  Atkins 
at  Abbott  today  for  more  information. 


Cystt 


temme 

f-W  n  'fit  ■/  fix  tin  ll.x 1  si  •iii/)Ioiiix  oj  i  j  stilts 


ynirbliiif'  lemon 
llmow 

■iH  biitir cuiirse 


ABBOTT 

US  (MM) 

Baniartios 


ONE  A  DAY 


n  +  vitam 


SSI 


ABBOTT 

■Atsturro  , 

C4J.OOO 

Barnardos 

w 

SELSUN* 


MURINE 

*■ 

EYE 
DROPS 

REMOV 
GENTLY 
TIRE 

rABBOTT^ 

'  HAItl  t'P  TTl  W 

U.VOOO  S 

Promotion 
starts  May  21st 


Barnardos 


ABBOTT  LABORATORIES  LTD..  MOORBRIDGE  ROAD,  MAIDENHEAD.  BERKSHIRE  SL6  8JG  TEL:  (0628)  773355- 


I 


PRESCRIPTION  SPECIALITIES 


Surgery  antibiotic  combination 


Leo  Laboratories  are  introducing 
a  new  antibiotic  combination  for 
prophylaxis  against  infection 
during  surgery  and  other 
infections,  on  June  1. 

Dicapen,  a  hospital  product, 
combines  the  new  beta-lactamase 
inhibitor  sulbactam  with  ampicillin 
to  give  a  broad  spectrum  of  action 
against  aerobic  and  anaerobic 
infections. 

The  addition  of  sulbactam 
extends  the  spectrum  of  ampicillin 
to  include  other  important 
pathogens  such  as  bacteroides, 
say  Leo. 

Sulbactam/ampicillin  diffuses 
readily  into  most  body  tissues. 
Penetration  into  brain  and  spinal 
fluids  is  low  except  when 
meninges  are  inflamed.  Most  of 
the  drug  combination  is  excreted 
unchanged  in  the  urine. 
Manufacturer  Leo  Laboratories 
Ltd,  Longwick  Rd,  Princes 
Risborough,  Aylesbury,  Bucks 
HP17  9RR 

Description  Vials  containing  a 
white  to  off-white  powder 
containing  3g;  1.5g  and  750mg  of 
powder  equivalent  to  lg  +  2g; 
500mg  +  lg;  250mg  +  500mg  of 


sulbactam  and  ampicillin 
respectively. 

Uses  Treatment  of  infections 
caused  by  susceptible  organisms 
including  upper  and  lower 
respiratory  tract  infections  such 
as  sinusitis,  otitis  media  and 
epiglottitis;  bacterial  pneumonias; 
urinary  tract  infections  and 
pyelonephritis;  intra-abdominal 
infections  including  peritonitis, 
endometritis  and  pelvic  cellulitis; 
bacteria]  septicaemia;  meningitis; 
skin,  soft  tissue  and  bone 
infections  and  gonococcal 
infections.  Dicapen  can  also  be 
used  prophylactically  in  patients 
undergoing  abdominal  surgery 
and  in  termination  of  pregnancy  or 
caesarian  section 
Dosage  Can  be  given  by  im  or  iv 
injection.  Treatment:  Adults 
1.5-3g  (corresponding  to 
sulbactam  0.5-lg  and  ampicillin 
l-2g)  usually  six  to  eight  hourly  up 
to  a  maximum  daily  dosage  of 
sulbactam  4g.  Vary  dosage 
according  to  the  severity  of 
infection  (see  Data  Sheet) 
Children  150mg/kg/day 
(corresponding  to  sulbactam 
50mg/kg/day  and  ampicillin 


lOOmg/kg/day).  Give  six  or  eight 
hourly  in  children  and  infants  and 
12  hourly  in  neonates.  Treatment 
is  normally  given  for  5-14  days. 
Prophylaxis  of  surgical  infections: 
1.5-3g  at  the  induction  of 
anaesthesia  repeated  six  to  eight 
hourly  and  stopped  24  hours  after 
procedure.  Reduce  dose  in 
severely  impaired  renal  function 
Side  effects  Pain  after  im 
injection,  phlebitis  with  iv 
administration  and  gastro- 
intestinal disturbances.  Other 
rare  reactions,  include  rashes, 
anaemia,  eosinophilia, 
neutropenia,  thrombocytopenia, 
transient  rise  in  serum  liver 
enzymes 

Contraindications,  warnings 

etc  History  of  allergic  reactions  to 
penicillins.  Serious  anaphylactic 
reactions  have  been  reported  in 
patients  on  penicillin  therapy  (see 
Data  Sheet) 

Supply  restrictions  POM 
Packs  750mg  (5  £6.15);  1.5g 
(£12.30)  and  5g  (10  £4.92,  all 
prices  trade) 

Product  licences  3g  0043/0143; 
1.5g/0142  and  750mg/0141 
Issued  May  1990 


Asacol  launched  as 
suppositories 


Smith  Kline  &  French  have 
launched  Asacol  suppositories 
which  are  opaque,  beige 
suppositories  containing  250mg  or 
500mg  mesalazine  (the  inactive 
ingredient  is  Witepsol  W45  — 
hard  fat). 

Like  the  tablets,  they  are  used 
for  the  treatment  of  mild  to 
moderate  acute  exacerbations  of 
ulcerative  colitis,  and  for  the 
maintenance  of  remission;  the 
suppositories  are  particularly 
appropriate  in  patients  with  distal 
disease,  say  SK&F. 

The  dosage  for  the 
suppositories  is  three  to  six 


250mg,  and  a  maximum  of  three 
500mg  suppositories  daily  in 
divided  doses,  with  the  last  dose 
at  bedtime.  They  are  not 
recommended  for  children. 
Contraindications,  warnings,  etc, 
are  as  for  Asacol  tablets. 

Packaging  of  the  suppositories 
is  cartoned  plastic  moulds, 
containing  20  250mg  or  ten  500mg 
suppositories  (both £6.50  trade). 

The  product  licence  numbers 
for  these  POMs  are:  0002/0158 
(250mg),  and  0002/0195  (500mg). 
Smith  Kline  &  French 
Laboratories  Ltd.  Tel:  0707 
325111. 


Sere  gets 
stronger 

Duphar  Laboratories  are 
introducing  a  new  presentation  of 
Sere  containing  16mg  betahistine 
dihydrochloride. 

Serc-16  comes  as  white,  flat, 
round  tablets  imprinted  '  '267"  on 
one  face  and  "Duphar"  on  the 
reverse  and  is  indicated  for  the 
treatment  of  Meniere's 
syndrome. 

Packs  consist  of  four  blister 
strips  of  21  tablets  in  a  calender 
format  (84  £18.03  trade). 
Classified  POM,  the  product 
licence  number  is  0512/0088. 
Duphar  Laboratories  Ltd.  Tel: 
0703476171. 


BRIEFS 


Generics  UK  say  that  they  haveB 
introduced  the  first  generic  co-H 
tenidone  tablets  containing  J 
50/12. 5mg  and  100/25mgl 
atenolol/chlorthalidone.  Both  are  I 
brown  film  coated  tablets |1 
embossed  "Ac62"  and  "Acl25"|| 
respectively  with  "G"  on  the j it 
reverse  and  come  in  blisters  of  28 i  f 
50/12. 5mg  (£5.80)  and  100/25mgj| 
(£8.30,  both  prices  trade).! 
Introductory  offers  are  available  I 
from  Kerfoot  Pharmaceuticals.  I 
Tel:  061-330  4531  and  AAH  \ 
Pharmaceuticals.  Tel:  0928"\ 
717070. 

Merrell  Dow  have  changed  theB 
markings  on  Triludan  60mgB 
tablets  —  both  the  ten  and  60  I 
tablet  packs  to  white,  round,  flat-;! 
faced,  bevel-edged  tablets  with!! 
"M "  in  two  concentric  circles  on 1 1 
one  side  and  a  scored  bisect  line  1 1 
on  the  other.  Merrell  Dow\m 
Pharmaceuticals  Ltd.  Tel:*  I 
081-8483456. 

Hillcross  are  adding  the  following  to,  1 
their  generics  range:  Bisacodylll 
tablets  5mg  (1,000  £12.81);  | 
emulsifying  ointment  (500g' 
£1.50);  temazepam  tablets  lOmg 
(500  £12.07)  and  20mg  (250! 
£10.53);   temazepam  Gelthix 
capsules  lOmg  (500  £13.80, 1,000: 
£27.60)  and  20mg  (250  £12,  500 
£24.05,  all  prices  trade).  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070. 

H.N.  Norton  have  added  prazosin 
tablets  to  their  generics  range. 
The  0.5mg  (£4.30);  2mg  £7.50 
and  5mg  (£16.15)  strengths  are 
white,  biconvex  tablets  and  the 
lmg  strength  (£5.50,  all  100s,  all 
prices  trade)  are  orange.  Codes 
are  "Prz  0.5/1.0/2.0/5.0"  with 
the  company's  logo  on  the i 
reverse.  H.N.  Norton  &  Co  Ltd. 
Tel:  01-530  7166. 

Degussa    Pharmaceuticals  are 

repackaging  Endoxana  tablets 
50mg  into  blister  packs.  Cartons 
of  100  tablets,  replacing  the ' 
existing  securitainers,  will  contain 
ten  strips  of  ten  tablets.  Degussa 
Pharmaceuticals  Ltd.  Tel:  0223 
423434. 


Our  fame  is  spreading ! ! 


Nesupph  a  complete  range  of  licenu-d  Parallel  Imports  and  Generics  at  l\P\RALLHED  PRICKS' 
With  our  "Tele-Sales"  service  we  offer  "next  day"  delivery  throughout  the  U.K. 
plus:-  £5  "M&S"  gift  voucher  with  every  initial  order  of  £500. 

Phone  us  on:-  081-804  2497 

("24  hour  Answerphone  service") 


J_i PHARMACEUTICAL  DISTRIBUTORS 


O 


14  DUCK  LEES  LANE, 
ENFIELD,  MIDDLESEX  EN37SR 
FAX:  081-443  3230 


866 
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mree  gooo  reasons  ror  Linie  txperts  10  smue 


Breast  milk 

The  very  best  start  for 
baby.  Easily  digested  and 
full  of  nutrition  and  natural 
protective  properties. 


Aptamil.® 

A  well-digested  baby  milk 
for  the  baby  bottle-fed 
from  birth,  or  moving  on 
from  breast  milk. 


mtiupa 


Milumil. 

A  well-accepted  baby  milk 
with  higher  levels  of  protein 
and  carbohydrate.  For 
continued  nourishment 
throughout  the  first  year. 


mtiupa 

Milumil 

Bobymilk 


Breast  milk  is  the  very  best  start  for  a  baby. 

Unfortunately  you  can't  stock  breast  milk,  but 
you  can  stock  the  very  acceptable  alternative  - 
Milupa  Babymilks,  Aptamil  and  Milumil.  More 
and  more  hospitals  and  clinics  are  using  Milupa 
Babymilks  than  ever  before.  So  grow  your 
business  with  our  Little  Experts  and  stay  with 
Milupa  for  the  comprehensive  range  of 
babymilks,  babyfoods,  rusks  and  drinks. 

Your  profits  will  give  you  plenty  to  smile 
about  too! 


IMPORTANT:  Breast  milk  is  the  best  milk  for  a  baby.  A  doctor,  midwife,  nurse  or 
health  visitor  should  be  consulted  for  any  advice  needed.  If  a  babymilk  is  used  it  is 
important  for  the  baby's  health  that  all  preparation  instructions  are  followed  carefully. 


milupa 

Milupo  babymilks.  Well 
digested  and  wel!  accepted. 

Milupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex  UB10  ONE 
Telephone:  081-573  9966. 


ADVERTISEMENT  FEATURE 


New  Impulse  for  the  '90s 
from  Elida  Gibbs 


mce,  and 


Impulse  single-handedly  created  the  United 
Kingdom  market  for  body  sprays  as  we 
know  it  today.  From  its  launch  in  1979  it 
established  a  new  approach  to  personal 
freshness  by  innovatively  combining  a 
perfume  with  a  deodorant.  Always  in  tune 
with  modern  lifestyles,  which  require  day- 


long confidence  as  well  as  glamour,  Impulse 
built  up  a  formidable  and  unrivalled 
consumer  popularity  throughout  the 
'80s. 

By  1989,  many  brands  had  been 
launched  following  Impulse's  success,  but 
Impulse  still  held  an  impressive  58  per  cent 


share  of  the  market.  In  fact,  it  will  probably 
come  as  no  surprise  to  learn  that  in  the  UK, 
Impulse  is  eight  times  bigger  than  its 
nearest  competitor. 

And  the  global  picture  is  equally 
impressive  too  —  Impulse  is  the  number  on[  - 
body  spray  brand  in  the  world. 
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SHOP  DESIGN  AWARDS 


Fit  for  the  Nineties 


The  purchase  of  adjoining  premises  and  a  complete  refit 
of  the  two  into  one  pharmacy  has  won  for  J.N.  Murray  Ltd 
of  Barrow-in-Furness,  the  Chemist  &  DruggistlWteM\ 
Laboratories  'Tit  for  the  Nineties"  shop  design  award. 
The  prizes  for  the  competition  were  presented  last 
Thursday.  The  winning  entry  is  summarised  over  the  page 


If  the  winners  of  the  "Fit  for  the 
Nineties"  awards  prove  anything, 
it  is  that  there  is  no  single  correct 
way  to  refit  a  pharmacy.  So  much 
depends  on  the  location,  customer 
mix,  prescription  volume  and 
pharmacist's  own  perception  of 
the  business. 

This  diversity  was  reflected  in 
the  designs  which  carried  off  the 
major  awards  last  Thursday.  The 
full  refit  winner,  J.N.  Murray  Ltd 
of  Barrow-in-Furness,  had 
successfully  carried  out  a  major 
refit  after  purchasing  adjoining 
premises  which  more  than 
doubled  the  potential  floorspace. 
The  increase  in  space  meant  there 
was  scope  for  a  comfortable 
waiting  area,  and  the  judges  noted 
particularly  favourably  that  the 
company  had  resisted  the 
temptation  to  use  the  extended 
sales  areas  for  carrying  a  greater 
stock  range.  Care  had  been  taken 
in  making  existing  stock  ranges 
more  accessible  and  attractive. 

Runners  up  in  the  major  refit 
section,  Babtie  &  Campbell  of 
Helensburgh  had,  in  the  opinion  of 
the  judges,  shown  how  system 
shopfittings  can  be  used  profitably 
in  situations  typically  faced  by  the 
smaller  pharmacy.  A  striking  new 
fascia  emphasises  "Pharmacy" 
rather  than  the  company  name, 
now  cleverly  carried  over  onto  the 
windows.  The  judges  commented 
on  the  introduction  of  overhead 
cupboards  and  underfitting 
drawers  for  back-up  stock,  and 
good  use  of  angled  gondolas  to 
improve  traffic  flow. 

A  shopfront  and  a  redesigned 
dispensary  carried  off  the  awards 
in  the  partial  refit  category. 
Winners  P.T.  &  H.J.  Richardson 
of  Filey,  North  Yorkshire,  saw 
their  original  design  for  a  new 
shopfront  put  into  effect  by  a 
group  of  local  craftsmen.  Natural 


materials  and  a  traditional  design 
were  felt  right  for  Filey,  which 
holds  an  annual  Edwardian 
Festival.  High  quality  brass  lamps, 
a  hand  painted  shop  sign  and  gold 
leaf  work  on  the  windows 
emphasise  the  "service" 
element. 

"Fit  for  the  Nineties"  would 
not  have  been  complete  without 


Jonathan  Hartley,  of  J.N.  Murray  Ltd,  receives  the  first  prize  plaque 
and  cheque  far  £1 , 000 from  I  I  'hitehall  Laboratories  managing  director 
Gavin  Bell 


The  winners 

First  Prize,  Full  Refit  (£1,000) 

The  Pharmacy,  J.N.  Murray  Ltd,  Ainslie  Street,  Barrow-in- 
Furness,  Cumbria 

Shoplifters 

Apeils  Systems  Ltd,  Dalroad  Industrial  Estate,  Dallow  Road,  Luton 

Runner-up,  Full  Refit  (£250) 

Babtie  &  Campbell  Ltd,  70-72  West  Princes  Street,  Helensburgh, 
Dunbartonshire 

First  Prize,  Partial  Refit  (£500) 

P.T.  &  H.J.  Richardson,  32  Belle  Vue  Street,  Filey,  North 
Yorkshire 

Shoplifters 

Local  craftsmen,  organised  joiner  Mr  Henry  Hall 

Runner-up,  Partial  Refit  (£250) 

H.J.  Everitt  (Chemist)  Ltd,  26  The  Square,  Titchfield,  Nr  Fareham, 
Hampshire   


some  continental  influence.  Partial 
refit  runners-up  H.J.  Everitt  of 
Titchfield.  Hants,  took  the 
appearance  of  European 
pharmacies  into  account  in  an 
open  plan  redesign  of  the 
dispensary. 

The  company  has  employed  a 
continental  drawer  system  buti 
based  on  natural  timbers  —  oak 
was  used  —  which  gives  extra 
flexibility  for  OPD.  the  judges 
noted  that  the  layout  provides  a 
"staff  friendly"  working 
environment,  while  being 
attractive  and  very  functional. 

The  judges  also  decided  to 
give  a  special  commendation  to, 
Backtons.  of  Cowes,  on  the  Isle  of| 
Wight,  where  shopfitting  had  to 
keep  in  with  a  historic  enviroment 
Specially  noteworthy  was  a 
marine '  'style ,  the  provision  of  a 
consulting  room,  and  customer 
access  to  the  toilet! 

Refitting  to 
compete 

"Refitting  for  the  '90s  will  be  a 
key  factor  in  enabling  pharmacists) 
to  compete  in  the  businessj 
environment  of  the  future,", 
Whitehall  Laboratories  managing; 
director  Gavin  Bell  said  before 
making  the  presentations. 

He  said  Whitehall  had  been 
keen  to  support  the  concept  of  the| 
awards  from  the  start.  '  'And  our 
enthusiasm  increased  even! 
further  when  we  were  able  to  see* 
the  quality  of  the  ideas  and  designs 
submitted.  I  am  sure  there  are 
many  older  pharmacies  around  the 
country  which  could  benefit  from 
a  few  of  these  ideas,  not  just  from 
the  winners  but  from  many  of  theH 
others  who  didn't  quite  make  the 
final  selection." 

C&D 's  publisher  Ron  Salmon, 
who  acted  as  non-voting  chairman 
of  the  judges,  paid  tribute  to 
Whitehall  lor  putting  up  the, 
sponsorship  "without  which  the 
awards  wouldn't  have 
happened".  He  agreed  with  Mr 
Bell  that  the  quality  of  the  entries 
was  extremely  high.  "The  judges 
had  quite  a  problem  and  certainly 
took  their  time, ' '  he  said. 


i 


870 


CHEMIST  &  DRUGGIST  19  MAY  1996 


Panacur. 
Now  you  can  really  see 
the  profit  in  a  wormer. 


That's  because  there's  no  better  wormer  you  could  recommend  than  Panacur. 

It's  also  the  one  serious  cat  and  dog  breeders,  enthusiasts  and  owners  want. 

Panacur  provides  the  most  comprehensive  control  of  roundworms,  and  kills  tapeworms* 
It's  the  only  wormer  licensed  for  Toxocara  control  in  pregnant  bitches.  And  it's  the  easiest 
to  administer  -  in  food. 

We're  creating  demand  for  Panacur  through  ads  and  direct  mail,  and 
offering  full  technical  support. 

Contact  your  wholesaler  now.  For  our  new  guide  to  parasite 
control,  call  Deborah  Carter  on  (0908)  665050. 

When  sold  to  pet  owners,  Panacur  is  'pharmacy  only'  (PML). 
So,  as  a  business  opportunity,  it's  got  to  be  worth  looking  into. 


03* 


Hoechst  Animal  Health,  A  Division  of  Hoechst  UK  Limited.  Walton  Manor,  Walton.  Milton  Keynes,  Bucks.  MK7  7AJ 

Active  ingredient:  Panacur  Wormer  granules,  lenbendazole  220mg/gm.  Panacur  10%  Suspension,  fenbendazole  100mg/ml. 

Further  information  on  request.  *  Taenia  species. 


Hoechst 


FIT  FOR  THE  NINETIES'  SHOP  DESIGN  AWARDS 


Out  goes  'pokey' 
n  comes  'modern 
and  efficient' 

'  'The  six-doctor  practice  next  door  were 
smartening  up  their  surgery  and  we  had  a 
pokey  little  shop  which  was  far  too  small, 
Jonathan  Hartley,  of  J.N.  Murray  said, 
giving  an  explanation  of  why  the  company 
embarked  on  the  refit. 

'  'We  felt  there  was  more  to  providing  a 
service  than  just  bashing  out  the 
prescriptions.  People  have  to  feel  at  home 
and  comfortable.  After  the  refit,  the 
pharmacy  looks  modern  and  efficient." 

They  had  considered  a  continental 
drawer  system,  making  the  pharmacy  into  a 
purely  ethical  busines,  but  an  investigation 
of  the  customer  profile  made  them  realise 
they  were  very  much  the  local  shop  where 
young  mothers  were  buying  their  nappies 
and  baby  foods.  The  baby  section  is  a  feature 
of  the  newly  designed,  larger,  shop  space. 

J.N.  Murray  Ltd  has  a  large  local 
presence  —  six  premises  in  Barrow  — 
though  the  Ainslie  Street  branch  is  the 
busiest  for  dispensing .  ' '  We  thought  it 
necessary  to  present  a  good  image, 
especially  since  a  sister  shop  in  the  high 
street  had  gone  very  definitely  upmarket. ' ' 

The  removal  of  the  threat  of 
leapfrogging,  and  the  high  goodwill  values  of 
new  premises,  meant  the  company  was  able 
to  take  a  long-term  view  of  the  existing 
business,  and  go  for  refits. 

Since  the  refit,  the  comfortable  seats  in 
the  waiting  area  have  been  much 
appreciated  by  regular  customers.  The  staff 
are  much  happier  too;  space  was  found 
during  the  rebuilding  for  a  staff  room. 

Mr  Hartley,  who  joined  the  firm  with  his 
wife  two  and  a  half  years  ago,  was  collecting 
the  award  on  behalf  of  his  father-in-law,  John 
Murray,  who  was  unable  to  attend  the 
presentation  because  of  illness. 


The  winners,  runners-up  and  the  shopfitters 
responsible  for  the  winning  entries  receive 
commemorative  plaques.  The  shopfitters  are 
entitled  to  use  the  plaque  design  on  their 
letterheading.  Full  profiles  of  the  other 
winning  designs  will  appear  in  future  issues  of 
C&D 


The  panel  of  judges  get  down  to  the  task  of  selecting  the  winners.  Left  to  right:  Georgina  James, 
chairman  of  the  board.  National  Chamber  of  Trade;  Tim  Astill,  NPA  director;  Ron  Salmon,  C&D 
publisher  and  non-voting  chairman;  Trevor  Henman,  president,  National  Association  of 
Shopfitters;  and  Rob  Honeybourne,  director  of  marketing  services,  Whitehall  Laboratories 


The  main  objectives 

The  shop  originally  was  400  sq  ft  and,  with  the  purchase  of  the  next  door  premises,  an 
increase  to  900  sq  ft  of  floor  area  was  possible.  A  complete  refit  was  proposed  to: 

1)  Create  a  more  organised  and  merchandised  environment  for  customers  either  to  browse 
while  waiting  for  prescriptions,  or  to  sit  in  a  comfortable  waiting  area. 

2)  Enlarge  the  dispensary  to  increase  efficiency  and  to  take  account  of  the  expanding  role 
of  the  pharmacy  in  community  medicine . 

These  aims  were  restricted  somewhat  by  the  limitations  of  the  structural  alterations. 
However,  the  sales  area  has  been  increased  so  that  although  the  range  of  merchandise  has 
not  been  expanded,  goods  are  more  accessible  to  customers  and  the  layout  more  attractive, 
especially  the  baby  section.  Umdasch  fittings  were  chosen  for  their  ease  of  adjustment  and 
pleasing  appearance.  It  was  felt  a  walkway  from  the  front  door  to  the  chemist  counter  would 
lead  customers  to  this  focal  point  and  the  lowered  ceiling  overhead  enhances  this  effect. 

The  chemist  counter  has  been  modernised  and  extended  with  an  angled  counter  so  that 
more  customers  can  be  served  without  queues  building  up  as  previously. 

The  dispensary  has  been  divided  into  two  parts  with  the  main  dispensing  area  raised  but 
more  open  so  the  pharmacist  can  be  seen  from  the  shop  area.  The  second  part  of  the 
dispensary  can  be  separated  from  the  working  area  by  a  sliding  door  and  is  accessible  from 
the  shop  by  a  "stable"  door  so  the  pharmacist  has  either  limited  access  to  patients  or  can 
invite  the  patient  into  the  room  for  consultation  etc.  This  access  is  from  the  waiting  area  away 
from  the  main  shop. 


Tun  views  of  the  first  prize  winning  refit.  Left,  a  walkway  from  the  door  leads  up  to  the  main  counter  and  prescription  reception  point.  Right,  dispensary 
slightly  raised  giving  visibility 
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WINNER:  FULL  REFIT 


What  the 
judges  said 

'  'An  ingenious ,  practical  and 
successful  solution  for  premises 
of  a  difficult  shape.  The 
temptation  to  'throw  in 
everything'  has  been  resisted, 
allowing  customers  freedom  to 
move  around  and  giving  them 
ready  access  to  the  stock  range 
—  which  in  turn  shows  evidence 
of  clear  and  controlled 
merchandising.  The  consultation 
area  is  particulary  welcome.  In 
summary,  a  refit  carried  out 
professionally  —  'and  it 
shows'."  NB:  Mr  Astill  did 
regret  the  raised  dispensary, 
which  research  has  shown  sets 
the  pharmacist  apart  from  the 
customer. 


CUSHMC  FUI  tNTOWCI 
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QUALITY     •     V  A 


APS,  the  4 
number  one 
performer. 

Thanks  to  you  the  Pharmacist . . . 

The  results  of  independent  research  show  that  we  are 
the  top  supplier  across  a  wide  range  of  major  generic 
medicines  in  the  UK. 

You'll  find  our  service  second  to  none.  With  more 
than  50  years  experience  supplying  Pharmacists,  we  fully 
understand  your  need  for  a  prompt,  professional  and 
personal  service. 

You  will,  in  short,  receive  from  APS  a  level  of 
performance  that's  way  in  front  of  any  other  supplier. 

That's  why  we  are  your  first  name  in  generics. 


IE-  SERVICE 


'You  can 
depend  on  APS 
to  provide  products 
of  the  highest 
standard. " 


APS 

■1 

generics 

^YORKSHIRE BD129AF.  TEL:  (0274)606974 

EUROPEAN  HEALTHCARE  CONFERENCE 


Health  industry  to  prosper 
and  grow  in  the  '90s 

"Alert  companies  will  prosper  and  grow  in  the  90s..:'  So  said  Mr  Bill  Revell,  AAH  Holdings'  executive  director,  at  the 
European  Healthcare  Conference  in  London  last  week,  which  examined  aspects  of  the  pharmaceutical  lifecycle 


The  1990s  will  bring  forth  great 
opportunities  for  pharmaceutical 
companies  in  the  UK,  Mr  Revell 
told  conference  delegates. 

There  will  be  long-term  and 
transient  influences  on  the 
marketplace,  he  said.  The  four 
key  factors  are:  demographic- 
trends  in  population;  expectation 
of  enhanced  healthcare  standards 
and  services;  research  results 
producing  new  treatments  —  so 
called  "miracle  cures"  —  and 
increased  financial  contribution  by 
patients,  who  are  increasingly 
willing  to  pay  for  additional 
services. 

Population  trends 

Demography  will  exert  a  major 
influence  on  forward  growth,  said 
Mr  Revell.  In  particular,  the 
"very  old"  (over  74s)  are 
projected  to  show  significant 
growth  (10  per  cent)  over  this 
decade,  second  only  to  the  "  very 
young"  (under  15s  —  12  per 
cent). 

Other  relevant  factors  for  the 
over-75s  market,  which  has 
shown  the  greatest  growth  in  the 
last  decade,  have  been:  highest 
per  capita  increase  in  prescription 
items  (41  per  cent);  highest  per 
capita  prescription  value  increase 
(292  per  cent) ;  and  per  capita  cost 
4.6  times  higher  than  the  16-65 
age  group. 

These  trends  and  the  other 
long-term  influences  will  occur 
regardless  of  the  political  colour  of 
the  Government,  said  Mr  Revell. 
But  the  path  will  not  necessarily 
be  smooth  or  easy. 

Transient  influences 

There  will  be  transient  influences, 
too,  but  they  will  not  supplant  the 
key  influences,  said  Mr  Revell.  He 
identified  these  as:  governmental 
cost  containment  measures  — 
such  as  the  introduction  of 
indicative  drug  budgets,  and 
encouraging  generic  prescribing, 
all  of  which  made  "plain 
commercial  common  sense";  EC 
price  harmonisation  pressures 
against  the  pricing  disparities  for 
pharmaceuticals,  although  this 
would  be  "extremely  unlikely' '  by 
1993;  EC  product  licensing 
requirement  —  a  mutual 
recognition  concept  is  needed  to 
avoid   "slow  and  tortuous" 


progress,  information  technology 
advances  —  a  major  influence  over 
the  next  decade  allowing  for 
services  to  manufacturers,  such 
as  AAH's  Meditel;  and  changing 
channel  of  supply. 


Pharmaceutical  companies  which 
choose  to  develop  medicines  that 
the  public  really  needs,  could  be 
helping  themselves  to  shorten  the 
regulatory  process,  said  Dr 
Eaves,  director  of  development, 
Glaxo. 

He    told   delegates  that 


Dr  Terry  Eaves,  director  of 
development  at  Glaxo 


International  wholesalers? 

Supply  of  pharmaceuticals  in  the 
UK  is  dominated  by  a  handful  of 
wholesale  companies,  and  the 
logical  progression  would  be 


although  there  was  no  "magic 
formula"  to  reduce  the  time  taken 
to  get  a  new  drug  onto  the  market, 
such  applications  would  be  treated 
more  expeditiously. 

At  Glaxo  Group  Research,  the 
mission  statement  is  to  "discover 
and  develop  medicines  that  offer 
real  and  safe  improvements  to  the 
treatment  of  illnesses",  he  said. 
Research  and  development 
expenditure  had  increased  over 
the  last  ten  years  from  £25m 
(1979)  to  £300m  (1989),  and  was 
expected  to  reach  £400m  in  1990, 
he  said.  Resource  distribution  was 
split  between  marketed  products 
(25  per  cent),  basic  research  (30 
per  cent),  and  new  chemical 
entities  (45  per  cent). 
■  Attention  must  be  focussed  on 
how  the  R&D  budget  is  allocated, 
Dr  Tim  Melton,  director 
development  projects,  Smithkline 
Beecham  told  delegates. 
Companies  must  invest  their 
funds  wisely  and  effectively,  and 
globalisation  of  the  pharmaceutical 
industry  was  needed  to  get  a 
maximum  return  on  R&D 
investment,  said  Dr  Melton.  But 


internationalisation  of 
wholesalers,  said  Mr  Revell.  This 
would  have  a  number  of 
implications  for  manufacturers  — 
such  as  dealing  with  fewer  buyers, 
and  production  of  multi-language 
packs  —  and  the  progressive 
distributor  would  seek  to  work  in 
close  co-operation  with 
manufacturers,  he  said. 

Ownership  abandoned 

Mr  Revell  also  said  that  single 
ownership  of  pharmacies  would 
eventually  be  abandoned,  with  an 
increase  in  wholesaler 
promotions,  such  as  the  Vantage 
franchise  scheme.  This  could  be 
on  a  single  or  multi-state  basis,  he 
said. 

Single  ownership  on  the 
Continent  is  already  breaking 
down  in  Holland,  with  France  and 
Germany  the  next  likely 
candidates;  over  the  next  five 
years,  there  will  be  pharmacy 
chains  in  Europe,  Mr  Revell 
predicted. 


to  maximise  the  opportunities  for 
innovation,  the  right  sort  of 
environment  needed  to  be 
created;  care  was  needed  not  to 
stifle  discovery  with 
commercialism,  he  said. 
■  There  is  a  trend  in  the 
pharmaceutical  industry  towards 
a  two-tier  market,  according  to  Dr 
Jim  Attridge,  senior  business 
manager  for  economic  affairs  and 
international  pricing  at  ICI 
Pharmaceuticals. 

This  consists  of  a  brand  patent 
market  —  with  innovative  new 
chemical  entities,  class  followers 
and  combinations  —  and  post 
patent  brand  generics/generic 
market  —  with  patent  expired 
brands,  and  brand 
generics/generics. 

In  the  1990s,  the  industry 
should  be  looking  to  get  a  good 
launch  price  for  products,  and  to 
be  able  to  increase  the  price  on 
their  patented  products.  This 
would  increase  the  efficiency  of 
getting  products  onto  the  market, 
said  Dr  Attridge. 
The  conference  was  organised  by 
Shearson  Lehman  Hutton. 


Develop  drugs  that  are  really  needed 
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ROBINSON  FRESH-UPS 
THE  REFRESHING  ALL-ROUNDER 


The  success  of  Robinson  Fresh-Ups  sachets  has  led  us  on  to  even  bigger  things, 
namely  a  new  tub  of  75  moist  tissues.  But  size  isn't  everything.  We've 
improved  the  sachet  packaging  and  given  it  much  greater  shelf  impact.  Both 
products  have  the  freshest  lemon  fragrance  too.  Graphics  on  the  tub  and 
sachet  outers  show  the  wide  range  of  uses  for  Fresh-Ups  and  project  their 
big  unisex  appeal.  All  this  improvement,  however,  hasn't  been 
achieved  at  the  expense  of  Robinson's  reputation  for  excellent 
value.  Considering  the  all-round  sales  potential  of  our  ro^kso* 

6  V  FRESH-UPS 

Fresh-Ups,  you'd  be  wise  to  organise  your  order  right  now.  ■^Zals'Z,^° 

For  ordering  details  please  contact  your  usual  wholesaler  or  ,  ^,"F^ 

Robinson  Healthcare,  Hipper  House,  Chesterfield,  S40  I YF. 


ROBINSON 


REPELS  INSECTS 
ATTRACTS  CUSTOMERS 


^  Full  national  advertising  and 
PR  support. 

^  Wide  range  of  POS  materials. 

>\<  Balanced  formulations  (35-50% 
Diethyltoluamide  BP)  for 
highest  levels  of  repellency  and 
safety  in  normal  use. 

*  Dual  action  repellent  "Plus  UV 
Sunscreens"  variants. 

*  New  1 5g  Sting  Relief  Cream. 

Jungle  Formula 


KEEPS    BITING    INSECTS   AT  BAY! 


UK  PHARMACY  DISTRIBUTOR  -  CHEFARO  PROPRIETARIES  LTD    TEL:  0223  420956 
THE  JUNGLE  FORMULA  COMPANY  LTD,  1  HIGH  STREET,  CRICKHOWELL,  POWYSNP8  1BD 
TEL :  (0873)  811144   FAX:  (0873)  810911 
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The  great  escape 
from  hayfever 


Hayfever  sufferers  may  wonder  whether  they  need  to  pack  antihistamines  in  their  holiday  luggage.  In  many  countries, 
the  highest  pollen  counts  occur  during  the  early  Summer  holiday  season. 


A  report.  "Holidays  without  hayfever".  gives 
guidance  on  when  and  where  airborne 
allergens  such  as  pollen  and  spores  are  most 
abundant.  It  has  been  compiled  by  Dr  Jean 
Emberlin,  faculty  research  director.  Pollen 
Research  Unit,  Polytechnic  of  North  London. 
The  following  is  some  advice  given. 
Alpine  resorts 

These  areas  offer  extremely  favourable 
conditions  for  hayfever  sufferers  as  pollen  and 
spore  counts  are  low  most  of  the  year. 
Basidiospores,  produced  by  toadstools  and 
bracken  fungi,  may  have  high  counts  in 
coniferous  forests.  Pollen  seasons  start 
relatively  late  and  are  short  because  of  the  cool 
climate. 
Caribbean 

Pollen  and  spores  are  abundant  all  year  but 
peak  between  November  and  January.  The 
lowest  counts  are  from  August  to  October, 
although  airborne  allergens  may  be 
encountered  at  any  season  and  fungal  spore 
counts  are  at  a  maximum  after  periods  of 
rainfall. 
Florida 

In  common  with  most  of  the  USA.  it  is  the 
giant  ragweed  which  poses  the  greatest  prob- 
lem for  hayfever  sufferers.  It  grows  prolifi- 
cally  in  North  Florida  and  its  season  extends 
from  July  to  October  or  even  longer.  Grass 
pollen  is  most  abundant  m  May  and  June. 
France 

On  the  South  coast,  the  mild  climate  and 
abundant  flora  mean  that  some  pollen  is  in  the 
air  all  year,  although  the  highest 
concentrations  are  from  March  to  mid- 
Summer. 

Grass  pollen  may  be  present  m  appreciable 
concentrations  from  mid-April  to  mid-August, 
with  particularly  high  values  from  June  to  mid- 
July.  The  worst  pollen  challenge  i>  m  late  May 
to  early  June  when  grasses,  nettle  weeds  and 
olives  flower  together,  while  the  lowest 
counts  are  experienced  from  October  to  the 
end  of  December. 

The  West  coast  has  much  lower  pollen 
counts  than  the  South.  Apart  from  birch  pollen 
during  the  Spring,  lew  aero-allergens  exceed 
concentrations  likely  to  invoke  symptoms  for 
more  than  a  tew  days  of  the  year.  The  type  of 
agriculture  over  much  of  the  region,  for 
example  vineyards  around  Bordeaux,  plus  the 
prevalent  onshore  winds,  are  good  news  for 
hayfever  sufferers. 

The  grass  pollen  season  usually  starts  mid- 
May  and  decreases  rapidly  by  July,  although 
counts  can  rise  during  harvesting  in  late 
Summer  in  drv  conditions. 
Great  Britain 

Pollen  counts  are  generally  lowest  on  West 
coasts  and  in  highland  areas  such  as  Scotland, 
the  Pennines  and  the  Black  Mountains  in 
u  ales.  The  start  of  the  grass  season  depends 
largely  on  temperatures  in  Spring  and  early 
Summer,  as  warm  Springs  hasten  the 
development  of  the  flowers.  Typically  there  is 


a  rapid  rise  of  pollen  concentrations  during  the 
first  week  of  June,  peaking  in  the  third  week 
and  followed  by  a  steady  decrease  in  mid-July. 
Italy 

Grass  pollen  is  recognised  as  the  mam 
allergenic  pollen  throughout  Italy,  with  peak 
concentrations  oceuring  from  April  to  June, 
but  olives  may  be  a  significant  problem  in  the 
Genoa  area  and  West  coast  in  late  May  and  the 
first  half  of  June.  Some  of  the  World  Cup  finals 
will  coincide  with  local  pollen  count  peaks. 
Scandinavia 

A  high  incidence  of  birch  pollen  allergy  is 
reported  in  May  and  June.  Pine  pollens,  winch 
are  not  recognised  as  an  allergen  in  Britain, 
also  cause  problems  at  this  time. 


Scandinavia  experiences  a  relatively  long 
grass  pollen  season  from  late  May  through  to 
July  or  August,  with  peak  values  in  June  which 
is  also  the  peak  flowering  season  for  nettles. 
Hayfever  sufferers  should  usually  be  trouble- 
free  from  mid-July  or  August. 
Spain  and  Portugal 

In  general,  hayfever  sufferers  are  advised  to 
avoid  inland  and  sheltered  coastal  areas  of 
Iberia  throughout  May  and  June  because  this 
is  when  the  peak  flowering  times  of  grass  and 
olive  plants  coincide. 

Ragweed  pollen  is  increasing  on  the  Costa 
del  Sol  around  Malaga  because  it  is  becoming 
a  popular  garden  plant  with  English  people 
who  have  retired  to  the  area. 
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When  to  take  travel  sickness  remedies 


Brand 


Supplier 


Active 
ingredient 


Dose 


Time  before 
journey 


Repeat  dose 


Avomine 


Fisons  Consumer 


Promethazine 
theoclate  25mg 


Adults  and  children  over  10: 
One  tablet.  5  to  10  years:  Half 


Prevention:  For  long  journeys,    A  second  dose  in  24 
take  each  evening  at  bedtime,     hours  is  not  often 
starting  the  day  before.  For  necessary 
short  journeys  take  1  or  2  hours 
before  travelling  or  as  soon  after 
as  possible 

Treatment:  Take  as  soon  as  possible,  repeated  the 
same  evening,  followed  by  a  third  dose  the  following 
evening 


Drama  mine 


Searle  Consumer 
Products 


Dimenhydrmate 
50  mg 


Adults  and  children  over  13: 
One  to  two  tablets.  7  to  12 
years:  Half  to  one.  1  to  6  years: 
Quarter  to  half  a  tablet 


30  minutes 


Take  stated  dose  twl 
or  three  times  daily  I 


Joy-rides 


Stafford-Miller  Hyoscine  Adults  and  children  over  13:       20  minutes 

hydrobromide  Two  tablets.  7  to  12  years:  One 

0.15mg  or  two.  4  to  7  years:  One.  3  to  4 

years:  Half 


Every  6  hours. 
Maximum  in  24  houi  j 
—  Adults:  Four.  4  t(j 
12  years:  Two.  3  to  8 
vears:  One 


Kwells 


Nicholas  Laboratories 
Healthcare 


Hyoscine  Adults:  One  tablet.  7  to  12 

hydrobromide  years:  Half  to  one,  starting  at 

0.30mg  lower  dose.  Under  7:  Give 

Junior  Kwells.  Under  3:  Only  on 

medical  advice 


30  minutes.  Will  alleviate  Every  6  hours, 

symptoms  within  20-30  minutes  Adults:  Not  more 


once  sickness  has  begun 


than  three  in  24 
hours.  7  to  12  yearsM 
Not  more  than  one  j 
and  a  half  to  three  ini 
24  hours 


Junior  Kwells 


As  above 


Hyoscine  7  to  12  years:  One  or  two  Same  as  Kwells 

hydrobromide  tablets.  3  to  7  years:  Half  to  one. 

0.15mg  Start  at  lower  dose.  Under  3: 

Only  on  medical  advice 


Every  6  hours.  3  to! 
years:  Not  more  the] 
half  to  three  in  24 
hours 


Marzine  KF 


Wellcome 


Cinnanzine  15mg 


Adults  and  children  over  12:  2  hours 
Two  tablets.  5  to  12  vears:  One 


Every  8  hours. 
Adults:  One  tablet, 
to  12  vears:  Half 


Sea  Legs 


Evans  Medical  Meclozine  Adults  and  children  over  12:       The  previous  night  or  an  hour     Usually  active  up  to Jj 

hydrochloride  Two  tablets.  6  to  12  years:  One.  before  journey  24  hours 

12.. Sing  2  to  6  years:  Half 


Sure  Shield  travel 
tablets 

Sure  Shield  travel 
tablets  for 
children 


English  Grains 
Healthcare 
English  Grains 
Healthcare 


Chlorbutol  150mg      Adults:  One  tablet 
Chlorbutol  75mg       Children:  One  tablet 


30  minutes 


One  2  hours  later 


Stugeron 


Janssen  pharmacy 
division 


Cinnarizine  15mg 


Adults:  Two  tablets.  5  to  12  2  hours 
years:  One 


Every  8  hours. 
Adults  and  children 
over  12:  One  tablet 
to  12  years:  Half 


Travellers  Phillips  Yeast  Ginger  powder         Adults:  Three  capsules.  10  to  14 

300mg  years:  Two.  5  to  9  years:  One     30  minutes 
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Which  product 
to  recommend? 

Pharmacists  have  two  main  choices  when  recommending  a  travel 
sickness  remedy  —  hyoscine  or  an  antihistamine,  the  most  widely 
used  being  cinnarizine. 

Opinions  vary  as  to  which  is  the  best  in  terms  of  efficacy  and  lack 
of  side  effects.  Research  in  this  area  is  notoriously  difficult  because  of 
the  many  variables  involved,  ranging  from  the  type  of  movement 
being  experienced  to  the  emotional  state  of  the  patient,  and  trials 
have  produced  conflicting  evidence. 

Pharmacists  can  help  their  customers  make  the  right  decision  by 
asking  a  few  simple  questions  such  as  —  how  long  will  your  journey 
be,  are  you  always  travel  sick  or  would  you  prefer  not  to  take  a 
medicine  until  you  find  out  how  rough  the  sea  is?  Other  factors  to  be 
considered  are  the  customer's  age,  whether  drowsiness  is  likely  to 
be  a  problem  or  a  benefit,  what  other  medication  they  are  taking  and 
if  they  are  likely  to  be  pregnant. 

Hyoscine  is  thought  to  work  by  counteracting  the  effect  of 
acetylcholine  which  is  released  by  excessive  nervous  activity  during 
motion  sickness.  In  this  way  it  blocks  pathways  to  the  vomiting 
centre  of  the  brain. 

Antihistamines  have  some  anticholinergic  activity  and  act  directly 
on  the  vomiting  centre  by  different  pathways.  Cinnarizine's  mam 
action  is  on  the  balance  mechanism  of  the  inner  ear,  damping  down 
excessive  impulses  which  may  be  transmitted  to  the  vomiting  centre 
and  thereby  reducing  the  person's  reaction  to  motion.  In  this  way  it 
helps  to  prevent  the  patient  feeling  nauseous  as  well  as  being  sick. 

Nicholas  Laboratories  quote  research  which  has  identified 
hyoscine  as  the  most  effective  agent  for  short  periods  (four  to  six 
hours)  of  severe  motion  and  probably  for  repeated  doses  over 
periods  of  up  to  several  days.  The  most  frequently  reported  side 
effects  include  dry  mouth,  drowsiness  and,  less  commonly,  blurred 
vision,  although  these  are  negligible  at  the  recommended  doses. 

Hyoscine 's  main  advantage  is  that  it  can  be  absorbed  directly  into 
the  bloodstream  via  the  mouth  so  it  acts  quickly  and  may  still  work 
even  if  vomiting  has  occured.  Hyoscine  should  not  be  given  to  people 
with  glaucoma  or  urinarv  retention  and  should  be  used  with  care  in 
the  elderly  and  those  with  high  blood  pressure  or  heart  disease. 

The  antihistamines  generally  have  a  longer  duration  of  action  than 
hyoscine.  Their  main  side  effect  is  drowsiness  which,  while 
potentially  dangerous  in  someone  who  has  to  drive  after  leaving  the 
car  ferry,  may  be  a  benefit  in  calming  excitable  children. 
Promethazine  is  one  of  the  most  sedative  agents  whereas  cinnarizine 
is  less  so. 

Several  trials  with  both  experienced  and  inexperienced  sailors 
and  children  prone  to  be  car  sick  have  shown  that  cinnarizine  is  highly 
effective.  According  to  Wellcome,  one  trial  has  shown  it  to  be  more 
effective  than  hyoscine.  The  incidence  of  drowsiness  has  ranged 
from  about  5  to  14  per  cent.  As  about  5  per  cent  of  people  become 
drowsy  after  taking  a  placebo,  the  true  incidence  of  drowsiness  with 
cinnarizine  may  be  much  less.  Wellcome  say  that  some  70  to  88  per 
cent  of  people  rated  cinnarizine  '  'better  than"  their  previous 
remedy. 

The  Institute  of  Naval  Medicine  in  Gosport  recently  carried  out  a 
placebo  controlled  trial  in  12  healthy  volunteers  to  see  whether 
cinnarizine  affected  performance  in  various  mental,  motor  and  other 
tests,  and  found  that  doses  of  up  to  75mg  were  largely  free  from 
significant  unwanted  side  effects.  Oral  hyoscine  1.2mg  (more  than 
twice  the  normal  dose)  was  used  as  a  positive  internal  control  and  "in 
general  naval  operational  terms ' '  was  more  likely  to  affect 
performance,  although  other  researchers  failed  to  find  significant 
differences  at  a  dose  of  0.6mg.  Writing  in  the  Journal  of 
Psychopharmacology  last  year,  (3(4),  187-197),  the  researchers 
suggested  that  hyoscine  may  be  useful  when  a  quick-acting  oral  drug 
is  required,  as  on  liferafts,  or  over  short  periods  to  avoid  possible 
build-up  of  visual  effects.  Impaired  performance,  if  it  occured,  was 
seen  one  to  three  hours  after  taking  hyoscine  and  five  to  seven  hours 
after  cinnarizine. 

Antihistamines  will  enhance  the  action  of  sedatives  and  hypnotics, 
and  alcohol  should  be  avoided  when  taking  any  travel  sickness 
remedy.  Promethazine  may  cause  photosensitivity  reactions,  a  point 
worth  remembering  if  the  customer  is  going  on  a  Caribbean  cruise. 

Finally,  there  is  a  "natural"  alternative.  A  trial  reported  in  The 
Lancet  in  1982  showed  that  powdered  ginger  was  superior  to 
dimenhydrinate  in  preventing  the  gastro-intestinal  symptoms  <  if 
motion  sickness.  It  can  also  be  given  to  dogs! 


Kaolin 
and  morphine. 
Customers  find 
it  an  easy 
pill  to 
swallow. 


It's  no  secret  that  kaolin  and  morphine  is 
Britain's  most  popular  cure  for  stomach  upsets. 
It  actually  treats  the  cause  of  the  problem,  by 
adsorbing  and  neutralising  toxins.  Unlike 
some  other  anti-diarrhoeals  which  act  as  a  'cork.' 
And  that's  why  Enterosan  is  becoming  so 
popular.  It's  kaolin  and  morphine  in  con- 
venient to  take  tablet  form. 
But  this  summer  Enterosan  will  become  even 
more  popular. 

It  will  be  advertised  all  summer  in  the  national 
press. 

It's  available  in  attractive  new  packaging.  And 
there'll  be  lots  of  in  store  material,  featuring 
Judith  Chalmers,  to  raise  Enterosan's  profile 
even  higher. 

So  ask  your  Windsor  Pharmaceuticals  Terri- 
tory Manager  about  Enterosan. 
Before  your  customers  ask  you  for  it. 

ENTEROSAN 
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HOLIDAY  REMEDIES 


Beat  bugs  and 
boost  business 


In  the  Press  from  June 

If  the  UK  climate  really  is  getting  warmer, 
then  pharmacies  can  expect  a  substantial 
increase  in  demand  for  insect  repellents, 
predict  Jungle  Formula  Co.  As  insect 
populations  increase,  this  demand  could 
develop  along  Continental  lines,  they  say. 

The  growth  of  long-haul  holidays  has  also 
provided  a  stimulus  to  the  market  which  was 
worth  £4  million  last  year,  with  a  pharmacy 
share  over  75  per  cent.  If  present  trends 
continue,  the  company  expects  market  value 
to  double  within  seven  years,  accompanied  by 
a  consistent  volume  growth  of  at  least  5  per 
cent  a  year. 

Jungle  Formula  have  a  range  of  products, 
line  extensions  and  improvements  under 
development,  one  of  which  was  the  15g  sting 
relief  cream  launched  in  March.  Some  £4m- 
worth  of  sting  and  bite  treatments  were  sold 
last  year,  they  add. 

The  £100,000  marketing  support  for 
Jungle  Formula  in  1990  includes  public 
relations,  and  specialist  magazine  and  national 
Press  advertising  from  June.  A  selection  of 
POS  material  —  full  range  merchandisers, 
price  strips,  edgers,  etc  —  plus  volume/parcel 
deals  are  available  from  pharmacy  distributor 
Chefaro  Proprietaries. 

Bayer  believe  that  their  investment  in 
support  of  Autan  has  significantly  helped  the 
growth  of  the  insect  repellent  market  over  the 
past  few  years.  A  new  Press  advertising 
campaign,  with  a  total  spend  of  £300,000,  is 
planned  to  break  in  June.  Running  through  to 
August,  it  will  target  all  mainstream  consumer 
and  leisure  titles. 

There  will  also  be  an  in-store  promotion 
predominently  through  independent 
pharmacies.  A  display  unit  and  consumer 
leaflet  —  "The  Autan  guide  to  biting  insects" 
—  feature  a  consumer  competition  with  the 
first  prize  of  a  Christmas  holiday  in  the 
Caribbean.  The  leaflet  illustrates  the  insects 
most  likely  to  bite,  both  at  home  and  abroad. 

A  targeted  public  relations  campaign  will 
be  aimed  at  consumer  and  leisure  titles. 

Chancellor  Group  Ltd  will  again  be  using 
their  "bees"  to  promote  Stingose.  The  girls 
will  visit  resorts,  flower  shows  and  garden 
festivals  across  the  UK  and  promotions  will  be 
organised  on  a  regional  basis  with  local 
pharmacies  to  tie  in  with  these  visits.  Local 
Press  advertising  will  support  the  promotions. 

The  Z.  Stop  insect  repellent  range  will  be 
supported  by  public  relations,  and  retailers  are 
offered  an  additional  10  per  cent  discount  off 
the  normal  trade  price  on  all  lines  this  season. 

Trade  promotions  for  both  Stingose  and  Z. 
Stop  are  being  organised  via  wholesalers. 
Customers  ordering  on  special  broadsheets 
will  be  eligible  for  bonus  stock  and  will  be 
entered  into  regional  draws  for  prizes  such  as 
patio  sets  and  barbecues. 


Continued  on 
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JMeet  some  of  the  Stingos 

sales  team. 


f 


They've  been  ^ 
|| working  very  hard  1 
rw  on  our  behalf.  / 

Many  of  them 
i    1  took  part  in  exten- 
sive clinical  trials  where 
STINGOSE  achieved  a 
99%success  rate  in  giving 
instant  relief  from  their 
stings  and  bites. 

STINGO^ 
quickly  artg 
effectively  de- 
v    activated  th),e  pofeon 
y  with  no  side  effects, 
r  ~,  It  proved  to  per 
^ifithe  ideal  antidote. 
^f^STINGOSE  is  an 


"Nessential  first  aid 
item  for  anyone  who 
joys  the  outdoor  life 
from  the  intrepid  explorer 
to  the  Sunday 
picknicker. 

So  if  you  want 
to  put  a  real  bite 


into  your  sales,  stock  and 
display  STINGOSE  in  its 
eye  catching  pack. 
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THE  ANTIDOTE  FOR 
STINGS  AND  BITES 
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Continued  from  p882 

Buzpel  is  on  offer  until  the  end  of  June  at  12 
as  11 .  Advertising  in  the  first  half  of  the  peak 
holiday  season,  from  June  to  early  August,  will 
appear  in  Sunday  newspaper  travel  sections. 
A  new  product  leaflet  is  available  emphasising 
the  wipes  "natural  formula" . 

Torbet  Laboratories  predict  that  if  the 
weather  is  as  good  as  last  year,  insect 
repellent  sales  should  be  good.  Sales  could 
also  increase  if  high  interest  rates  force  people 
to  stay  in  the  UK  and  take  their  holidays  in 
areas  such  as  the  Lake  District,  Devon, 
Cornwall  and  Scotland. 

Alfred  P.  Cumming  say  that  Shoo  turnover 
was  up  by  87  per  cent  last  year,  mainly 
through  pharmacies.  Their  advertising  will  be 
doubled  this  year  on  radio  and  in  national 
newspapers  and  magazines.  The  company  has 
sent  supplies  of  Shoo  for  use  on  Cambridge 
University's  Tanzania  Rainforest  Survey 
1990. 

Secto  Co  Ltd  are  offering  special  discounts 
during  May  and  June  on  all  their  insect 
repellents  and  Cupal  Dusk  cream.  Combat 
insect  repellent  stick  is  available  in  a  display- 
tray  with  an  attachable  showcard. 

Combe  International  are  supporting  Lana- 
sting  with  Press  advertising  during  the  peak 
Summer  sales  period,  using  spot  colour 
advertisements  in  leading  daily  and  Sunday 
newspapers. 

Henri  Tinchant  are  running  a  promotion  on 
their  insect  repellent  sun  preparations.  A 
special  Aura  duo-pack  contains  sun  milk  factor 
4  and  aftersun  lotion  in  a  drawstring  bag. 

Rybar  are  offering  special  Summer  parcels 
for  RBC  cream  for  the  relief  of  insect  bites, 
stings  and  sunburn. 


Lana-sting  aims  for  peak  Summer  sales 


A  Available  in  packs  of  1 0  convenient  sachet  wipes, 
and  as  a  lotion  in  outers  of  1  2  x  30ml  lotion. 


■*»  Shoo  protects  against: 

•  Midges  •  Horseflies  •  Mites 

•  Mosquitoes  •  Wasps 
and  other  biting  insects. 


Insect  Repellent  Lotion  and  Wipes 


ater  resistant  Shoo!,  containing 
DSVIP  (Dimethyl  Phthalate), 

a  Shoo  protects  for  up  to  6  or  8  hours.  It  is  the  only 
genuinely  water-resistant  insect  repellent  currently 
available. 

4  Shoo  is  ideal  for: 

•  Anglers  •  Walkers  •  Campers  •  Golfers 

•  Family  Picnics  •  Holiday-Makers 


•  Effective  •  Non-Toxic 

•  Giving  an  added  skin  protection 

•  Odourless  •  Non  Greasy 

•  Now  showerproofed 


excerpt 
The  Lancet, 
September  10,  1988 

"When  used  sensibly  insect  repellents  are  advantageous  and  safe,  but  the 
potential  toxicity  of  DEET  (Diethyltoluamide)  is  high  and  the  use  of  repellents 
containing  more  than  50%  DEET  should  be  avoided  in  infants  and  young 
children..." 

The  Worlds  most  advanced  insect  repellent 
Manufactured  bv 

WOODSIDE  LABORATORIES 

Blairmore  Argyll  PA23  8TE 
Telephone:  036-984  265 


contains  no  DEET 


CHEMIST  &  DRUGGIST  19  MAY  199C 


Ridin 


On  The  C 

AVI 


Plan  ahead  for 
malaria  and 
other  hazards 

Travel  to  countries  with  endemic  malaria 
has  increased  dramatically  in  recent 
years.  Cheaper  air  fares  have  brought 
tropical  climates  within  reach  of  more 
and  more  people  and  it  is  estimated  that 
about  2,000  cases  of  malaria  are  reported 
annually  in  the  UK. 

Most  —  about  two  thirds  —  occur  in 
foreign  visitors,  new  immigrants  and 
settled  immigrants  who  have  visited 
friends  and  relatives  in  their  countries  of 
origin.  Tourists  and  business  people 
together  account  for  only  13  per  cent. 
One  reason  why  the  attack  rate  is  high 
among  settled  immigrants  is  that  they 
are  unaware  they  have  lost  their  natural 
immunity  acquired  while  living  abroad. 

Malaria  is  rife  in  many  parts  of  Africa, 
Asia,  Central  and  South  America,  and 
prophylaxis  is  highly  recommended. 
Local  patterns  of  parasite  resistance  to 
antimalarial  drugs  are  constantly 
changing  so,  to  minimise  the  risks  and 
maximise  the  benefits,  travellers  need 
the  most  up-to-date  advice  possible. 

The  Malaria  Reference  Laboratory 
provides  recorded  advice  on  071-636 
7921  or  071-636  8636.  Other  centres 
giving  information  on  prophylaxis  and 
treatment  are  in  Birmingham  (021 
7666611),  Glasgow  (041  9467120)  and 
Liverpool  (051  7089393). 

The  National  Pharmaceutical 
Association  has  produced  an  information 
leaflet,  "Malaria  prophylaxis",  which  is 
being  circulated  to  members  this  month. 
Members  can  telephone  the  information 
department  for  the  most  recent  update. 

Other  protective  measures  such  as 
insect  repellents  and  mosquito  nets  are 
also  advisable.  Travellers  who 
experience  flu-like  symptoms  or  fever 
should  be  referred  to  a  doctor 
immediately  if  they  have  been  to  any 
malarious  regions. 

A  health  protection  checklist,  with 
advice  on  recommended  and  essential 
vaccinations,  is  published  in  the 
Department  of  Health  booklet,  "The 
Travellers'  Guide  to  Health" ,  available 
free  by  phoning  0800  555777. 

The  NPA  information  department  can 
also  give  members  advice  on  other 
vaccinations  which  may  be  necessary, 
for  example  against  meningitis  and 
encephalitis. 

The  Medical  Advisory  Service  for 
Travellers  Abroad  has  an  information 
bank  covering  84  health  hazards  in  230 
countries  and  offers  various  health  briefs 
starting  from  27.  Health  brief  application 
forms  for  pharmacists  to  give  to 
customers  are  available  from  MASTA, 
London  School  of  Hygiene  and  Tropical 
Medicine,  Keppel  Street,  London  WC1E 
7HT  (tel:  071-631  4408). 


{Setters.  - 
%  Sellers 


Diarrhoea  hits  year-round 

Spain  may  be  going  out  of  favour,  but  the  increased  popularity  of  long-haul 
destinations  means  that  consumers  are  even  more  likely  to  purchase  an  anti- 
diarrhoea!  before  going  on  holiday 


Even  those  who  can't  face  crowded  airports 
and  18  hours  in  a  flying  box  are  still  not  safe 
if  they  stay  at  home.  Qualitative  research 
carried  out  by  Janssen  among  groups  of 
pharmacists  suggests  that  diarrhoea  and 
stomach  upsets  are  on  the  increase  year 
round.  The  reasons  include  the  increased 
consumption  of  "fast  foods",  convenience 
meals  which  are  not  properly  cooked  and 
frozen  foods  which  are  not  thoroughly 
defrosted  before  cooking.  And  the  fact  that 
holidays  to  exotic  locations  are  no  longer 
confined  to  the  Summer  has  made  the 
market  less  seasonal  in  recent  years. 

In  spite  of  these  subjective  feelings  of  a 
general  increase  in  the  incidence  of '  'food 
poisoning",  the  OTC  anti-diarrhoeal 
market  was  fairly  static  last  year  in  terms  of 
volume  sales,  although  some  cash  growth 
brought  the  total  estimated  value  to  £9m. 

Arret,  the  number  one  brand  in  value 
terms  and  the  brand  most  recommended  by 
pharmacists  and  their  assistants  (say 
Janssen),  will  be  supported  by  £500,000  in 


Win  a  trip  on  Concorde 

its  heaviest  ever  Press  campaign  during 
June  and  July. 

As  part  of  the  trade  promotion  for 


pharmacists,  there  is  a  chance  to  win  a  trip 
for  two  on  Concorde  in  the  Supersonic 
Arret  display  prize  draw.  This  can  be  won 
by  keeping  certain  promotional  items  on 
display  over  the  Summer.  There  is  new 
POS  material,  promotional  leaflets  and  a 
"first  time  ever"  15  as  12  bonus  on  Arret 
until  the  end  of  May. 

Smithkline  Beecham  Healthcare  say 
research  has  shown  that  consumers  often 
need  an  extra  reminder  at  holiday  time  to 
buy  medicines  and  toiletries,  along  with  the  |r 
search  for  sun  tan  lotion  and  other 
requisites.  To  this  end  they  have  launched  a  I 
new  window  display  unit  for  family  holiday 
products  with  the  theme  "Don't  leave 
home  without  them". 

The  tiered  sandcastle  unit  features  their  I 
fastest-selling  Summer  brands  —  Setlers 
Turns,  Diocalm,  Resolve,  Germolene, 
Badedas  shower  gels,  Macleans  toothpaste  i 
and  Silvikrin  haircare.  To  encourage 
pharmacies  to  use  the  unit,  Smithkline 
Beecham  are  running  a  competition  for  the  a 
trade.  Pharmacists  are  asked  to  photograph  j 
the  unit  in  position  and  send  in  the  picture. 
The  winner  will  receive  jewellery  vouchers 
to  the  value  of  £500  and  the  30  runners-up  J 
will  receive  £30  vouchers  redeemable  at 
major  High  Street  stores. 

Diocalm  will  be  advertised  nationally  in  a  I 
television  campaign  running  in  June  and 
July,  with  a  £500,000  spend.  A  new  tower 
unit  is  available  for  display. 

Windsor  Pharmaceuticals  are  investing  J 
heavily  in  Enterosan  this  year  with  an 
extension  of  the  Judith  Chalmers  campaign, 
started  last  year,  and  an  advertising  spend 
of  over  £230,000. 

Now  in  units  of  24  and  40  tablets, 
Enterosan  has  new  packaging  with  orange 

Continued  on  p888 
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Endorsing  Entcrosan  again 

flashes  to  highlight  the  number  of  tablets. 
Since  repackaging,  sales  grew  in  the  last 
quarter  by  over  80  per  cent. 

Television  personality  Judith  Chalmers 
will  promote  the  brand  in  window  displays, 
in-pharmacy  leaflets  and  a  public  relations 
campaign.  This  link  helped  considerably  last 
year,  the  company  says. 

National  advertising  will  appear  in  major 
daily  newspapers  and  the  women's  Press 
during  the  Summer  and  pre-Christmas. 

Special  Summer  parcel  offers  on 
Opazimes  are  available  from  Rybar 
Laboratories  Ltd. 

Don't  forget  constipation! 

Constipation,  rather  than  diarrhoea,  can 
sometimes  be  a  problem  accompanying  a 
change  of  diet  on  holiday. 

Windsor  are  supporting  Dulcolax  with  a 
major  promotional  campaign  during  1990, 
using  Anna  Raeburn  to  promote  the  free 
consumer  booklet ' ' Dulcolax  inner  secrets" 
and  undertaking  a  national  media  tour 
centring  on  major  conurbations.  An 
advertising  spend  of  £350,000  will  be  spread 
throughout  the  year  in  the  women's  media 
and  national  newspapers. 

This  year  Intercare  Products  Ltd  are 
investing  £200,000  in  new  Press 
advertisements  for  Ex-lax  in  women's 
magazines.  Advertorials  will  also  appear  in 
major.  The  "pillar"  pack  dispenser  has 
been  re-introduced  by  popular  request. 


Latest  POS from  Stafford-Miller 


Stirring  up  static  sales 


The  market  for  travel  sickness  remedies  is 
estimated  to  be  worth  between  £2.5  million 
(according  to  Nicholas  Laboratories)  and 
£3. 5m  (according  to  Stafford-Miller). 
Nicholas  say  Kwells  and  Junior  K  wells 
account  for  22  per  cent  of  the  former  figure 
and  have  a  21  per  cent  volume  share.  Joy- 
rides  is  claimed  to  be  brand  leader  in  the 
children's  sector,  with  about  30  per  cent  out 
of  the  travel  sickness  market. 

Janssen  pharmacy  division  say  the 
market  is  showing  a  gentle  decline  which  has 
been  evident  for  several  years.  There  has 
been  a  3  per  cent  decrease  in  volume  sales, 
but  the  market  increased  by  4  per  cent  in 
value  last  year  to  reach  £1 .6m  trade. 

A  competition  entitled  "Lift  off  with 
Kwells" ,  aimed  at  pharmacists  and  their 
assistants,  offers  a  holiday  for  two  to  the 
Caribbean  and  Disney  World  in  Florida.  The 
winners  will  spend  seven  nights  in  Orlando 
before  travelling  to  Cutlass  Bay,  Jamaica, 
for  a  further  seven  nights .  Fifty  runners  up 
will  receive  beach  equipment.  Details  are 
available  from  Nicholas  sales 
representatives. 

POS  display  units  are  available  for 
Kwells  and  Junior  Kwells.  An  information 
leaflet,  '  'Trouble  free  travel",  giving  hints 


on  how  to  help  with  travel  sickness  can  be 
obtained  from  Kwells  Trouble  Free  Travel, 
50  Upper  Brook  Street.  London  W1Y  IPG. 

Joy-rides  will  be  advertised  on  half  a 
million  travel  wallets  this  season.  Stafford- 
Miller  also  have  plans  for  both  consumer  and 
trade  promotional  activity. 

Information  leaflets,  window  stickers 
and  a  tower  unit  are  available  and  a  trade 
bonus  currently  offers  a  discount  and  free 
stock. 

Wellcome  Consumer  Healthcare  division 
will  be  supporting  Marzine  RF  with 
advertisements  and  a  range  of  POS 
material.  A  full  page  advertisement 
recommending  the  product  appears  in  the 
Thomson  Travel  Holiday  Guide  magazine 
and  is  expected  to  reach  an  estimated 
audience  of  1 .6  million  holidaymakers. 
Display  towers  holding  12  packs,  a 
showcard  and  bonus  terms  are  being  offered 
by  company  representatives,  who  can  also 
supply  entry  forms  for  the  pharmacy 
assistants'  holiday  wordsearch  competition. 

Stugeron  is  currently  on  promotion. 
Counter  display  units,  shelf  edgers  and 
dummy  packs  for  window  display  are 
available  through  Janssen  pharmacy  division 
or  sales  representatives. 


T^epallant  Wipe* 

Instant  protection  for 
hoiidays  abroad  and  all 
outdoor  pursuits. 


The  effective  and  convenient  deterrent 
against  biting  and  stinging  insects 

□  Moist  lemon  scented  wipes  containing  natural 
pyrethrum  to  protect  for  up  to  8  hours  against  midges, 
mosquitoes  and  other  biting  and  stinging  insects. 


Attractively  boxed  in  10's  for  impulse 
purchase  or  recommendation. 

Available  through  your  usual 
wholesalers  or  direct  from 
A\  TORBET  LABORATORIES  LTD 

Broughton  House,  Earl  Street,  Maidstone, 
Kent  ME14  1PF 
Telephone:  0622-762269 
Telex:  965194  LEGAT  G    Fax:  0622-764046 


888 


CHEMIST  &  DRUGGIST  19  MAY  1990 


Misoprostol  helps  kidney  transplants 


Prostaglandins  of  the  E  series  are 
immunosuppressive  and  they 
influence  renal  function  by 
regulating  perfusion  pressure  and 
modulating  the  distribution  of 
renal  blood  flow.  Their  importance 
in  maintaining  renal  function  is 
illustrated  by  the  occasional  renal 
failure  associated  with  anti- 
inflammatory drugs  in  patients 
with  poor  renal  function. 

Misoprostol,  an  analogue  of 
prostaglandin  E ,  has  now  been 
shown  to  improve  renal  function 
and  reduce  rejection  in  people 
undergoing  kidney  transplants. 
Seventy-seven  patients  received 


misoprostol  or  placebo  for  the  first 
12  weeks  after  transplantation,  in 
addition  to  the  standard 
immunosuppressive  regime  of 
cyclosporin  plus  prednisone. 
Serum  creatinine  levels  were 
lower,  and  creatinine  clearance 
was  higher,  in  patients  treated 
with  misoprostol,  indicating  better 
renal  function.  In  addition, 
immune  function  was  more 
effectively  suppressed  with 
misoprostol  and  the  rate  of 
rejection  episodes  was  reduced 
from  51  to  26  per  cent.  There 
were  fewer  episodes  of  infection 
and  re-admission  to  hospital  was 


reduced  from  an  average  of  ten 
days  to  only  lour  in  the 
misoprostol  group,  although  the 
incidence  of  nephrotoxicity  due  to 
cyclosporin  was  greater. 

Misoprostol  is  not  directly 
immunosuppressive  at  the 
conventional  doses  used  here, 
suggesting  that  it  may  act 
synergistically  with  cyclosporin  or 
prednisone.  Since  it  caused  no 
increase  in  adverse  reactions  in 
this  small  study,  misoprostol  could 
prove  useful  in  improving  the 
success  rate  of  transplants. 
New  England  Journal  of  Medicine 
1990;  322:  1183-8 


Topical 
steroid 
affects  foetal 
growth 

The  risk  of  systemic  absorption  of 
topical  steroids  is  well  established 
but  a  recent  case  report  illustrates 
the  dangers  of  misusing  these 
agents  during  pregnancy. 

A  woman  with  atopic  eczema 
applied  the  equivalent  of  40g  of 
triamcinolone  cream  every  day, 
from  weeks  12  to  29  of  the 
pregnancy,  to  her  legs,  abdomen 
and  extremities.  There  was  no 
evidence  of  maternal  adrenal 
suppression  but  an  ultrasound 
scan  in  the  twenty-ninth  week 
showed  a  foetus  with  dimensions 
consistent  with  only  25  weeks' 
gestation.  A  Caesarean  section 
was  performed  when  there  was 
no  further  growth  in  the  following 
week  and  a  boy  weighing  only 
700g  was  delivered.  The 
appropriate  weight  for  such  a 
premature  infant  should  have 
been  1-1. 5kg. 

Alternative  explanations  for 
the  growth  retardation,  such  as 
Down's  syndrome,  viral  infection 
or  hypoxia,  were  excluded. 
Triamcinolone  produces 
comparable  effects  in  animals  and 
is  the  most  likely  cause. 
American  Journal  of  Obstetrics 
and  Gynecology  1990;  162: 396-7 


Case  for  less  bendrof luazide 


The  standard  5mg  a  day  dose  of 
bendrofluazide  is  probably  too 
high  for  the  treatment  of  mild  to 
moderate  hypertension  and  it 
causes  significantly  more  adverse 
effects  than  lower  but  equally 
effective  doses. 

A  double-blind  comparison  of 
1.25,  2.5,  5andl0mg/day  in  257 
patients  has  shown  that  there  is  no 
difference  in  hypotensive  effect 
between  these  doses  over  a  12 
week  period.  However,  adverse 
effects  —  including  constipation, 
dry  mouth,  dizziness  and  urinary 
frequency  —  were  increasingly 
common  with  higher  doses. 


Although  all  doses  of 
bendrofluazide  increased  serum 
concentrations  of  urate  —  a  risk 
factor  for  gout  —  only  the  lOmg 
dose  increased  adverse  metabolic 
effects  overall. 

If  this  finding  is  correct,  clinical 
trials  of  bendrofluazide  have  used 
doses  that  are  too  high  and 
unnecessarily  toxic.  This  means 
that  the  risk: benefit  ratio  in 
treating  hypertension,  which  has 
recently  begun  to  favour  the  ACE 
inhibitors  and  calcium  antagonists, 
—  may  need  to  be  recalculated. 
British  Medical  Journal 
1990;300:975-8 


Threadworm  in  pregnancy 


Threadworm  infestation  is 
common  and  easily  treated  but  its 
management  during  pregnancy  is 
uncertain,  according  to  a  review 
from  the  North  West  Regional 
Drug  Information  Unit. 

There  is  little  information  on 
the  teratogenic  risk  posed  by  brief 
exposure  to  anthelmintics. 
Despite  many  years  of 
widespread  use,  piperazine  has 
been  associated  with  only  two 
isolated  cases  of  cleft  lip  and 
anophthalmia,  and  an  abnormality 
of  the  foot.  Mebendazole  is  poorly 
absorbed  from  the  gastro- 
intestinal tract  but  it  is  teratogenic 
and  embryotoxic  in  rats  and  it  has 
been  linked  with  several  cases  of 
malformations  in  man.  Similarly, 


thiabendazole  is  embryotoxic  in 
animals  and  adverse  effects, 
including  nausea  and  vomiting, 
appear  more  common  in 
pregnancy.  There  is  little 
experience  of  the  use  of  pyrantel 
in  pregnancy. 

The  safest  management  of 
threadworm,  especially  during  the 
first  trimester,  is  to  adhere  to  a 
strict  regimen  of  hygiene  over  the 
four  to  six  week  life  cycle  of  the 
parasite.  However,  compliance  is 
unlikely  to  be  adequate. 
Piperazine  is  the  best  choice  when 
eradication  is  essential,  provided 
the  first  trimester  of  pregnancy  is 
avoided. 

Archives  of  Disease  in  Childhood 
1990:65:399-400 


Vigabatrin 
causes  a 
disturbance 

Vigabatrin  is  a  new  anticonvulsant 
which  increases  the  concentration 
of  the  neurotransmitter  GAB  A  in 
the  brain  by  inhibiting  its 
breakdown.  It  is  licensed  for 
epilepsy  which  is  unresponsive  to 
other  drugs. 

Severe  behavioural 
disturbances  have  been 
associated  with  vigabatrin, 
including  paranoia,  delusions  and 
hallucinations.  In  one  report, 
these  occurred  in  5  per  cent  of 
patients  and  resolved  only  after 
withdrawal  of  the  drug  or  a 
reduction  in  dose;  other  adverse 
effects  were  sufficiently  severe  to 
withdraw  the  drug  in  20  per  cent 
of  patients. 

This  evidence  is  disturbing  in 
view  of  vigabatrin 's  potentially 
unique  therapeutic  role. 
However,  subsequent  reports 
have  cast  doubt  on  the  severity 
and  frequency  of  these  effects. 
Three  series  of  patients  have 
been  reported  in  which  the 
incidence  of  psychotic  symptoms 
has  been  one  to  two  per  cent. 
These  reports  have  also  noted 
aggression  and  confusion. 
Predisposing  factors  appear  to  be 
a  history  of  major  psychiatric 
disorder,  organic  brain  damage  or 
a  daily  dose  greater  than  3g  —  the 
maximum  recommended  dose  is 
4g  daily.  However,  lesser 
psychiatric  symptoms  may  be 
common:  reversible  depression 
was  reported  in  a  quarter  of  33 
patients  given  vigabatrin  in  one 
centre. 

Lancet  1990;  335:57,605-6.970 
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On-demand 
treatment 
saves  money 

It  is  a  common  complaint  that 
clinical  trials  do  not  reflect  the  way 
that  drugs  are  used  in  practice.  In 
particular,  compliance  is  normally 
better  in  a  formal  study.  Now,  the 
standard  eight-week  course  of 
ranitidine,  150mg  twice  daily,  has 
been  compared  with  the  way  in 
which  patients  might  take  the  drug 
when  unsupervised  —  that  is,  only 
to  relieve  symptoms  of  pain  due  to 
duodenal  ulcer. 

Eighty-one  patients  were 
randomised  to  these  regimes;  the 
group  receiving  the  standard 
course  underwent  regular 
endoscopy  and  thereafter  any 
relapse  was  treated  with  another 
full  course  until  the  ulcer  healed. 
This  differs  slightly  from  normal 
practice,  when  only  symptomatic 
relapses  would  be  treated.  The 
"on-demand"  group  took 
ranitidine  only  until  symptoms 
resolved,  irrespective  of  healing. 

At  eight  weeks,  the  standard 
course  achieved  a  healing  rate  of 
90  per  cent  compared  with  only  54 
percent  with  on-demand  therapy. 
However,  the  number  of  days 
with  pain  was  similar  in  the  two 
groups  and  there  was  no 
difference  between  them  in  the 
time  taken  for  the  symptoms  to 
improve.  By  28  weeks,  the 
difference  in  healing  rates  was  not 
significant  —  95  per  cent  with  the 
standard  course  and  70  per  cent 
with  on-demand  use  —  and  the 
number  of  painful  days  and  the 
number  of  working  days  lost  were 
similar.  The  incidence  of 
complications  such  as  ulcer 
recurrence  and  melaena  was  also 
not  significantly  different.  The 
greatest  difference  between  the 
groups  was  in  the  cost  of 
treatment  —  the  patients  taking 
ranitidine  on-demand  used 
significantly  fewer  tablets,  costing 
half  as  much. 

The  symptomatic  use  of 
ranitidine  was  consistently  less 
successful  than  the  standard 
course,  although  the  difference 
after  seven  months  was  not 
statistically  different.  More 
importantly,  although  ulcers 
healed  more  quickly  with  the 
standard  course,  this  provided  no 
advantage  in  preventing 
complications.  However,  this 
study  was  too  small  to  establish 
this  point  with  any  certainty.  The 
authors  concluded  that,  provided 
the  patient  is  not  at  increased  risk 
through  old  age  or  a  history  of 
complications,  on-demand  use  of 
ranitidine  is  an  attractive 
alternative. 

American  Journal  of 
Gastroenterology  1990;  85:  243-8 


Leg  ulcers  yield  to 
oxpentifylline 


Venous  ulcers  of  the  leg  are 
common  and  notoriously  difficult 
to  cure,  particularly  in  the  elderly. 
It  is  estimated  that  the  average 
cost  of  each  unhealed  ulcer  is 
£1,200  per  year.  Their 
pathophysiology  is  poorly 
understood;  one  theory  is  that 
fibrin  deposition  causes  local 
ischaemia,  a  second  that  white 
cells  become  trapped  in  the  ulcer 
and  aggravate  skin  destruction. 

Oxpentifylline,  a  xanthine 
which  is  licensed  for  peripheral 
vascular  disease,  could,  in  theory, 
be  effective.  It  appears  to  improve 
fibrinolysis  and  to  affect  the 
behaviour  of  white  cells. 

Eighty  elderly  patients  were 
randomised  to  receive 
oxpentifylline  or  placebo  for  six 
months  in  a  double-blind  study; 
standard  dressings  and 
compression  bandages  were  also 
used.  Because  many  patients  had 
more  than  one  ulcer,  one 


reference  ulcer  was  selected  for 
monitoring;  on  average,  these  had 
persisted  for  six  to  nine  months 
and  extended  over  5  sq  cm. 

Ulcers  healed  completely  in  64 
per  cent  of  the  patients  given 
oxpentifylline  compared  with  34 
per  cent  of  patients  given  placebo. 
All  the  patients'  other  ulcers 
improved  too.  There  was  no 
difference  in  the  incidence  of 
adverse  effects;  three  patients 
taking  oxpentifylline  withdrew 
because  of  depression,  oedema 
and  gastro-intestinal 
disturbances.  However,  seven 
withdrew  from  the  placebo  group 
because  of  "adverse  effects". 

Oxpentifylline  appears  to  work 
well  against  venous  ulcers.  The 
difference  between  the  groups 
became  apparent  after  ten  weeks' 
treatment,  suggesting  that  its 
onset  of  action  is  slow. 
British  Medical  Journal  1990; 
300:  972-4 


Immunotherapy  may  help  in 
candidiasis 


Although  many  cases  of  recurrent 
vaginal  candidiasis  can  be 
attributed  to  antibiotic  therapy  or 
concurrent  illness,  a  number  of 
women  experience  repeated 
attacks  for  no  apparent  reason. 

One  theory  that  has  arisen 
recently  is  that  some  women  are 
hypersensitive  to  Candida 
albicans,  a  yeast  that  occurs 
naturally  in  the  vagina,  or  that 
there  is  an  immune  defect.  This 
theory  has  prompted  a  trial  of 
immunotherapy  in  recurrent 
candidiasis. 

Hypersensitivity  to  C. 
albicans  was  confirmed  by  skin 
test  in  18  women  who  had 
experienced  a  mean  of  17 
episodes  of  candidiasis  over  at 
least  one  year.  They  then 
received  weekly  or  monthly 
injections  of  an  extract  of  a 
suspension  of  killed  C.  albicans  for 
one  to  three  years,  although  their 
partners  were  not  treated. 

After  the  regular  injections 
ceased,  the  mean  relapse  rate  fell 
to  only  four  episodes  annually; 
three  patients  experienced  no 
further  symptoms  although  two 
obtained  no  benefit. 

No  adverse  reactions  were 
reported,  although 
immunotherapy  carries  a 
theoretical  risk  of  severe 
hypersensitivity  reactions. 
Although  there  was  no  measure  of 
change  in  immunological  function 
during  the  study,  and  there  is  no 


evidence  that  other  factors  —  for 
example,  personal  hygiene  — 
remained  constant,  the  apparent 
clinical  success  of  this  study 
suggest  the  need  for  a  placebo- 
controlled  trial  of  immunotherapy 
in  candidiasis. 

American  Journal  of  Obstetrics 
and  Gynecology  1990;  162: 332-6 


Americans 
love  their 
vitamins 

Although  nutritionists  advise  that 
vitamin  supplements  are  normally 
unnecessary  for  healthy  people 
who  have  a  balanced  diet,  they  are 
nonetheless  popular. 

A  recent  survey  of  13,000 
people  in  the  USA,  excluding  \ 
children  aged  seven  to  18  years  I 
and  pregnant  women,  has  shown 
that  one-third  of  American  adults  | 
take  over-the-counter  vitamin  or 
mineral  supplements.  OTC 
vitamin  use  was  higher  in  women 
and  healthy  and  better  educated 
people. 

Over  40  per  cent  of  all  children 
aged  between  two  and  six  took 
supplements  but  less  than  a 
quarter  of  children  in  poorer] 
families  did  so.  By  contrast,  more 
than  half  of  children  in  families  with 
an  annual  income  of  more  than 
$40,000  took  supplements. 

Although     most  people 
regularly  took  vitamin  C  and  other ! 
vitamins  at  a  dose  of  up  to  twice 
the  recommended  daily  intake  | 
(RDI),  the  top  5  per  cent  of  the 
sample  consumed  very  large 
doses  of  all  products,  ranging! 
between  20  and  40  times  the  RDI 
for  vitamins  and  up  to  five  times 
the  RDI  for  zinc  and  iron. 

This  survey  reveals  that  the  1 
people  who  may  need 
supplements  most  are  less  likely 
to  take  them,  and  some  of  the 
people  who  need  them  least  may 
be  at  risk  of  toxicity. 
Nutrition  Reviews  1990;  48: 
161-2 


ADR  reporting  still  low 


Although  there  have  been 
significant  increases  in  the  number 
of  adverse  reactions  (ADRs) 
notified  to  the  Committee  on 
Safety  of  Medicines  (CSM),  it  is 
still  said  that  only  10  per  cent  of 
reactions  are  reported.  In  the 
USA,  most  reports  received  by 
the  Food  and  Drug  Administration 
come  from  the  pharmaceutical 
industry,  yet  reports  from  doctors 
are  believed  to  be  more  important 
for  identifying  new  ADRs. 

Between  1981  and  1985,  the 
2,000  physicians  in  Rhode  Island 
reported  an  average  of  only  12 
ADRs  per  year.  In  1986,  a  local 
monitoring  centre  was  established 
at  the  drug  information  centre, 
where  pharmacists  answered 
inquiries  and  provided  personal 
feedback  about  AD  Rs .  In  addition, 
the  centre  provided  educational 
material,  mailings  and 
advertisements  to  promote  the 


project.  By  1988,  the  number  of 
ADR  reports  had  increased 
seventeen-fold  to  200  —  still  a  low 
number  but  a  dramatic 
improvement  nonetheless.  This 
was  paralleled  by  an  increase  in 
the  proportion  of  reports  that 
concerned  serious  ADRs. 
Reporting  rates  for  the  country  as 
a  whole  remained  static  during  this 
period. 

This  study  demonstrates  that 
promoting  ADR  reporting  through 
local  specialist  centres  is  effective, 
supporting  the  CSM's  policy  in 
the  UK  for  developing  regional 
monitoring  centres. 
Journal  of  the  American  Medical ' 
Association  1990;  263:  1785-8 

Research  Digest  is  a  regular  series 
written  by  drug  information 
specialist  Steve  Chaplin 
MRPharmS,  looking  at  current 
developments  in  medicine. 
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Dr  Roberts' 
misfires 

Dr  Roberts  recently  published  an 
article  in  Doctor  entitled 
"Pharmacists  are  a  luxury  the 
NHS  can  no  longer  afford";  his 
distorted  views  of  pharmacists 
and  pharmacy  are  well  known  to 
readers  of  the  C&D. 

Dr  Roberts'  calculation  of  the 
putative  savings  which  might  be 
achieved  by  the  NHS  (last  week, 
p832)  if  dispensing  were  to  be 
carried  out  by  doctors  is,  of 
course,  related  solely  to  the  net 
ingredient  cost  over  which 
pharmacy  has  no  control  — 
perhaps  in  this  context  Dr 
Roberts'  attacks  should  be 
levelled  at  the  members  of  his  own 
profession.  In  any  case 
comparisons  of  this  nature  are 
unscientific  and  misleading. 

As  well  as  ignoring  the  fact  that 
the  discounts  recovered  from 
pharmacists  average  8.3  per  cent 
of  net  ingredient  cost  as  against 
6.7  per  cent  for  dispensing 
doctors,  in  his  selective  arithmetic 
Dr  Roberts  has  always  totally 
ignored  the  direct  reimbursement 
of  rent,  rates,  and  other 
establishment  costs  paid  to 
doctors  together  with  the 
reimbursement  of  ancillary  labour 
costs. 

The  NHS  has  always  sought  to 
reimburse  both  professions  the 
net  acquisition  cost  of  medicines. 
The  true  comparison  of 
"affordability"  must  therefore  lie 
in  that  ugly  word  "profit".  In  the 
case  of  the  dispensing  doctor  the 
net  profit  on  turnover  for  NHS 
dispensing  is  at  least  15  per  cent 
as  against  that  of  the  pharmacist 
which  is  less  than  2  per  cent. 

Interestingly,  prescription 
charges  also  are  relevant  when 
affordability  is  considered.  A 
recent  survey  carried  out  in 
Norfolk  has  shown  that  the 
proportion  of  prescriptions 
submitted  by  dispensing  doctors 
to  the  Pricing  Authority  which  are 
exempt  from  charges  is 
consistently  higher  than  that  for 


pharmacists.  This  might  seem 
strange  when  taken  over  a  single 
county  but,  of  course,  dispensing 
patients  do  not  have  to  sign  the 
declaration  on  the  back  of  the 
script. 

Finally,  Dr  Roberts  refers  to 
the  trials  suffered  by  pharmacists 


and  sums  up  by  saying  that 
dispensing  doctors  "buy  carefully 
rather  than  cheaply" .  Is  the  same 
true  as  far  as  containers  are 
concerned?  The  photograph  of  an 
item  recently  sent  to  the  PSNC 
illustrates  the  answer  to  this 
question  better  than  any  words. 


D.L.  Coleman 

Chairman ,  Rural  Practices 
Standing  Committee,  PSNC 


If  GPs  are 
underworked? 

I  have  just  received  a  letter  from 
my  health  authority  informing  me 
that  I  must  wait  eight  months  for 
a  hospital  appointment  to  treat  a 
potentially  serious  condition. 

If  Dr  David  Roberts  (Letters 
last  week),  and  other  GPs  who 
share  his  views,  are  so 
underemployed  that  they  have 
enough  spare  time  to  take  on  the 
entire  workload  of  another 
profession,  they  should  use  that 
time  to  help  out  their  overworked 
hospital  colleagues  to  reduce 
waiting  lists.  That  would  be 
putting  patient  interests  first! 


P.  McEmtee 

Lilton,  Devon 


Extend  the 
Crookes  'ban' 

The  independent  pharmacists  in 
Liverpool  are  to  be  congratulated 
on  their  protest  against  Boots' 
efforts  to  gain  prescription 
business  from  residential  homes  in 
that  area.  Our  Society's  Ethics 
Committee  is  clearly  acting  wisely 
and  within  the  limit  of  its  powers, 
for  its  decisions  to  have  to  be 
tempered  by  the  Dickson 
judgment  of  1968. 

Availability  of  the  Crookes 
range  has  enabled  independent 
pharmacists  to  share  with  Boots 
outlets  the  sale  of  an  excellent 
range  of  products  which  have 
become  established  from  the 
1930s  onwards.  Many  Boots 
pharmacists  are  active  branch 
members;  others  have  given 
distinguished  service  on  our 
Society's  Council  since  Donald 
Sparshott  was  elected  in  1964. 
Now  Boots  directors  have,  by  the 
intensity  of  their  campaign  for 
residential  homes  business, 
placed  profits  first. 

But  Boots  are  also  linked  to 
Crookes.  They  have  benefitted 
from  the  goodwill  of  the  majority 
of  pharmacists  to  establish  a 
market  capable  of  continued 


expansion  through  pharmacies 
which  remain  in  independent 
hands.  This  market  must  be  many 
times  more  remunerative  than  the 
NHS  prescription  business  from 
residential  homes. 

It  is  clear  that  NHS 
remuneration,  like  other 
contracted  Government  services, 
will  continue  to  be  cut  to  the  limit. 
Equally,  the  residential  homes 
business  for  a  large  company  will 
be  more  labour  intensive  and 
costly  than  the  periodic  visits: 
both  scheduled  or  on  special 
request,  of  self-employed 
pharmacists  to  one  or  more 
homes  in  smaller  communities 
within  their  ambit.  It  is  in  such 
communities  that  neighbourly 
rapport  between  matrons,  district 
nurses,  pharmacists  and  GPs  can 
be  strongest. 

Emulation  of  the  Liverpool 
initiative  must  be  extended  to  all 
independent  pharmacies 
nationwide  immediately. 


Keith  Jenkins 

Wendover 

"DHSS  only  PI  winners"  (last  week): 
the  first  sentence  should  have 
read;  "In  the  article  on  parallel 
imports  (C&D  April  28,  p730) 
there  is  reference  to  an  API 
brochure  claiming  that  parallel 
imported  medicines  saved  the 
NHS  some  £7m  between  May 
1988  and  July  1989" 


mm 
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fish  I  oil  capsules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Omega  3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 


International  Distributors: 
Health  Laboratories  Ltd 
Bayford  Industrial  Centre 
London  E8  3SE 

Tel:  081  985  821  1;  Fax:  081-985  2953 


UK  Distributors: 

Ever  Ready  Consumer  Products  Ltd 
1 16-1 18  Brent  St,  Hendon 
London  NW4  2DT 

Tel:  081  202  2029;  Fax:  081  203  9083 
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BUSINESS  NEWS 


Fines  for 
S&N's  US 
subsidiary 

The  financial  blow  to  Smith  & 
Nephew  was  snowballing  as  C&D 
went  to  press.  Earlier  reports  that 
the  company's  US  subsidiary  had 
been  fined  $83m  (£50m)  by  a 
Californian  court  following  a  civil 
action  have  been  overtaken  by  the 
subsequent  news  that  the  court 
has  added  punitive  damages  of 
$19m  and  are  considering  a 
further  $12. 5m  fine  under  a 
special  Californian  law  dealing  with 
wilful  and  malicious  corporate 
acts. 

Smith  &  Nephew's  US 
subsidiary,  Smith  &  Nephew 
Richards  Inc,  is  a  major  supplier  of 
orthopaedic  implants.  Before 
being  taken  over  by  Smith  & 
Nephew,  Richards  made  an 
agreement  with  Polteco  Inc  for 
their  principal,  Dr  A.E. 
Zachariades,  to  find  an  improved 
material  for  implants.  If  certain 
physical  properties  were 
achieved,  Richards  were  to  sign  a 
pre-negotiated  licence  agree- 
ment. 

There  was  a  dispute  about 
whether  the  material  reached  the 
agreed  criteria,  and  Polteco  and 
Dr  Zachariades  took  Smith  & 
Nephew  Richards  to  court  for 
breach  of  contract  and 
misappropriation  of  trade  secrets. 

Smith  &  Nephew  issued  a 
statement  saying  they  believe  the 
allegations  and  findings  are  totally 
without  merit  and  that  the  court's 
decision  represents  a  gross 
miscarriage  of  justice.  They  say 
Richards  does  not  use,  and  has 
never  used,  any  technology  of 
Polteco  Inc.  The  company  intends 
to  appeal. 

H  First  quarter  results  released 
before  the  court  decision  show 
sales  up  from  £152  to  £172.2  and 
operating  profits  up  from  £30. 5m 
to  £32. 2m,  a  rise  of  6  per  cent. 
However,  no  provision  has  been 
made  for  the  claim  of  damages. 

Scholl  Consumer  Products  will  be 

relocating  their  head  office  to  475 
Capability  Green,  Luton,  LU1 
3LU.  Tel:  0582  482929;  fax: 
484940/1. 


Midlands  wholesaler 
sold  to  Dutchmen 


Hugh  Butler  (left)  with  Suardus  Fontein  (centre),  president,  N.V. 
Medicopharma  and  chief  executive  John  Baseley 


The  wholesale  business  of  E.H. 
Butler  and  Son  has  been  sold  to 
N.V.  Medicopharma,  the  Dutch 
pharmaceutical  wholesaler,  for  an 
undisclosed  sum.  Hugh  Butler  and 
his  two  sons-in-law  John  Silver  and 
Dave  Parmanum  will  continue  to 
act  as  consultants  to  the  business. 
Mr  Butler  will  also  continue  on  the 
board  as  a  non-executive  director. 

Mr  Butler  stresses  it  is  only 
the  wholesaling  business  which 
has  been  sold;  the  family  retains 
their  retail  pharmacy  business  and 
finance  company.  Both  Hugh 
Butler  and  Medicopharma  Ltd's 
chief  executive  John  Baseley 
confirm  that  the  reason  for  the 
sale  is  the  level  of  investment 
wholesalers  will  need  following 
the  single  European  market. 

"Retail  pharmacies  will  need 
support  from  wholesalers  in  terms 
of  management  services,  EPoS 
systems  and  finance  for  new 
pharmacies  over  the  next  ten 
years,"  said  Mr  Butler.  "Quite 
simply,  this  is  beyond  the  reach  of 


a  family  purse." 

The  acquisition  is  the  first 
major  move  into  the  UK  market 
by  NV  Medicopharma  and  John 
Baseley  believes  it  is  the  first 
European  wholesaler  to  buy  into 
the  UK  market.  Butlers  and 
Medicopharma  are  "almost 
identical"  types  of  business,  he 
says,  covering  dental,  ventinary 
and  pharmaceutical  products. 

John  Baseley  is  an  old  hand  at 
pharmaceutical  distribution;  he 
spent  20  years  with  Vestric, 
leaving  having  reached  board  level 
to  become  distribution  director  for 
Macarthy  for  three  years. 

Butlers  is  an  old  family 
business  with  around  80 
employees  and  an  annual  turnover 
last  year  in  the  region  of  £20m. 
The  Midlands  wholesaler  covers 
an  area  from  Nottingham  to  Milton 
Keynes  and  Birmingham 
southwards  from  its  Leicester 
depot,  and  is  a  full  member  of 
Numark,  of  which  Hugh  Butler  is 
the  current  chairman. 


Alchemist  2000  upgrade 


Chemtec  Systems  are  to  launch  a 
new  computerised  patient 
medication  record  system  called 
the  Alchemist  2000. 

The  system  will  incorporate 
graded  interactions  with  full 
wording,  double  dose  checking, 
allergy  warnings  and  automatic 


diabetic  patient  tagging. 

The  price  for  a  fast  arche 
based  full  system  will  remain  at 
£1,990,  and  existing  users  who 
have  paid  their  £99  a  year 
software  maintenance  will  receive 
the  new  software  free  as  part  of 
their  normal  updates. 


Praxis  drag 
on  Cyanamid 

Results  from  Cyanamid  sho\ 
sales  up  five  per  cent  to  $4 ,825r 
but  net  earning  dipping  fror 
$295 . 6m  to  $292 .  0m ,  a  drop  of  1 .: 
percent.  However,  these  result 
include  the  accounts  am 
operations  of  Praxis  Biologies  Inc 
acquired  by  Cyanamid  i 
November  last  year,  and  it  is  thi 
which  has  caused  .iet  earnings  t| 
fall  by  $0.33  per  share. 


Cyanamid  results 

Sales  up  5pc  to  $4,825.0m  i 
Earnings  down  1.2pc  to  $292m 
Dividend  up  13pc  to  $1.3125 

The  medical  group,  whic 
represents  41  per  cent  of  th 
company's  sales  and  56  per  cer 
of  its  operating  profits,  set  glob;| 
sales  and  operatings  earning; 
records  for  the  fourth  consecutiv 
year.  Worldwide  operatin. 
earnings  increased  by  20  per  cerj 
to  $325. 5m,  compared  t 
$272.2min  1988. 

Sales  gains  have  been  led  b 
ethical  pharmaceuticals: 
biologicals,  consumer  healt 
products  and  medical  device: 
Worldwide  sales  for  the  medic! 
group  picked  up  from  $1 ,831m  t( 
$1 ,975m  an  increase  of  just  undci 
8  per  cent. 

Strong  sales  of  all  th 
company's  consumer  healt} 
brands  were  led  by  Centrum 
multivitamins,  which  is  the  bran 
leader  in  the  US  market.  Felbinaij  I 
which  was  introduced  in  the  UK 
late  1988  also  achieved  impressiv 
sales.  Dividend  per  share  <; 
$1.3125  have  been  announcec 
compared  to  $1 .1625  for  1988. 

Scott  Ltd  are  spending  £3. 3m  on  a] 
advertising  campaign  to  correij 
what  they  see  as  misinformatici 
and  confusion  about  th 
environmental  impact  of  thel 
business.  The  company  i 
emphasising  that  its  approach 
holistic,  that  they  grow  their  ow 
trees  and  do  not  and  never  hav 
cut  down  rain  forest  timber  t 
make  tissue  products.  They  claii 
to  plant  a  new  tree  for  every  or 
cut  down. 
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Boots  take  on  Dutch  OTC 
medicine  lines 


Boots  have  acquired  the  OTC 
medicines  business  and  assets  of 
ACF  Roterfarma  BV  in  the 
Netherlands  for  £10m.  Under  the 
agreement  Boots  acquire  the 
manufacturing  and  marketing 
rights  for  the  Roter  and  Dr  Swaab 
product  ranges,  including  the 
original  Roter  stomach  tablets 
which  started  the  business. 

Annual  sales  of  the  products 
are  approximately  £5m  and  the 
assets  changing  hand  are  valued  at 


£1.5m.  Boots  will  also  take  an 
amount  of  stock,  to  be  agreed. 

The  company  is  planning  to 
develop  sales  of  the  products 
through  its  Netherlands  Crookes 
Healthcare  subsidiary. 
■  Boots  have  taken  a  lease  on 
50,000sq  ft  of  the  Harlequin 
shopping  development  in 
Watford,  which  opens  Phase  I 
later  this  Summer.  The  move 
more  than  doubles  the  company's 
square  footage  in  Watford. 


Sir  James  opens  Shopex 


Boots  chief  executive  Sir  James 
Blyth  pinpointed  quality  and  value 
for  money  as  the  current 
preoccupations  in  British  retailing. 

In  a  speech  to  mark  the  official 
opening  of  Shopex,  he  said  that  on 
returning  to  retailing  in  1987  after 
a  break  of  20  years  he  found  that 
flair  was  no  longer  the  flavour  the 
City  analysts  looked  for;  today 
they  want  solid  value,  as 
represented  by  Boots. 

"The  challenge  for  Boots,  like 
most  other  leading  retailers,  is  to 
get  more  customers  through  our 
doors  and  to  coax  them  to  spend 
just  that  little  bit  more.  That  is 
where  the  exhibitors  of  Shopex 
come  in  —  the  people  who  can 
help  retailers  make  their  stores 
brighter,  more  attractive  and 
more  efficient." 

He  said  that  while  for  many 
things  were  tough  and  retailers 
were  cutting  back  on  their 
programmes.  Boots  were 
spending  money,  investing  in  the 
future. 

It  was  more  true  than  ever 


that  Britain  was  a  nation  of 
shopkeepers.  He  visited  the  great 
stores  when  he  was  in  New  York, 
Tokyo  and  Paris  and  came  away 
convinced  that  the  British  were 
undoubtedly  the  best  retailers 
with  the  best  merchandise  and 
best  window  displays  and  the  best 
equipment. 


MDM  set  up 
by  ex-Robins 
directors 

Graham  Ford  and  Chris 
Melbourne,  previously  directors 
of  A.H.  Robins  Consumer 
Products  Division  have  set  up  a 
new  company,  Melford 
Distribution  &  Marketing. 

Eight  OTC  salesmen  have 
been  recruited  to  the  new 
company,  mainly  from  the  A.H. 
Robins  salesforce,  and  are  calling 
on  chemist  wholesalers  and  retail 
pharmacy  outlets. 

MDM  Ltd  are  currently 
distributing  Smith  Kendon  travel 
sweets,  Skels  diabetic  lozenges, 
AJtoid  Mints,  Phillips  Pet  Care 
range  and  Stain  Slayer. 

The  company  is  offering 
services  to  those  seeking 
improved  distribution  and  sales. 
Tel:  0494  473535. 


COMING  EVENTS 


NPA  courses  AAH  and  Evans 
on  diabetes      to  train 


With  "Diabetes  awareness 
month"  planned  for  June,  the 
NPA  Merseyside  region  are 
organising  two  evening  training 
sessions  to  prepare  pharmacists 
for  it. 

"The  pharmacist's  role  in 
diabetes  care"  will  be  held  at 
Liverpool  Moat  House,  Paradise 
Street,  Liverpool,  on  May  23,  and 
at  Thornton  Hall  Hotel,  Thornton 
Hough,  Wirral,  on  May  24.  Both 
sessions  will  start  at  7.30pm,  with 
a  buffet  served  from  6.45pm. 


NPA 

conference 

"Pharmacy  under  attack"  is  the 
title  of  the  National  Pharm- 
aceutical Association's  one-day 
conference  at  the  Sheffield  Moat 
House  on  July  1 . 

David  Colman  (PSNC)  will 
discuss  remuneration,  Gordon 
Geedes  (PSNC)  will  talk  about  the 
Drug  Tariff,  and  Tim  Astill  (NPA) 
will  speak  on  aspects  of  rural 
dispensing. 

Co-sponsors  of  the  conference 
Jardines  will  offer  financial  advice 
and  tips  on  how  to  run  a  successful 
small  business.  Tickets  (£11.50) 
are  available  from  Anne  Northey 
on  0727  32161. 


PSNI  lecture 

"  Return  to  pharmacy  practice ' '  is 
the  next  lecture  in  the  Continuing 
Education  Programme  in 
Northern  Ireland.  It  is  being  held 
at  the  Beechlawn  Hotel, 
Dunmurry,  Belfast,  on  May  23 
and  24,  from  10am  to  5pm. 

The  course  lecturer  will  be  Dr 
Alison  Blenkinsopp,  consultant 
pharmacy  trainer  at  Leeds,  with 
invited  tutors  for  other  sections  of 
the  course .  It  is  designed  for  both 
women  and  men  pharmacists. 


The  Five  Bridges  Hotel  at 
Gateshead  will  provide  the  venue 
for  the  first  Evans  Medical/AAH 
Pharmaceuticals  joint  training 
initiative  on  June  14. 

Organised  by  Vantage  training 
controller  Ken  Howells,  and 
Adam  MacMullen  of  Evans,  the 
training  programme  is  open  to  all 
AAH  customers  in  the  area  and 
includes  presentations  on  Evans 
Medical's  OTC  range,  consumer 
profile,  vitamins  and 
merchandising. 

Invitations  will  be  mailed 
shortly.  For  further  information 
contact  Ken  Howells,  on  0928 
717070. 


Tuesday,  May  22 

Barking  Branch,  RPSGB.  The 

Academic  Centre,  Oldchurch  Hospital, 
Romford,  at  7.30pm.  A  talk  on  the 
work  of  a  pharmacist  in  Voluntary 
Services  Overseas. 
Croydon  Branch,  RPSGB.  The 
medical  centre,  Mayday  Hospital,  at 
8pm.  "Hepatitis  B  —  the  risks  and 
how  to  prevent  them ' ' ,  by  Dr  Jeffery 
Kirsch,  MRPharmS. 
Society  of  Cosmetic  Scientists. 
Gloucester  Hotel,  London.  One-day 
symposium:  "Cosmetic  science  in  a 
green  enviroment",  followed  by  the 
annual  meeting  (open),  at  6pm. 

Wednesday,  May  23 

Barnet     Branch,  RPSGB. 

Postgraduate  centre,  Edgware 
General  Hospital,  at  7.30pm.  "A 
young  pharmacists'  evening", 
including  presentations  by  the  Young 
Pharmacists'  Group  and  pre- 
registration  pharmacists. 

Thursday,  May  24 

West  Metropolitan  Branch, 
RPSGB.  Institute  lecture  theatre, 
Brompton  Hospital,  Fulham  Road, 
SW3,  at  6.45pm.  Joint  metting  with  the 
West  London  Branch,  NPA.  Annual 
meeting,  followed  by  "The 
background  to  the  revision  of  the 
British  National  Formulary" ,  by  Anne 
B.  Prasad,  FRPhamS,  executive 
editor. 

Saturday,  May  26 

Edinburgh  Branch,  RPSGB. 

Sheraton  Hotel,  Edinburgh.  "The 
May  ball". 
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APPOINTMENTS 


OXFORD  REGIONAL  HEALTH  AUTHORITY 

wiwiii  mmrnim  ran 

PRACTISING  PHARMACISTS 
LOCAL  CO  ORDINATORS 

The  course  organiser  is  looking  for  a  number  of 
registered  pharmacists  to  assist  her  with  the  running 
of  courses  for  community  pharmacists. 

*  Do  you  have  good  organisational  abilities? 

*  Can  you  facilitate  discussion? 

*  Are  you  interested  in  pharmaceutical 
advances? 

You  may  be  working  full  or  part  time,  alternatively 
you  may  not  be  working  at  present  but  have  an 
interest  in  pharmacy  education. 
An  honorarium  of  £1,000  per  annum  will  be  paid. 
Initial  two  year  contracts  will  start  in  Autumn  1  990. 

If  you  are  interested  and  would  like  to  have  an 

informal  discussion  please  ring  Claire  Anderson 

(Course  Organiser)  on: 

0865  64861  ext. 433 

orQ71-351  2488  ext. 2568  day  time 

or  0865  721035  evenings 

Job  descriptions  and  application  forms  are  available 
from  Julie  Andrews  on  0865  64861  ext.  268. 

Closing  date:  4th  June  1 990 


Old  Road,  Headfngton,  Oxford  OX 3  7LF. 
Tel.-  Oxford  64861.  Ext  238 


REGIONAL  SPECIALIST 
BUSINESS  MANAGER/- 
TECHNICAL  SERVICES 
grade  F 

Oxford  Regional  Services  Consortium  are  keen  to 
acquire  the  services  of  a  business  manager  to 
develop  commercial  links  with  hospital  units,  FPCs 
the  pharmaceutical  industry  and  private  hospitals. 
The  post-holder  may  have  a  background  in  any 
branch  of  the  profession  but  must  display: 

*  a  commitment  to  results 

*  an  ability  to  identify  client  needs 

*  good  interpersonal  skills 

*  computer  literacy 

There  is  a  team  of  ten  regionally  employed  registered 
pharmacists  working  in  various  capacities  including 
clinical  training,  drug  information,  quality  assurance 
and  research.  The  department  also  organises 
community  pharmacy  training  on  behalf  of  the  DoH. 
To  learn  more  about  this  opportunity  and  to  arrange 
a  visit  to  discuss  the  potential  please  telephone  Ian 
Harrison  on  0865  64861  ext. 433. 
Job  descriptions  and  application  forms  are  available 
from  Julie  Andrews  on  0865  64861  ext. 268 
(V53/90). 

Closing  date:  4th  June  1 990 
Date  of  interview:  1 9th  June  1 990 

Old  Road.  Headlngton.  Oxford  OX3  7LF. 
Tel:  Oxford  64861.  Ext  238 


Oxford  Regional  Health  Authority 


NATIONAL/INTERNATIONAL 

distributor  required  for  analgesic  capsule  with  UK  Product  licence 

Replies  to  Box  C&D  3358 
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APPOINTMENTS 


Our 

experience 
-  your 
assurance 

Est.  1954 


Pharmacists  &  Pharmacy  Technicians 

START  HERE 

Locum  and  permanent  posts 

Thousands  of  pharmacy  professionals  and  Community 
Pharmacy  employers  have  used  our  friendly  advice  and 
personal  service.  So,  start  here!  Talk  first  to  M  &  G,  leaders 
in  Pharmacy  placements  since  1965  Call  Julie  Menghius  today 

071-486  3898 

Medical  &  General  Employment  Agency 

6  Paddington  Street,  Baker  Street,  London  W1 M  4BE 

24  hrs.  A  phone:  071-224  1897  :  Fax:  071-224  4924 


BUSINESS  OPPORTUNITIES 


LABELLING  SYSTEMS 


BUSINESS  OPPORTUNITIES 

An  established  wholesaler  based  in  the 
North  West  of  England,  specialising  in 
parallel  imports  and  generics,  seeks  the 
help  of  a  qualified  person  in  submitting 
licence  applications  to  the  M.C.A. 
Please  reply  in  the  strictest 
confidence  to:- 

BOX  C&D  3365 


LABELLING  SYSTEMS 


aiMfcMa 

WITH  A  WIDE  USER  BASE  OF  OUR 
PWIR  SYSTEMS  WE  OFFER  YOU 
THE  KIND  OF  SYSTEM  AND 
SUPPORT  YOU  DESERVE. 
WE'RE  NOT  NUMBER  ONE 
-YOU  ARE! 

TEL:  0772  622839/622841 
FAX: 0772 622879 


04/90 


Joton  Mrfiardion 
Computer!  Lid 


»  In  Pharmacy  Labelling 
n  Auto-order  Stock  Control 


►  In  Customer  Service 


In  Ongoing  Development 

For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 

FRKEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


ORAL  ABEL  PC 

"The  Ultimate  in  pharmacy  systems 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


SHADOW  LABELLING  /999^ 

y 

SHADOW  PLUS  >/l99  ^ 

PATIENT  RECORDS  /29?2 

PATIENT  RECORDS  PLUS  /3999J^ 

SHADOW  CONTROL  DOSAGE  A 

W 

r    lor  your  nursing  home  business1 

SHADOW  HOSPITAL  /2499j^ 

V 

COMPLETE  PATIENT  RECORDS  SYSTEM/139595 

>  ^^kaj^Vk  »  '  2  7  Waterloo  Place 

—     1  1\\ 


.  hardwarr  a  software 


Leamington  Spa 
CV32  SLA 
0926  33648S 

a  division  of  Image  Micro  Systems  Ltd. 


'SOFT 


LABELS 


i 


OR 

PARKPB^HGP 


PAR* 


0FfE     MAINLAND  ^ 


WARD  ST 
298  14 
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SHOPFITTINGS 


STOCK  FOR  SALE 


•  C  •  E  ■ 

T  I  O  N  S 


N  •  T 

LTD 


SPECIALISTS  IN  PHARMACY 
SHOPFITTSNG  AND  REFURBISHMENT 

162  ENTERPRISE  COURT, 
EASTWAYS,  WITHAM,  ESSEX,  CM8  3YN 

I TELEPHONE:  0376  51  5556 
FAX: 0376  51804 
TELEPHONE:  MANCHESTER  061  429  8390 


NEED  A  FACELIFT? 


For  Design,  Planning,  Layout  and  Flexible  Modern 
Display  Equipment,  contact  Beanstalk  to  give  your 
business  —  both  Front  Shop  and  Dispensary  —  a 
facelift,  and  your  turnover  a  boost. 


Beanstalk  Ltd 
Terminus  Road,  Chichester 
West  Sussex,  P0 1 9  2TZ 
Tel:  0243  7881 11  (24hrs) 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


21\12 


Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 


lam 


26x12 


£35.00  per  box  + 
POST  FREE 


VAT 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 


Printed 


YOUR  NAME 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 
26x12  POST  FREE 


LUX 


LINE 


LUXLINE 

the  specialists  in  pharmacy  shopfitting  design 

and  construction 
8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356;  Fax:  (0525)  382761 


STOCK  FOR  SALE 


GEMMA  SHOPFITTING 
SYSTEMS 

A  MAJOR  FORCE  TO  DESIGN/FIT  YOUR 
DISPENSARY  AND  RETAIL  SHOP  AREA. 
FREE  PLANNING  AND  DESIGN  SERVICE. 
MODULAR  UNITS  OR  PURPOSE  BUILT 
INCLUDING  COUNTERS  AND  A  FULL  RANGE 
OF  DISPENSARY  UNITS.  EXPERIENCED 
SALES  TEAM  WHO  UNDERSTAND  YOUR 
PROBLEMS. 
PLEASE  CALL  US  ON: 
0935  20724 
FAX:  0935 33045 

SO  B  \BYLO\  \  IEW .  OXI  OKI)  ROM).  PEN  MILL 
TRADING  ESTATE, 
\  FOX  II,  SOMERSET  BA2  I  5HZ 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 

CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
Burnley,  Lanes 
Tel:  (0282)  58701 
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STOCK  FOR  SALE 


SPRING  PROMOTION 

As  more  and  more  Retailers  have  realised  A&G  imports  can  offer  one  oi  the  most 
comprehensive  ranges  of  Fine  French  Fragrance  in  the  U.K. 

In  an  area  now  accounting  for  an  increasingly  high  percentage  of  sales  in  retail  pharmacy, 
we  endeavour  to  offer  all  the  advantages  of  handling  the  agency  lines  without  the  many 
restrictions  manufacturers  may  impose. 

If  you  would  like  further  information  on  how  you  can  benefit  from  being  supplied  by  A&G 
Imports  or  would  like  a  visit  from  one  of  our  Salesmen  please  phone:  0628  810404. 

10%  Discount  off  our  normal  prices 
Plus  receive  a  Tester  free  when  you  order  six  of  any  one  item  below 
(size  of  tester  may  vary  due  to  availability) 


Distributors  of  Fine  French  Fratfrances 


MENS 

ARMANI 

50ml  Aftershave 

Ref.  AM90419 

RSP 17. 95  Cost  11.30 

DUNHILL 

50ml  Aftershave 

Ref.  D5210 

RSP  15.00  Cost  9.45 

CACHAREL 

50ml  Aftershave 
Ref.  C380 

RSP  15.95  Cost  10.00 

GIVENCHY  GENTS 

50ml  EDT  Spray 

Ref.  G7234 

RSP  15.75  Cost  9.90 

QUORUM 

50ml  Aftershave  Spray 

Ref.  041350 

RSP  14.50  Cost  9. 10 

LACOSTE 

50ml  Aftershave 

Ref.  AA401 

RSP  13.50  Cost  8.50 

BOSS 

50ml  Aftershave 

Ref.  H155157 

RSP  15. 00  Cost 9.45 

PACO  RABANNE 

75ml  Aftershave 
Ref.  P2240 

RSP  17.50  Cost  11.00 

TUSCANY 

50ml  Aftershave 

Ref.  TUSC1 

RSP  16.50  Cost  11.10 


LADIES 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


FENDI 

50ml  EDT  Spray 
Ref.  F2862 

RSP 28.50  Cost  17.95 

MONTANA 

50ml  EDT  Spray 

Ref.  M3833 

RSP29. 50  Cost  18.55 

BEAUTIFUL 

50ml  EDP 
Ref.  L4841 

RSP  35.00  Cost 25.20 

AYLSSA  ASHLEY  MUSK 

25ml  Spray 
Ref.  MU01 
RSP  6. 15  Cost  3.99 

BLUE  GRASS 

70g  EDP  Spray 
Ref.  AD0123398 
RSP  10.95  Cost  6.75 

LACE 

50gEDC  Spray 
Ref.  3744 

RSP  7. 15  Cost  4.50 

ANAIS  ANAIS 

30ml  EDT  Spray 
Ref.  C617 

RSP  15.50  Cost  9.75 

VANDERBILT 

30ml  EDT  Spray 

ref.  GV877 

RSP  11.95  Cost  7.50 

PALOMA  PICASSO 

50ml  EDP  Spray 

Ref.  PP97900 

RSP  40.00  Cost 25.20 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


ARPEGE 

60ml  EDT  Spray 

Ref.  LV07848 

i?SP 23.00  Cost  14.50 

CHANTILLY 

30ml  EDP  Spray 

Ref.  H01412 

RSP  17.50  Cost  9.95 

MAGIE  NOIRE 

50ml  EDT  Spray 

Ref.  LC594305 

RSP '24.00  Cost  15.12 

WHITE  LINEN 

60ml  EDP  Spray 
Ref.  L7712 

RSP  34. 00  Cost  24. 50 

PASSION 

44ml  EDT  Spray 
Ref.  P21000 
RSP23.00  Cost  14.50 

LOU  LOU 

50ml  EDP  Spray 
Ref.  G5140 

RSP 23.95  Cost  15.05 

CHARLIE 

lOOgEDC  Spray 

Ref.  RL092 

RSP  14.95  Cost  7.95 

INTIMATE 

60ml  EDT  Spray 

Ref.  RL2022 

RSP  13.50  Cost  7.25 

GIORGIO  RED 

90ml  EDT  Spray 

Ref.  GR033 

RSP 46.00  Cost  31.05 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


Qty 


This  list  is  in  addition  to  any  promotions  currently  available  from  A&G  Imports. 

A&G  Imports  Limited 

Unit  11,  Treadaway  Technical  Centre,  Treadaway  Hill,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9RS 
Telephone  (0628)  810404  Telex:  846901  AND  G.  Fax:  (0628)  810225 
Terms  &  Conditions 


1.  A  delivery  charge  of  5-5.00  will  be  made  on  all  orders  supplied  under  i.'200  +  VAT 

2.  All  orders  will  be  confirmed  bv  telephone  before  shipment . 

3.  Payment  strictly  C.O.D. 

4.  All  claims  to  be  made  within  5  days  of  receipt  of  goods. 

5.  We  reserve  the  right  to  limit  quantities. 


6.  All  orders  subject  to  availability  —  no  'to  follow'. 

7.  Due  to  price  changes  made  by  manufacturers  we  reserve  the  right  to  change 
prices  stated. 

8.  The  goods  remain  the  property  of  A  &  G  Imports  Limited  until  payment  is 
received  in  full  and  we  reserv  e  the  right  to  uplift  goods  in  the  event  of  non  payment. 


Name 


Address 
Tel.  No. 
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Cardiff  award 

Projects  which  will  help  more 
effective  teaching  of  drug  analysis 
to  undergraduates  and  improve 
patient  care  among  pharmacists 
have  earned  a  national  award  for 
the  Welsh  School  of  Pharmacy.  Dr 
Keith  Brain  and  Dr  David  Temple 
have  won  the  Apple  Business 
Excellence  Award  for  their 
innovative  use  of  Macintosh 
computers. 

The  computer  aided  learning 
programme  was  developed  in  co- 
operation with  pharmacists  Dr 
Janet  Daly  and  Mr  Andrew  Bond. 
The  programme  "places" 
pharmacists  in  a  computer 
simulated  dispensary  and 
presents  them  with  real-life 
problems  to  solve. 

The  computer  is  also  being 
used  by  undergraduates  during 
practicals.  Computer  simulation 
enables  examples  of 
chromatographs,  used  for  drug 
analysis,  to  be  studied.  Dr  Brain 
and  Professor  Jon  Hadgraft  were 
runners-up  in  the  Science  and 
Technology  category. 
■  Dr.  Temple  has  been  appointed 
to  the  Advisory  Council  on  the 
Misuse  of  Drugs.  Professor  D.G. 
Grahame-Smith  will  chair  the 
Council  which  has  been 
reappointed  until  the  end  of  1992. 


Pharmacist  in 
the  news 

St  Mary's  principal  pharmacist, 
Catherine  Mooney,  was  the 
subject  of  a  recent  article  in  The 
Sunday  Express  (May  13). 

The  article  in  the 
"Appointments  Plus"  section 
placed  emphasis  on  ward 
pharmacy,  the  provision  of  drug 
information  and  liaison  with 
doctors  and  medical  staff.  Ms 
Mooney  was  quoted  as  saying  she 
was  drawn  to  the  job  by  contact 
with  patients,  the  constant  activity 
and  sense  of  achievement.  But  as 
a  manager  she  finds  has  less  direct 
patient  contact. 
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Pharmacy  tries  Badminton 
for  four  days 


A  pharmacy  that  had  been  open 
for  only  four  days  closed  on  May 
6!  It  was  at  the  Badminton  horse 
trials,  the  first  time  there  has  been 
a  pharmacy  at  the  four-day  event, 
which  some  200,000  visitors 
attended. 

"The  organisers  of  Badminton 
horse  trials  perceived  a  need  for  a 
pharmacy  and  we  were 
approached  by  them,"  says 
managing  director  of  Ideal 
Chemists  Gerry  Douglas.  The 
pharmacy,  which  had  to  be 
registered  for  a  year  and  even 
received  a  visit  from  the 
inspector,  was  made  up  of  a 
lockable  wooden  hut  for  pharmacy 
only  lines,  with  a  tented  area 
attached  to  the  front  for  general 
chemist  lines.  There  were  no 
dispensing  facilities. 

'  'There  wasn't  the  normal  full 
range  of  OTC  medicines  but  the 
pharmacist  could  decide  what  was 
needed  and  supply  a  suitable 
product  from  the  range  carried, 


Mr  Douglas  says.  One  of  the  more 
interesting  customers  at  the  stand 
was  a  horse  with  piles! 

The  pharmacy,  which  was 
open  during  the  hottest  week  of 
the  year  so  far,  sold  out  of  sun  tan 
and  after  sun  lotions  several 
times.  The  other  eight  branches 
of  Ideal  Chemists,  as  well  as  the 
local  Vestric  were  raided  for 
further  supplies.  Saturday,  the 
day  of  the  cross  country  event, 
proved  to  be  the  busiest  time.  As 
well  as  sun  tan  lotions  the  best 
selling  lines  were  painkillers, 
sanpro  and  plasters. 

"Many  people  commented  on 
how  good  it  was  to  have  a  chemist 
there,"  says  Mr  Douglas.  "It 
wasn't  intended  only  for  people 
visiting  the  horse  trials  but  also  for 
those  linked  to  the  other  stalls 
who  were  living  on  site  for  the 
week.  It  took  a  fair  amount  of 
organising  and  was  very  tiring,  but 
it  did  very  well,"  Mr  Douglas 
says. 


Guild's  Ciba  Award  winner 


The  Guild  of  Hospital  Pharmacists 
has  announced  the  winner  of  the 
1990  Ciba  Geigy  Award.  It  is  Dr 
David  Wolfson,  Mersey  Academic 
Practice  Unit,  for  his  paper  '  'The 
medicines'  supply-purchase 
system:  an  oppportunity  for 
industry-hospital  co-operation" . 
The  Award  will  enable  Dr 


Wolfson  to  examine  the  medicines 
supply-purchase  system  with  a 
view  to  producing  a  model  of  the 
future  arrangement  which 
optimises  administrative  savings 
for  both  sellers  and  buyers. 

The  presentation  of  the  work 
and  the  Award  will  take  place 
during  the  1991  day  conference. 


Evans  Healthcare  Ltd,  a  wholly-ownecl 
subsidiary  of  Medeva  pic,  havel 
appointed  Steve  Harris  as[ 
managing  director.  Mr  Harris  wil| 
also  become  a  director  of  Medevq 

He  is  a  pharmacist  (ex- 
Chelsea)  ,  who  spent  a  number  o 
years  in  Australia,  where  h 
played  a  prominent  part  in  th 
industry:  he  was  president  of  tha 
Proprietary  Association,  a  board 
member  of  the  World  Federation] 
of     Proprietary  Medicina 
Manufacturers,  and  chairman  oi 
the  National  Council  of  Chemica 
and  Pharmaceutical  Industries. 

Mr  Harris  joins  Evans  fron 
Gensia  Europe  where  he  wa 
managing  director;  before  that  he 
was  international  managin 
director  at  Reckitt  &  Colma 
Pharmaceutical  Division. 

John  Richardson  Computers  have 
appointed  a  new  managing 
director.  He  is  Keith  Hemingway 
the  former  managing  director  o 
Approved  Prescription  Services 
Mr  Hemingway  joins  JRC  after  2f 
years  with  APS,  the  last  16  year: 
of  which  were  spent  as  managing 
director,  both  before  and  after  its! 
acquisition  by  Rhone-Poulenc  ir  | 
February  1989. 

Mr  John  Richardson  become; 
chairman  and  chief  executive  in ; 
new,  expanded  organisationa 
structure. 

Community-based  Boots  teacher 
practitioner,  Alan  Nathan  has  beet 
invited  to  join  the  Health 
Education  Authority's  primary: 
care  advisory  group.  It  is  the  firs 
time  a  pharmacist  has  beer 
appointed  to  the  group. 
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"Do  a  video,  do  a  roadshow, 
do  a  spot  of  sponsorship  -  every 
department  was  coming  up  with 
a  different  business  to  business 
promotion  idea.  Unfortunately  it 
is  Muggins  here  who  has  to  make 
them  all  work,  without  going  over 
budget.  It's  no  wonder  I  had  a 
headache  every  night. 

That's  why  this  booklet  is  such 
a  godsend.  It  proves  conclusively 
that  we  should  concentrate  more 
into  the  Business  Press  instead  of 
spending  my  valuable  time  and 
money  on  completely  unproven 
promotional  gambits. 

It  shows  that  the  Business  Press 
is  clearly  the  number  one  medium 
for  business  to  business  promotion 
because  it  achieves  a  total  of  ten 
key  objectives  better  than  any 
other  medium. 

It  proves  that  96%  of  main 
board  directors  make  time  to  read 
at  least  3  business  publications 
regularly.  They  rate  these  far 
higher  than  the  National  Press  for 
new  ideas,  market  understanding 
and  contribution  to  sales  growth. 

And  most  impressive  of  all,  it 
demonstrates  that  the  Business 
Press  offers  these  unique  benefits 
at  a  lower  cost  than  absolutely 
any  other  medium. 

OK,  so  it's  not  as  exciting  as 
the  Karma  Sutra.  But  it's  easier  to 
follow,  the  advertising  is  getting 
better  results  than  ever  before, 
and  I'm  seeing  more  of  the  family. 
I  recommend  you  send  for  your 
free  copy  of  this  booklet  now  and 
put  more  of  your  money  where 
your  market  is." 


PO  Box  362,  Bristol  BS99  7GF 
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r  Sudocrem  as  you've  ~| 
never  seen  it  before  J 


ANTISEPTIC  C 


If  you  think  you  know  all  about  Sudocrem,  take  a  closer 
look.  One  of  the  best-loved,  brand-leading  names  now  has 
a  new  role  to  play,  as  an  essential  first-aid  cream. 

The  handy  30g  Sudocrem  tube  will  add  a  new 
dimension  to  your  display.  Unlike  most  antiseptic  creams, 
Sudocrem's  unique  formula  also  contains  ingredients  which 
actively  promote  the  growth  of  new  skin  cells,  helping  the 
healing  process. 

In  research,  mothers  gave  the  Sudocrem  tube  for 
scratches,  cuts  and  grazes  an  enthusiastic  welcome  -  and  it 
will  only  be  available  from  you.  So  with  impressive 
advertising  support  in  the  Women's  press,  plus  eyecatching 
point  of  sale,  all  you  have  to  do  is  stock  up  to  win  new  sales. 

Give  the  Sudocrem  tube  pride  of  place  with  your 
antiseptic  creams  and  watch  it  disappear  from  your  shelves. 


r 
i 
i 


Sudocrem 


ANTISEPTIC  HEALING  CREAM 

Cuts  and  Grazes 


Fast  Aid  for  Little  Emergencies 


BOURNE  ROAD  B£XLEY  KENT 
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DA5  1NX  TELEPHONE  0322  91321 


